





TeEMING' OGY DEPT. 
* * 









y 


The Newspaper of the Industry 


* 


pitts. 


a 
Pa 


* 


oom. 


sa 


null 





Vol. XXVIII, No. 3369 


Sparks 
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primary alumittum in third 
quarter was up 2.2 percent. 
Production for test quarter 


totaled 480,850,855%pounds, against 
431,883,793 poun in third quar- 
ter of 1951. 
Copper — Ship 
' ber to American @ndustry were the 
highest since J ary, 1947, totaling 
| 136,964 tons, angincrease of 1,478 
tons from September. 
: ose 6 percent in 
same month last 
Department re- 
ated at $13.9 bil- 
t above August. 
cs — Twenty - five 
the nation reported 
ended Nov. 12 at 


or about 8.3 percent 
-above 1951 volume, 
Dun & Bradstreet. 
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DETROIT, 


NOVEMBER 24, 1952 


Two Makers Show ‘53 Models 


———————S=> See 


Here's Packard's 1953 Bid in the Luxury Field— 


The Packard Patrician four-door sedan for 1953 is representative of one of two lines of cars announced by the company last 
week. The Packard line will sell in the top-price field, while Packard Clippers will be marketed one notch down the price lad- 
der. There are seven cars in the Packard line, including family sedans and chauffeur-driven models. Prices of the new cars are 
in line with 1952 prices, the company says, with two models reduced. (See story and more pictures on pages 12 and 33.) 


ended Nov. 8 were 8 percent below] 


sales in corresponding week last 
year, reports the Federal Reserve 
Board 


NatTuraL Russer—World output 
in first nine months amounted to 
1,287,500 long tons, down 8.5 per- 
cent from production in cor- 
responding period of 1951. 

Business Famures—In week 
rended Nov. 13 totaled 148, con- 
trasted with 143 prior week and 109 
a@ year earlier, according to Dun & 
Bradstreet. 
DivweNps—Commerce Depart- 
"ment reports that cash payments 
by corporations were $523,000,000 in 
“October, 2 percent less than in 
same 1951 month. 
| Venicte Propucrion—A total of 
/121,726 cars and trucks was pro- 
“duced in the U. S. in week ended 
| Nov. 22, compared with 138,281 in 
‘the preceding week, according to 


"AUTOMOTIVE News. 
* 


p 


EMPLOYMENT TaLLy — There were 
‘fewer idled workers in October 
'than at any time since 1945, accord- 
sing to Commerce Department. For 
Week ended Oct. 11, unemployed 
“otal was estimated at 1,284,000, 
sontrasted with 1,438,000 in Sep- 

mber. 


Top Cars 
New-car registrations for nine 
months, plus eight states for 
October. 
1952 Pos. 
1—618,636 
2—510,917 
8—330,040 
4—231,176 
5—196,252 
6—188,375 
I—161,666 
8—131,745 
9—118,841 
10—107,494 
1l— 88,747 
12— 68,732 
18— 67,727 
14— 62,691 
| 15— 52,238 
| 16— 30,715 
| 17— 30,589 
| 18— 23,817 
} 19— 21,198 
20— 3,969 
21— 2,718 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Nash 
Chrysler 
DeSoto 
Cadillac 
Hudson 
Packard 
Kaiser 
Willys 
Henry J 


1951 Pos. 
867,591— 1 
698,102— 2 
455,931— 3 
317,287— 4 
271,526— 5 
241,417— 6 
221,947— 7 
187,242— 8 
164,056— 9 
108,202—11 
123,880—10 

89,086—12 
716,409—14 
79,586—13 
53,326—15 
43,244—16 
21,226—18 
42,952—17 
Lincoln 20,569—19 
Austin 2,642—21 
Brit. Ford 2,628—22 

22— 2,549 Crosley 4,449—20 

4 23— 1,272 Allstate 

4 Total All Makes 

3,068,858 4,105,984 

: For further details see page 
| 32, today’s issue. 


Plymouth Unveils Its 1953 Sales Ammunition— 





The 25th new-model offering since Plymouth invaded the auto industry back in 1928, the- 1953 Plymouth features new 
styling, slightly more powerful engines and roomier bodies. Despite its low, wide look, the new model is only three-quarters of 
an inch lower than its 1952 predecessor. However, more headroom, greater legroom and more hip and shoulder space is 
claimed. Shown is the Plymouth Belvedere. Four cars in the ‘53 series are offered at lower prices while the price tags on others 


are virtually unchanged. (See story and more pictures on page 8.) 


But Reports Indicate Retail Sales Dip... . 
U. C. Prices Stronger 
At Wholesale Level 


By Sam Sampson 

Staff Writer 
HE wholesale used-car market 
last week took on the firmest 
tone since Labor Day. Both prices 
and demand for older models be- 
came more stable at most of the 

nation’s auction blocks. 


According to Automotive News’ 
index, the overall average price 
remained unchanged last week, 
although price variations among 
models ranged from an $18 boost 
to a $21 loss. 

Retail sales, however, continue to 
fall off, according to field reports. 
In many areas, used-car stocks are 
large as a result of the ’52 cleanup 
problem. 

* . * 
| tye THE opinion of Bob Clark, 
auction operator at Horseheads, 
N. Y., and Tim Anspach at Albany, 
dealers should trim down used-car 
stocks now, because they expect 


prices will not go higher this year. 
Anspach said that finance com- 
panies are tightening down on 
credits in his area, and that re- 
possessions are higher than nor- 
mal, 
“Don’t look for higher prices,” 
(See SALES, Page 30, Col. 4) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


138,281 
121,726 . 


Last 
Week 


Prev. 1951 
Week Week 


For complete production totals 
by makes, see table, page 37. 
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Changeovers Cut 


Week’s Output 
16,500 Units 


Holiday Is Expected 
To Bring Further 
Decline This Week 


By Bernie Thomas 
Associate Editor 

gpa model changeover activity 
and continuing labor shortages 
took a big slice out of car and truck 
output in U. S. plants last. week. 
Volume was off more than 16,500 

units from the week before. 
Thanksgiving Day shutdowns 
will undoubtedly drop this week’s 
volume to an even lower level, 
and weekly output through the 
rest of the year seems unlikely 


Wilson, McKay Picked 


By Ike; Curtice Upped 
DETROIT.—C. E. Wilson, 
president of General Motors, and 
Gov. Douglas McKay, a Chevro- 
let-Cadillac dealer in Salem, 
Ore., accepted calls last week to 








Cc. E. Wilson H. H. Cartice 


enter the cabinet of President- 
Elect Eisenhower. Wilson is to 
be secretary of defense and 
McKay secretary of the interior. 

Harlow H. (Red) Curtice, exec- 
utive vice-president, was named 
acting president of General Mo- 
tors, subject to approval of GM 
directors who wil) meet Monday, 
(Dec. 1) in New York. 


to approach the peak 1952 levels 

of September and October. 

Built in U. S. plants last week, 
according to Automotive News’ 
estimates, were 94,389 cars and 27,- 
337 trucks—a total of 121,726 ve- 
hicles. The previous week’s produc- 
tion of 138,281 units was made up 
of 107,473 cars and 30,808 trucks. 

a ” ok 


[/pRAcaare last week’s output 
downward were model change- 
over operations at Ford and Cadil- 
lac. Cadillac won’t be back in the 
production lineup until Dec. 8, but 
Ford was back to work on 1953 
models before the end of last week 
and should be a potent factor in 
this week’s holiday-abbreviated per- 
formance. 

It was not known at press time 
Thursday just how many makers 
will close down this Wednesday 
night for a long holiday weekend, 
but a few are likely to adopt such 
plans. From past experience, plant 
people know that worker attend- 
ance over a holiday weekend is 
usually disappointing. 

However, some of those makers 
(Continued on Page 37, Col. 1) 


New Factory ‘Ear’ Is Urged by Dealers 


EW YORK. — J. Saxton Lloyd,|casions to urge improvements in,;top-level dealer- relations depart- 


NADA president, speaking at 
the 13th anniversary dinner of the 
Automobile Old Timers and at a 
regional meeting of Brooklyn and 
Long Island dealers, used both oc- 


Used-Car Auctions 
Production by Makes .........Page 37 





dealer-factory relations. 

Lloyd was guest of honor at the 
AOT gathering and in his audi- 
ence there were C. E. Wilson, 
General Motors president; George 
W. Mason, Nash president; John 
J. Schumann jr., president of 
General Motors Acceptance Corp., 
and other factory officials. 


At the AOT meeting, Lloyd urged 
that all auto manufacturers set up 


ments, headed by a top manage- 
ment executive reporting directly 
to the president of the company. 

* * e 


HEN we (dealers),” Lloyd 
said, “have to do all our argu- 
ing with people who are under con- 
stant sales compulsion, it is a great 
mistake. 
“A dealer-relations department 
(Continued on Page 34, Col. 1) 
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Non-Employes Barred from Company Premises .. . 





Court Restricts Union Organizing 


By Ed Howard 
Staff Writer 

HE United States Circuit Court 

of Appeals in Chicago has is- 
sued a ruling which may have 
far-reaching effect on labor union 
activity. 

The court’s ruling prohibits 
union organizing activities by 
non-employes on company prem- 
ises. 


The CIO, as predicted last week 
by Automotive News, has asked for 
an end to government controls, and 
the violence-ridden 88-day strike of 
International Harvester Co. em- 
ployes has ended. 

The CIO demand for an end to 
controls, contained in the late 
Philip Murray’s final report, pre- 
pared for the organization’s na- 
tional convention, appeared on the 
surface to be aimed only at ending 


wage lids. 
€ + 


BY Murray wrote: “We are com- 
pelled to face the fact that 
there no longer is a comprehensive 


Ford to Produce 
V-8 Engines at 
Cleveland Plant 


DEARBORN, Mich. — Ford last 
week announced it will start build- 
ing eight-cylinder Mercury engines 
at its new automated plant at 
Cleveland as soon as tooling can 
be completed. 

With the adjoining new Ford 
foundry, the plant is turning out 
engines “from the ground up,” ac- 
cording to Charles H. Patterson, 
general manager of the engine and 
foundry division. 

The engine plant, like the foun- 
dry, covers an area of 1,200,000 
square feet. Since production be- 
gan at the engine plant in Septem- 
ber, 1951, employment has risen to 
more than 1,800. Peak production 
will require 3,500 employes, accord- 
ing to H. D. Rowe, plant manager. 

When tooling is completed, the 
plant will have a capacity of 4,600 
engines daily. Four of the foundry’s 
eight molding lines already are in 
operation. 

Mechanical arms and fingers, 
trarisfer bars:and conveyors have 
been synchronized to move parts 
being processed from one machine 
to another without manual effort. 

“The integrated line that pro- 
duces finished six-cylinder engine 
blocks from rough castings might 
be compared to a single machine 
tool longer than five football fields 
laid end to end,” Rowe said. “If 
placed in a straight line, this ser- 
pentine tool would extend 1,545 
feet.” 

The line consists of 42 automatic 
machines linked together by trans- 
fers and devices that automatically 
— the blocks from beginning to 
en 


Insurance F ight 


Continues in Ohio 


COLUMBUS, O.—A new proposal 
governing the writing of insurance 
by automobile dealers is expected 
to be introduced to the Ohio Gen- 
eral Assembly in January. 

The U. S. Supreme Court recent- 
ly upheld Ohio decisions barring 
automobile dealers from writing 
insurance, where the writing was 
principally on their own business. 
Motors Insurance Corp. and others 
interested in the case have asked 
for a rehearing. 


NADA Loses Round 


In Guidebook Suit 


WASHINGTON.—The Nation- 
al Used Car Market Report, 
Chicago publisher of used-car 
guidebooks, won a round last 
week in its $450,000 damage suit 
against NADA. 

The District of Columbia Court 
of Appeals reversed a lower- 
court decision which had dis- 
missed the complaint accusing 
NADA of monopoly in the guide- 
book field through its member- 
ship. The higher court said that 
in its opinion the public interest 
was affected and that the mar- 
ket-report firm could procede 
with its suit. 











price control program. Price con-| pany demands, including a mini- 


trols and the price control agency 
have been in the process of liquida- 
tion for the past few months. 


“The basis for maintaining wage 
controls,” he said, “no longer ex- 
ists.” 

However, the CIO indicated it 
still viewed controls as a neces- 
sary part of the American scene. 
It called for “standby” controls 
under which the Government 
could impose “comprehensive and 
effective stabilization” whenever 
“new inflationary pressures” ap- 
pear, or immediately if the cost 
of living goes higher. 

Murray blamed Congress and 
business for failure of the control 
program, citing particularly the 
Defense Production Act amend- 
ments providing for cost-increase 
pass-throughs and traditional per- 
centage markups. 

* * * 

yeas of the striking Farm 

Equipment - United Electrical 
Workers union,, whose walkout 
originally closed eight Harvester 
plants in three states, gave up after 
a third of their number had already 
returned to work. 

Settlement terms—same as those 
accepted several weeks ago by AFL 
and CIO unions dealing with the 
firm—included a general raise of 
seven cents an hour, plus additional 
increases of one to five cents an 
hour for employes not on a piece- 
work basis. 


The union accepted several com- 





mum quota for pieceworkers. 


The Court of Appeals decision 
in Chicago upset a previous Na- 
tional Labor Relations Board rul- 
ing in a case involving Marshall 
Field and Co. and Local 1515, 
AFL Retail Clerks Union. 


Judges F. Ryan Duffy, Otto Ker- 
ner and Walter C. Lindley held that 
bonafide employes may carry on 
union organization activity on com- 
pany property, “on their own time 
in certain areas,” but prohibited 
solicitation in selling areas and 
such adjoining places as aisles, 
stairways, escalators, waiting and 
rest rooms. 

* + * 
EANWHILE, the NLRB in 
Washington rejected a UAW- 

CIO petition for recognition as bar- 
gaining agent for 300 office workers 
of Briggs Mfg. Co.’s Mack Ave. 
plant, Detroit. NLRB agreed with 
the company that, just as produc- 
tion workers in all eight Briggs 
plants in the Detroit area are under 
a single UAW-CIO contract, so all 
office workers in the plants should 
be organized in a single clerical 
union local. 

Also in Washington, the touchy 
coal miner wage issue, still a po- 
tential threat to auto production, 
finally reached the desk of Eco- 
nomic Stabilizer Roger L, Putnam. 

He said he’d “rather go to work 
in the coal mines for the next 
few weeks” than decide what pay 

(Continued on Page 30, Col. 1) 





Wis. Dealers’ Campaign Serves Dual Purpose— 


With the aim of promoting public safety, new-car dealers in Appleton, Wis., 
recently conducted a scrap drive to remove unfit vehicles from the highways and, at 
the same time, helped in the Community Fund campaign. Money obtained by the 
dealers for the junkers was donated to the local Red Feather fund. 






Rebate Curb Loses Again 


Indiana High Court Upholds Invalidation of Law 
On Finance ‘Kickbacks’ to Dealers 







INDIANAPOLIS. — Indiana’s Su-;opinion. Judge James A. Emmert 


preme Court has upheld a lower- 
court decision which ruled uncon- 
stitutional a State law authorizing 
regulation of the amount of “re- 
bates” a finance company may pay 
a retailer for directing installment 
sales contracts its way. 


Backers of the law expressed 
fears that the decision might result 
in increased costs to installment 
purchasers of automobiles, tele- 
vision sets, refrigerators and other 
household appliances. 

Opponents of the statute in the 
automotive field pointed out, how- 
ever, that Indiana law authorized 
the Financial Institutions Depart- 
ment to fix maximum installment 
rates. They said that this assured 
Indiana consumers of fair finance 
charges and that their only quarrel 
was with the restrictions on private 
arrangements that could be made 
competitively between finance com- 
panies and auto dealers. 


The court’s opinion asserted 
“the police power of the State 
should not be used for financial 
benefit of a small group of finance 
companies in the guise of legisla- 
tion for public welfare.” It added 
that “should competition be 
destroyed, we have no doubt the 
Legislature would soon devise a 
cure...” 


dissented but wrote no opinion. 
State Attorney General J. Em- 
mett McManamon, in commenting 
on the decision, declared that “it 
is quite possible, in my opinion, that 
the fine record Indiana has made 
in the field of retail credit-buying 
(Continued on Page 35, Col. 1) 








\ 
Chrysler Tools Up for Air Conditioner— 
This artist's rendition outlines the Chrysler Airtemp automobile air-conditioning unit 
mounted in a four-door sedan. Principal assemblies in the system are (1) two heat- 
dissipating condensers, mounted in the front of the car; (2) four-cylinder, V-type, belt- 


driven compressor, mounted on the right 


of the engine under the hood; (3) Freon 


receiving tank, and (4) evaporator, located in the trunk under the rear shelf. Actucl 
cooling of the air is performed in the evaporator. The evaporator assembly also con- 
tains the blower, which circulates cool air into the passenger compartment from an 
outlet in the deck behind the rear seat. Chrysler Airtemp announced that all tooling 


for the air conditioner had been ordered. 


plant in Dayton, O. 


The unit will be produced at the Airtemp 


Matthews Succeeds Price 
In Chrysler Line Group 


WASHINGTON. — Raymond D. 
Matthews (DeSoto-Plymouth), 
Hillside, N. J., has been elected 
head of a new slate of officers for 
the Chrysler - DeSoto - Dodge- Plym- 
outh Dealers Assn. 

The independent line association 
of dealers in Chrysler Corp. cars 
has opened an office at 2123 Cali- 
fornia St., N.W., Washington, D. C., 
and expects to announce later plans 
for expansion of its activities. 

Matthews released a list of ob- 
jectives adopted at a recent meet- 
ing, including the goal “to obtain 
from the Chrysler Corp. for 
dealer members contracts that 
will be equitable, fair, stable and 
comparable with competition.” 

The association was founded by 
Dick Price, Dallas DeSoto dealer, 
who retired from the presidency 
when he quit the new-car business 
recently. 

Other new officers are Morse 
Watkins, Clinton, Ia. executive 
vice-president; Walter P. Skinker, 
Washington, treasurer; Charles H. 
Mason, Alexandria, Va., secretary; 
Samuel Heimlich, Long Branch, 
N. J., vice-president (Dodge); R. 
Bruce Livie, Baltimore, vice-presi- 
dent (DeSoto) and Colston Young, 
Baltimore, vice-president (Chrys- 
ler). ; 

Other aims were listed as: 


1. To improve our dealerships 
and factory relations in every pos- 
sible way. 

2. To gather and disseminate 
accurate and reliable data and 
information relating to the sale 
of Chrysler Corp. motor vehicles. 


3. To expedite cooperation with 
governmental agencies in all mat- 
ters affecting the motor vehicle in- 
dustry. 

4. To engage in such other activ- 
ities as may be determined from 
time to time by the officers and the 
board of governors. 


5. To confine the activities of this 
dealers’ association exclusively to 
franchised dealers of Chrysler and 
its motor vehicle divisions to the 
end that the dealers’ association 
will be a useful adjunct to Chrysler, 
and its motor vehicle divisions, oth- 
er dealer associations, and will be 


‘02 Ford Carries Voters to Polls-— 


Voters who requested a ride to the polls from Wiesman Motors (Ford), Weyauwega, 
Wis., had a choice of riding in the newest Ford or a 1902 Model N. Above, Oscar 
Judge Floyd S. Draper wrote the! Wiesman, of the dealership, gets ready to man the antiquated vehicle as a voter waits. 


helpful to our membership and the 
general public. 

The nature and purposes of this 
dealers’ association are further de- 
clared to be: 


1. To achieve a high plane of busi- 
ness ethics among franchised mo- 
tor vehicle dealers of the various 
divisions of Chrysler. 

2.To encourage cooperation 
among such franchised dealers in 
Chrysler motor vehicles, their re- 
spective manufacturers, and oth- 
er associations and dealers coun- 
cils to benefit such parties and 
the consuming public. 


3. To promote to the highest de- 
gree the standards of ethics and 
practices in dealer merchandising 
of Chrysler motor vehicles, to the 
end that each of the divisions of 
Chrysler and their respective deal- 
ers and dealer suppliers, through 
efficient management and genuine 
cooperation, may enjoy financial 
security and furnish the purchas- 
ing public better motor vehicles and 
better service. 

4. To seek through cooperative 

(See MATTHEWS, Page 31, Col. 1) 


Civilian Industry 
Is Given Larger 
Split on Tools 


WASHINGTON.—Acting to keep 
machine tool production at a high 
rate, NPA last week took these two 
steps: 

1. It amended Order M-41 to 
change the percentage split of ma- 
chine tool production between mili- 
tary and civilian purchasers from 
70 percent military and 30 percent 
nonmilitary to 60-40, except for a 
special list of critical products. 

2. In the 40 percent group for 
civilian customers, NPA granted 
more freedom to producers of ma- 
chine tools to ship on unrated or- 
ders. This was accomplished by giv- 
ing producers an option to reject 
ratéd orders during the three- 
month period prior to the delivery 
month. This period has been known 
in the industry as the “frozen 
period.” 

Officials said this step was taken 
so that machine tool builders may 
assure their civilian customers that 
if an order reaches the frozen pe- 
riod, it thereafter will not be auto- 


;|Matically displaced by a rated or- 


der. 


Free Gasoline 


But Town Has No Democrats 


To Accept Offer 

SEABROOK, N. H.— (UTPS) — 
Following the landslide victory of 
Gen. Dwight D. Eisenhower for the 
presidency, a local filling station 
put up a sign reading: 

“Five gallons of gas free to Dem- 
ocrats.” 


The proprietor, who requested 
that his name not be publicized, re- 
ported that not a single motorist 
in this staunchly Republican com- 
munity would come forward and 
admit being a Democrat, even to 
get the free fuel. 
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ECAUSE dealers see intensive 

competition coming, many are 
laying plans to take full advantage 
of their entire organizations in sell- 
ing effort. A dealer organization is, 
of course, primarily a selling unit. 
Before the war in many dealers’ 
places of business every member of 
the staff functioned efficiently to 
advance the sales effort. 


Each worker in the establish- 
ment, from the grease boy up, 
were made to feel their responsi- 
bility for the firm’s sales success. 
There were constant attempts on 
the part of the dealer to bring 
complete realization to each 
worker that his job and his pay 
check were made possible only 
by the customer. 


Regular salesmen realize this, of 
course, but other employes con- 
stantly need special help from the 
dealer to stimulate their morale 
and provide them with ideas that 
will enable them more efficiently to 
sell themselves and sell their deal- 
ership. 

The training and stimulation of 
employes, other than salesmen, to 
bring in business took various 
forms. Some dealers sent a letter to 
the home of each non-sales employe 
each month. Others had a weekly 
or monthly meeting with the entire 
staff, where the sales angle was 
emphasized. When the monthly let- 
ter was used it was written some- 
thing like this: 

s . + 


Dear Fellow Worker: 
He Judges US By What YOU DO 

Have you ever stopped to think 
that the reputation of this firm 
among the motorists in this com- 
munity is built up of the indi- 
vidual jobs done by you and your 
fellow workers in the shop? 

How you handle the job you are 
working on, and your attitude to- 
ward the customer who talks to 
you about his car, in no small 
measure determine the popularity 
and patronage of this business. 
The customer who finds here a 
careful, courteous, cheerful work- 
man goes away with a feeling of 
satisfaction and friendliness, and 
comes back here when his car 
needs attention. 

Naturally the firm appreciates 
your care, your conscientious skill 
and your unfailing good nature 
in your contacts with our custom- 
ers. A good job well done is not 
only workmanship, but salesman- 
ship. No one knows how many 
cars, as well as service jobs, are 
sold by the personality and skill 
of the man in the shop. 

Bear these facts in mind as 
you go about your daily duties, 
and we will all gain by your indi- 
vidual tact and efficiency. 

Sincerely yours, 
CAR DEALER & COMPANY. 
© 


* * 

Sales Cards 
CARRY the idea of soliciting 
cooperation of employes to use 
their acquaintance and influence 
for more sales, many dealers pro- 
vided cards for each employe which 
were ‘handed by them to people and 
merchants they patronized. Such 
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Nash, Willys Lead Way in Nine Months... 


Independents Garner 
Bigger Sales Share 


plans have been very effective. It 

is usually introduced to the mem- 

bers of the organization by a let- 

ter somewhat like the one which 

follows: 

To All Members of This Organi- 
zation: 

It has long since been proved 
that one of the surest ways to 
help one’s self is to suggest co- 
operation or reciprocity to those 
with whom one trades. 

We in the (your firm name) 
organization represent a sizeable 
buying power. Each one of us is 
a customer of many people who 
are buyers of automobiles and 
motor car service and supplies. 

The people with whom you 
spend your money recognize an 
obligation to spend some of their 
money where it will benefit their 
patrons. There is nothing what- 
ever improper in reminding them 
of it. It probably is true that a 
lot of the people who gratefully 
receive your money do not even 
know where you are employed, 
and do not know that you are 
interested in having their patron- 
age. : 

The enclosed cards make it 
easy for you to tell them. Write 
your name clearly on each one 
and hand it to “the butcher, the 
baker, the candlestick maker” 
from whom you buy. We will give 
you more cards whenever you 
need them. 

Let’s all pull together to put 
more business into the house that 
pays us the money we spend. This 
is one sure way to do it. 

Sincerely yours, 
CAR DEALER & COMPANY. 
Ed Oe 7 


Of, By & For 
HE card itself was furnished to 
the workers in any amount they 
could use and was signed by each 
worker before being passed out. It 
contained a text along this line: 
MY PURCHASE WAS PAID FOR 
with money earned through the 
sale of 

(NAME OF CAR) MOTOR CARS 

“GOOD INVESTMENT” USED 
CARS AND TRUCKS 
PARTS and SERVICE 

Sold by 
YOUR FIRM NAME 
Street Address Tele. Numbers 
Please remember me whenever 
you or your friends need any- 
thing in my line. 

Such promotional efforts, direct- 
ed to employes, have always proved 
beneficial both to the dealer and to 
the employe. Any dealer’s organiza- 
tion that is constantly imbued with 
the idea that this business is of 
the customer, by the customer and 
for the customer, will always be in 
the running. 


Dealers Stupid, 
Theft Suspect 
Tells Police 


PROVIDENCE. — An auto-theft 
suspect, who police said specialized 
in new cars and described his 
dealer victims as “stupid,” was held 
in $5,000 bail for grand-jury action 
here. 

Laurent R. Brouillard, 28, for- 
merly of Woonsocket, R. I. and 
more recently of Brookline, Mass., 
was charged with the theft of a 
$2,200 car from Arena Motors; Inc., 
1184 N. Main St., Providence. 


Brouillard, who also was sought 
by Boston police in connection with 
the theft of two autos from dealers 
there, operated by posing as a 
buyer. In each instance, it was 
said, he would drive the car off 
on the pretext of trying it out 
while the sale papers were being 
completed. 


When apprehended by Woon- 
socket police, he was quoted as 
telling the arresting officers, “Those 
dealers are stupid.” Later, Brouil- 
lard told Providence police that he 
turned to car theft after his tele- 
vision business failed. 












N. C. ‘Bootleg’ Sales 


Total 257 in Month 


RALEIGH, N. C.—There were 
257 cars sold by nonfranchised 
dealers in the state during Octo- 
ber, reports the North Carolina 
Automobile Dealers Assn. 

These included: Buick, 5; Cad- 
illac, 5; Chevrolet, 113; Dodge, 
4; Ford, 73; Lincoln, 1; Mercury, 
7; Nash, 1; Oldsmobile, 8; Pack- 
ard, 2; Plymouth, 19, and Pon- 
tiac, 19. 





How They Fared.. . 


By Sam Sampson 
Staff Writer 
DETROIT.—Independent makers, 
as a whole, are taking a bigger 
piece of the industry sales pie so 
far this year, but Studebaker and 


New-Car Sales by Makes 
For 9 Months, '52-'5| 


Total 

Sales 
Ist 9 Mos. 

1952 
667,808 
87,912 
67,853 
186,814 
325,229 
649,511 
499,324 
20,744 
129,443 


CHRYSLER CORP... 
Chrysler .... 
DeSoto ...... 
Dodge 
Plymouth 

FORD MOTOR CO... 
Ford 
Lincoln 
Mercury 


GENERAL MOTORS 1,250,662 
Buick 


Cadillac ....... 
Chevrolet .... 
Oldsmobile .... 
Pontiac 
KAISER-FRAZER ..... 


BRITISH FORD 
AUSTIN ............ 
CROSLEY ... 
HUDSON .......... 
NASH 


.. 3,014,847 


Percent 
Share of 


100.0 


Change in 
Share of 


Total 
Sales 
Ist 9 Mos. 
1951 
897,196 
122,407 
87,690 
237,437 
449,662 
893,570 
688,878 
20,146 
184,546 
1,729,728 
312,558 
715,026 
855,782 
218,792 
267,570 


Percent 
Share 
of 1951 
Sales 
22.2 
3.0 
2.2 
5.9 
11.1 

22.1 

17.0 
0.5 
4.6 

42.7 
7.7 


Market 
(Pct. Pts.) 


1952 
Sales 
22.2 

3.0 
2.2 
6.2 
10.8 
21.5 
16.6 
0.6 
4.3 
41.5 
74.5 
2.2 
20.1 
5.3 
6.4 


PE btti rier it 


a ee eee ee 


I+] 


1.0 
0.1 
0.1 
0.1 
2.0 
3.5 
1.7 
3.9 
1.0 
0.6 


1.3 
4.0 
0.5 
0.3 


100.0 


—Automotive News compilations from R. L. Polk & Co. Data. 


Good Faith Binds Factory 
To Contract, Court Told 


NEW YORK CITY. — Good faith 
on the factory’s part should be a 
prerequisite to cancellation of a 
dealer contract, counsel for a dealer 
suing Chrysler for $950,000 dam- 
ages, urged before the U. S. Court 
of Appeals here last week. 

The dealership, Biever Motors, 
Inc., New Haven, Conn., charges 

that its Chrysler franchise, which 
it held for 30 years, was cancelled 
in 1948 and given to a person as- 
sociated with factory manage- 
ment, 

Linnehan & Clare Motors took 
over the franchise, it was stated. 

Herbert Emanuelson, attorney for 
Biever Motors, is assisted by Har- 
rington & Bookhout, Oneonta, 
N. Y., and James G. Austin, Albany, 
who also is counsel for the New 
York State Automobile Dealers 
Assn. 

Austin contended that there is 
considerable unrest among auto- 
mobile dealers because manufac- 
turers have been asserting their 
rights to cancel and because of the 
control manufacturers have exerted 
on dealers under threat of cancel- 
lation. 

“It is this ability to circum- 
vent anti-trust laws by exercising 
the right of cancellation,” Austin 
argued, “that is against public 
policy.” 

Biever counsel contended that it 
was against public policy to permit 
the arbitrary cancellation of an 
automobile dealership contract, and 


Milwaukee Elects 


7 New Directors 


MILWAUKEE.—Seven new direc- 
tors have been elected by the Mil- 
waukee County Automobile Dealers 
Assn. for the 1953-54 term. 

They are John Doyle (Buick), 
Russ Arndorfer (DeSoto-Plymouth), 
M. J. Peters (Hudson), Bob Smith 
(Kaiser-Frazer), R. C. Quinlevan 
(Packard), Anthony Jaeger (Pon- 
tiac) and Ed Wehe (Studebaker). 





that a manufacturer could cancel 
only in good faith. 

The request for damages was 
made on the claim that the dealer 
had invested large sums of money 
in reliance on the contract and 
for the purpose of carrying it out. 


Indiana Assn. Elects 


Kuhn Vice-President 


Paul A. Kuhn, vice-president of 
North Side Chevrolet, Inc., and 
East Side Chevrolet, Inc., Indian- 
apolis, has been named vice-presi- 
dent of the Automobile Dealers 
Assn. of Indiana, Inc., filling the 
unexpired term of George R. 
Raines of Terre Haute, who has 
taken a DeSoto-Plymouth dealer- 
ship in Dallas. 

Kuhn also is a director and 
past president of the Indianapolis 
Auto Trade Assn. 


On the House . 


Kaiser-Frazer showed slight losses. 

According to Automotive News 
tabulations based on U. S. domes- 
tic registrations through the first 
three quarters of 1951 and 1952, 
General Motors has lost 1.2 per- 
centage points this year, while 
Ford Motor Co. has slid .6 of a 
percentage point. Chrysler Corp., 
while readjusting among its di- 
visions, maintained the same 22.2 
percent of the market that it held 
last year. 

Nash is the biggest gainer so far 
this year, with a 9 percent in- 
crease, followed by Willys-Overland 
with a .5 percent boost. Both com- 
panies have entries in the light-car 
field. 

* * * 
AISER-FRAZER lost 3 of a 
percentage point, while Stude- 
baker dropped .1 of a percentage 
point, the figures show. These two 
makers, however, showed the only 
losses among the independents. 


Following the two highest gain- 
ers (Nash and Willys), Packard 
and Cadillac each gained .4 of one 
percent of the market; Dodge and 
miscellaneous cars .3 of one per- 

(See SALES SHARE, Page 34, Col. 5) 


Ohio Assn. Parley 
To Cover Wide 
Array of Topics 


CLEVELAND.—A lineup of out- 
standing speakers will be on hand 
for the 19th annual convention of 
the Ohio Automobile Dealers Assn. 
Dec. 8-10 in Cleveland’s Hotel Stat- 
ler, the association said last week. 

The convention will get under 
way Monday night, Dec. 8, with the 
president’s reception. 

The Tuesday morning session will 
feature the presidential report by 
Birkett L. Williams, while the 
afternoon session will hear Dr. 
Gordon W. McKinley, senior econ- 
omist of Prudential Insurance Co., 
on the topic, “What’s Ahead for 
Business in 1953?” 

The question of dealer public re- 
lations will be taken up by J. 
Eustace Wolfington, of the NADA 
planning committee, while Ray Liv- 
ingstone, of Thompson Products, 
will discuss employer-employe rela- 
tions. Ohio’s highway problems will 
be analyzed by W. A. Stinchcomb, 
chairman of the American Auto- 
mobile Assn. highway committee. 

Tuesday night will feature clinics 
on car leasing and the Ohio Turn- 
pike. 

Speakers Wednesday will include 
Elmer L. Lindseth, president of the 
Cleveland Electric Illuminating Co., 
whose topic is, “Will Ohio Have 
What It Takes?”; Don Allen, of 
Buffalo, who will discuss dealer 
problems; Ewing Stumm, of Na- 
tional Cash Register Co., who will 
explore “What’s Wrong with Sell- 
ing?” and Charles J. Farrington, 
acting managing director of NADA, 
who will survey the Washington 
scene. 


Let’s spend today talking about a great guy—David J. Wilkie, whose 
Associated Press Automotive Editor byline you’ve seen for many 
years in your local paper; in almost every newspaper throughout the 

world ... For today (Nov. 24) marks Dave’s 50th 


hotel... 





David J. Wilkie 


anniversary with the AP, and tonight 400 auto in- 
dustry greats and just plain newsmen will pay trib- 
ute at a banquet 


in Detroit’s Sheraton-Cadillac 


Tonight’s event will be slightly embarrassing for 
Dave, because he’s a modest fellow. But the din- 
ner is a spontaneous outburst of the auto indus- 
try’s love for a guy who has chronicled more auto- 
motive milestones than any man in history ... 
And his precise, objective and on-the-spot stories 
have undoubtedly been read by more people, in 
more languages, than those of any other auto- 
motive writer... 


Dave’s close association with the late Henry Ford was unique; it 
provided him with numberless scoops that were the envy of every 


newspaperman .. . 


With retirement far from his thought, Dave, 


at 64 (he started with the AP at 14), is just as active and alert as 
when I first met him 16 years ago. I feel lucky that I have known 


him that long. 


—Peretre Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE 





OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
= and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 

Aa car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
Fa "the lh applied to the building and maintenance of a. 
s 






4. The elimination of government and bureaucratic controls over t 
ndustry. 5. A return to the precepts of independence and the rewards of 
applied energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 


aarr>ago 





Capsule Comments 


Reports from the field indicate that the nation’s auto 
dealers carried thousands of persons to the polls on election 
day. Many of these persons would probably have been un- 
able to exercise their franchise otherwise, it’s reported. 

For a job well done, our congratulations to NADA and 
to all dealers who participated. 


General Motors has announced a good-roads essay contest, 
open to everyone in the U.S., with prizes totaling $194,000. 
It’s hoped that answers will be obtained on how to get the 
nation “out of the traffic muddle.” 


At least it should stimulate safety thinking among the 


masses. 
* * * 


A Florida dealer is seeking $100,000 in a libel action 
against a customer whose statements to the factory, it is 
alleged, endangered the dealer’s franchise. 

An interesting case. 


Apparently, from reports making the rounds in Detroit, 
the horsepower race among 1953 models is far from over. 
With the speed stigma attached to horsepower, we can’t 
understand why a race ever started, let alone why it 


should continue. 
* * 7 


The Government’s Controlled Materials Plan, adopted in 
an effort to achieve equitable distribution of scarce materi- 
als, will probably die by Apr. 1, predicts AUTOMOTIVE NEws’ 
Washington correspondent. 

For all practical purposes, its need has been dead for 
months already. 
- * * 

Aroused by reports that Detroit may get the national 
automobile show, when revived, New York City dealers have 
redoubled their efforts to keep the show in their city. Chi- 
cago dealers, meanwhile, continue to push their annual 

ibit as the national show. 


A three-way battle for a famed prewar show that should 
have been revived long ago. 


Auto 
Forum 


“A French writer says 
American girls are dolls. He 
should try stuffing them with 
sawdust when taking them out 
to dine.”—Hat Cocuran in the 
Flint Journal. 

* 


* * 


No Circus 


Willy Knoblauch, 40, discon- 
certed labor “hero” of Commu- 
nist East Germany, asked why 
he fled from behind the Iron 
Curtain: 

“I was fed up with this 
circus.” 

* + * 
Non-A pologetic 

“I have not been without some 
small reputation myself in the 
matter of denunciation of public 
officials, and I retract no single 
word. For a generation business 
has tried to live and to make 
progress under a barrage of 
abuse and misrepresentation 
from those who have been 
elected to high office.”—Clarence 
B. Randall, president, Inland 
Steel. 


* * 


Gratitude Due 


“Every man, who has made 
money beyond the most im- 
mediate needs of his family, 
owes financial thanks to some- 
one or some institution for 
having started him on _ the 
road to success.” — Frank 
Bailey, former president, Title 
Guarantee Trust Co., Brook- 
lyn. 


x * * 


Already? 


Maury Maverick, former Dem- 
ocratic congressman of Texas, 
quipping about the election and 
coming up with a Democratic 
slogan: 

“It’s time for a change—the 
Republicans have been in long 


enough.” 
+ +. * 


Warning to Buyers 


“There is hardly anything in 
this world that some man can- 
not make a little cheaper and 
a little worse, and the people 
who buy on price alone are 
this man’s lawful prey.”—John 
Ruskin. 


x x * 


Let’s Face It 


Alfred Kamin of Chicago, 
chairman of the labor relations 
section of the American Bar 
Assn., asserting that many 
unions came into existence and 
grew under powers derived from 
the U. S. government: 

“Let’s be frank about it. The 
Federal Government must 
exert some regulation. Let’s 
get used to it. Let’s live in the 
7508, not in the ’30s. We have 


come of age.” 
* * * 


Just Ornery 


Hindu Scientist S. S. Bhat- 
nagar, home from a trip to the 
U. S. and U. S. S. R., discussing 
Moscow’s obsession to surpass 
American technology: 

“For instance, if you turn 
on your lights by pushing a 
switch downward, in Russia 
they will make switches so 
that they light by pushing 
upward.” 

cd * *” 

Mas. Gen. Harry VAUGHN, 
aide to President Truman, on 
the Democratic defeat: “I 
don’t think we’re going to hell 
in a hand basket.” 


10 Years Ago... 
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Harmony 


‘Who Knows 


Honoe 
™ Humicitry 


"WITHOUT VISION, 
TAE PEOPLE PERISH! 


KET SAYS 
BOF NUE RESEARCH IN . 
AUTO AND CIL INDUSTRIES 
AND BRING / - 
in) GAS MILEAGE ' WOW! ¢ 


PULL AWAY, BOY / 
coer 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


°99 Black 


I have on my showroom floor an 
1899 “Black” Auto, with 2-cylinder 
engine in so-called “mint” condi- 
tion. 

I am attempting to gather more 
information as to the origin of this 
car, and feel that perhaps a reader 
of Automotive News might help me 
out.— BensamMin B. WINER, presi- 
dent, Hartwin Motor Sales (Stude- 
baker), Greenfield, Mass. 


x * * 


Chrysler Prices 


We Chrysler Dealers just had a 
meeting and the article in your 
Nov. 3 edition, “’53 Chrysler Eights 
Cut $155; Sixes Increased $73,” 
came up for quite a heated discus- 
sion. 

If you will but check Chrysler 
prices for ’53 with any authorized 
Chrysler dealer, you will find your 
article erroneous to an alarming 
degree. 

We dealers have come to rely on 
Automotive News for true facts, 


The Big Story 


OPA Chief Leon Henderson says that despite vigorous demands 
from congressmen and oil-producing states, nationwide gasoline ra- 
tioning will not be delayed beyond Dec. 1... B and C ration cards 
are to be more plentiful except in the oil-short East . . . Meanwhile, 
basic gasoline-ration is cut from four to three gallons along Eastern 
seaboard ... Ted V. Rodgers, president of American Trucking Assns., 
denounced railroad proposal for maximum distance permissible for 
road hauling ... WPB halts all production of truck trailers ... OPA 
denies rumors of impending used-car rationing ... Army reports that 
its ordnance maintenance companies, organized under auspices of 


NADA, have proved “excellent” . 


. - Dr. Eduardo Lopez, Columbia, 


says in New York that 3,000 tons of rubber could be shipped by air 


to U. S. monthly if price is boosted. 


—From the files of Automotive News. 





and your paper has governed to a 
great extent the operation of our 
dealership as well as many of our 
neighboring dealers. But if the 
above mentioned article is indica- 
tive of your present policy, we are 
sadly disappointed. In the event the 
article was printed without verifi- 
cation, we will be anticipating a 
retraction in an early issue. 

For your information, the Sara- 
toga for ’52 is the New Yorker for 
53, in every respect. The following 
are but a few of the discrepancies 
which should be corrected in your 
article: 


1952 Saratoga 6 Pass. 


I Cette eee $2963.15 
Federal tax. ...................... 229.25 
$3192.40 

1953 New Yorker 6 
BP, TI nc csocsccccncesasc $3124.00 
BPMN DIRE  vncccnceccssnssscsacsc 240.50 
$3,364,50 


The two above cars are the same 
as to engine, tire size, wheelbase, 
etc. However, there is a discrepancy 
of $327.06 in your article, since 
there was an actual increase of 
$172.10 instead of the so-called 
price reduction of $154.96. 

There is a price increase of $99.46 
on the Windsor Deluxe 6 passenger 
sedan. 

The prices of the Imperials are 
also erroneous to the same degree. 

This is the first time the writer 
has ever written a letter of this 
type, but after hearing the reaction 
of the other Chrysler dealers and 
after seeing the results of this mis- 
leading and untrue information on 
our customers when we quote ’53 
prices, we think it time to register 
a vehement protest.—E. P. Ricans, 
Manager, Valley Motor Co. (Chrys- 
ler-Plymouth), Rocky Ford, Colo. 

Eprror’s Note: Automotive News 
(Continued on Page 34, Col. 3) 
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One hundred years of Studebaker milestones 


in America’s forward march! 
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on lhe roautueays Of the wold 


From wagon wheels ( 
to automobiles through SSaearae 
100 historic years nt 


Exes the Pony Express was 2 tong ay off—right vears in the future, history. America’s most dynamic period of expansion wat sbout to begin. 
in fact—shem America’s first Studebaker «sung upon the scene. The little $68 sagen shop the Studebaker brother: opened up im 1852 
Gold had just been discovered in California—and two soung Indiana is now the world's fourth largest automotive whicle manufacturing 
Becksmithe named Henry and Clem Studebaker sa opportunity in it. enterprise It docs a business of more than half a billion dollars » year. 
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decided to build some. How right their judgment was is borne out by like & vigorous young redwood, Studebaker has only started growing. 
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Defends C-119 Price in Cost Controversy... 


K-F Expected to Fill Plane Order | 


By Bernie Thomas 
Associate Editor 
ESPITE congressional critics, 
Kaiser-Frazer is expected to be 
allowed to go ahead and fulfill its 
Air Force contract for the produc- 
tion of 159 C-119 cargo planes. 

Air Force Undersecretary Ros- 
well L. Gilpatric is on record that 
cost of termination of the con- 
tract now would be too great, 
inasmuch as more than 90 percent 
of the materials involved have 
already been bought and paid for, 
along with most of the tooling 
costs and other expenses. 

Meantime, however, K-F will 
have to continue, in the opinion of 
some observers, to suffer a scape- 
goat role because it is carrying out 
an Air Force decision to establish 
two sources for the C-119, and not 
necessarily to buy the planes at a 
price. 

+ * + 
gt ee F. KAISER has asked 
Senator Styles Bridges, New 
Hampshire Republican, to arrange 





Compulsory Turn Signs 


Sought in Delaware 


WILMINGTON, Del. — Enact- 
ment of a bill to require the 
use of directional signals on 
all Delaware-licensed cars and 
trucks will be sought during the 
1953 legislative session by State 
Motor Vehicle Commissioner 
Harold H. Keller. A _ similar 
measure failed at the 1950 ses- 
sion. 

“In making a study of auto- 
mobiles involved in accidents 
occurring while vehicles were 
turning onto other roads,” Keller 
said, “we have discovered that 
more accidents were caused by 
improper hand signals than any 
other factor.” 





that the whole matter be brought 
before a congressional committee 
so that K-F’s initial output costs 
on the C-119 can be compared with 
those of Fairchild Aircraft Corp. 
when the latter firm started pro- 
ducing the plane back in World 
War II. 

Right now, it is estimated that 
K-F’s price for making the flying 
boxcars will be $1,194,000 each, as 
compared with only $260,000 for a 
similar plane built by Fairchild 
at Hagerstown, Md. 

K-F justifies its price by explain- 
ing that pre-production on the 
C-119 involved the installation of 
more than 1,000 aircraft production 
tools. 

* * + 
NEW steel and concrete receiv- 
ing and storage building had to 
be constructed, flight test crews 
mobilized and trained, and exten- 
sive worker-training programs in- 
itiated. 

As expected, K-F soon ran into 
a multitude of engineering 
changes. On the first C-119 alone 
these changes totaled 3,600, 
mostly due to changes in the en- 
gine and landing gear. 

Original specifications called for 
installation of Pratt-Whitney 4360- 
20W engines, but before K-F was 
able to complete its first C-119, a 
switch was made to Curtiss-Wright 
R-3350-85 engines, necessitating 
some 2,000 engineering changes. 


Prior to completion of the first 
ship, also, much of its activation 
system, including landing gear, was 
changed from electrical to hy- 
draulic, involving additional design 
revisions, 

* * * 
a is not apologizing for its high 
costs on the C-119, but points 
out that its experience on that 
plane will undoubtedly result in 
cost savings on the Chase C-123, for 
which it was named a _ subcon- 





Army’s Truck ‘Stretchout’ 
Won’t End Labor Pinch 


By Ed Janicki 
Staff Writer 
a by ee 10 percent of the de- 

.\ fense workers at six auto plants 
are expected to be diverted to 
civilian production as a result of 
the recent “stretchout” program on 
military vehicles. 

The program, announced by 
Army Ordnance, amounts to 
about a 25 percent slowdown in 
the production schedules of Army, 
Navy and Air Force trucks. Auto 
producers, affected by the revised 
schedules include GMC Truck & 
Coach, Dodge, Chrysler, Reo Mo- 
tors, Studebaker and Willys. 

With the labor shortage growing 
in civilian car and truck plants, 
auto makers foresee no drastic 
changes in the employment setup. 
“We don’t feel that the stretchout 
program will affect employment for 
some time,” said a spokesman for 
GMC. 


+ * * 


CCORDING to Lt. Col. Thomas 
A. Rice, public relations officer 

at the Detroit ordnance division, 
the stretchout does not mean that 
the auto makers will have their 
truck defense contracts cut down. 
“It just means that if a manu- 
facturer’s schedule called for 1,000 
vehicles a month, it will be re- 
duced to 750 a month,” Rice said. 





Economic Club to Hear 


Farm Journal Editor 


DETROIT. — Wheeler McMillen, 
editor of Farm Journal and presi- 
dent of the National Farm Che- 
murgic Council, will speak before 
the Economic Club of Detroit to- 
day (Nov. 24). He will discuss 
“What the Automotive Industry Is 
Doing for Farmers and Agricul- 
tural Production Around the 
World.” 

Speaker at next week’s luncheon 
meeting will be Sir Percy Spender, 
Australian ambassador, who will 
talk on “The Place of Pacific Se- 
curity in the Struggle for World 
Peace.” 


“Tt will not cut the total number 
in the contract.” 

The program was put into 
effect because of a surplus of 
trucks at the moment. “which 
might have filled the depots with 
new vehicles and involve storage 
and maintenance costs,” Rice said. 
Started the first of this month, 

the new program was termed “ad- 
visable” by high military officials 
in Washington after a study of 
military requirements. 


U. S. Sets Road Crants 


SACRAMENTO, Calif. — Accord- 
ing to the U.S. Bureau of Public 
Roads, California, New York and 
Texas will receive more than $30 
million next year to help build and 
maintain highways. The total 
amount to be expended for this 
purpose among all states is $575 
million. 


tractor in 1951. The C-123 was de- 
signed and developed by Chase Air- 
craft Co. 

K-F ultimately bought a 49 per- 
cent interest in the Chase firm, and 
the auto firm was selected to pro- 
duce the C-123s at Willow Run. 

In general, the C-119 and C-123 

(See PLANE ORDER, Page 35, Col. 5) 


U.S. Trust Suit 
Against duPonts 
On in Chicago 


CHICAGO.—A trial that bids fair 
to drag on interminably opened 
here last week before Federal Dis- 
trict Judge Walter J. LaBuy. 

Brought by the Department of 
Justice as an antitrust suit, the 
case involves the duPont family 
and a number of companies, includ- 
ing General Motors and U. S. Rub- 
ber. 
The suit, filed June 30, 1949, is 
described as a civil action. It af- 
fects companies with more than $5 
billion in assets. 

Government charges are that 
conspiracy and monopoly have been 
used by the duPont family in “con- 
trolling” GM and U. S. Rubber, in 
addition to utilizing such control 
“to stifle competition.” The objec- 
tive is also to force a breakup of 
other duPont interests. 

Willis L. Hotchkiss, chief of the 
midwest office of the Justice De- 
partment’s antitrust division, opened 
the Government’s case. 

Five lawyers for the defense con- 
ducted opening arguments. 

Involved in the suit is, among 
other things, the ethyl gas phase. 
According to the Government, anti- 
knock gasoline was discovered by 
General Motors laboratory research- 
ers working with Charles F. Ket- 
tering, and was the “first chemical 
prize” obtained by duPont through 
its alleged control over GM. 

Christiana Securities and Dela- 
ware Realty, it will be charged by 
the Government, were organized as 
“screens” by the duPont family. 

Denials of Federal charges were 
made by duPont attorneys well in 
advance of the trial. 


Crosley Meeting 
Elects Officers 


AKRON.—Three General Tire & 
Rubber Co. officials will serve as 
directors of Crosley Motors, Inc., in 
which General Tire acquired a 
majority stock interest last summer. 

Cc. J. Jahant, vice-president of 
General Tire, was named to the 
board. Frank Knowlton, secretary, 
and George E. Smith, financial con- 
sultant, were reelected. Other di- 
rectors named at the annual stock- 
holders’ meeting in Cincinnati were 
T. M. Conroy, Nolan W. Carson 
and Lewis M. Crosley. 

Directors then reelected Crosley 
as executive vice-president and 
treasurer; Knowlton as secretary, 
and Jay Fearing as assistant treas- 
urer and comptroller. 





K-F's Plane Engines Ready to Go— 


Workmen at the Kaiser-Frazer Detroit engine plant Prepare Wright R-1300 aircraft 
engines for shipment to the armed services as the company completes its transition 
from aircraft engine assembler to engine manufacturer. While tooling the Detroit and 
Dowagiac (Mich.) plants for production of component parts, the company since last 
February has been delivering radial-type engines assembled from components supplied 


by Wright Aeronautical Corp. 








Nov. 19 


(Fast sale turned over 73 cars out 
of 117 offerings.) 

BUICK — ’'51 RM 4-dr., $1,655". ‘50 
Super 2-dr., $1,140*; Special 2-dr., 
$1,005. ‘49 Super 4-dr., $985; conv., 
$1,050. °48 RM 4-dr., $650*. 

CHEVROLET — '51 SL Deluxe club 


coupe, $1,325; 4-dr., $1,395*. ‘50 SL 
Deluxe 4-dr., $855; 2-dr., $940. ‘49 
SL Deluxe club coupe, $900. °47 SM 


business coupe, $490. 
CHRYSLER—’48 NY conv., $750. 
DeSOTO—’51 Custom 4-dr., $1,425*. '50 
Custom 4-dr., $1,325*, $1,230*, $1,- 
220*, $1,145*; club coupe, $1,160*. 
’48 Custom 4-dr., $810. 


DODGE—’52 Wayfarer 2-dr., $1,400*. 
"48 Custom 4-dr., $540. 
FORD—’52 conv., $2,020*. ‘51 Custom 


(8) club coupe, $1,260, $1,325*; 2-dr., 
$1,260; Custom (6) 4-dr., $1,175. °50 
Custom (6) 4-dr., $870; 2-dr., $905; 
Custom (8) conv., $1,040. °49 Cus- 
tom (6) 2-dr., $705; conv., $880. 

HUDSON — '50 Commodore (8) 4-dr., 
$1,000. 

KAISER — '51 4-dr., $1,075, $1,150*, 
$1,090. 

MERCURY—’51 4-dr., $1,555*; 
$1,580*, $1,540, $1,640*. ‘'50 2-dr., 
$1,235. °49 4-dr., $1,005; conv., $815. 

NASH—’52 Rambler station wagon, $1,- 
375. °49 (600) 2-dr., $750. ‘47 (600) 
4-dr., $360. 

OLDSMOBILE — ’47 (68) club coupe, 
$600*; conv., $510*. 

PACKARD — ’51 (200) 4-dr., 
’48 4-dr., $690. °46 4-dr., $310. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,- 


2-dr., 


$1,415*. 


325. °50 SD club coupe, $1,035. ‘49 
SD 4-dr., 2 at $800. ‘46 Deluxe 
4-dr., $290. 


PONTIAC—’51 Chieftain (8) 2-dr., $1,- 
415, $1,590*, $1,110. ’49 Chieftain (6) 
2-dr., $1,040. '48 Chieftain (6) 2-dr., 
$815, $710. ‘47 SL (6) 2-dr., $535. 

STUDEBAKER — ’51 Commander (8) 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 22, 36 











club coupe, 
$1,075. 
WILLYS—’49 Jeep station wagon, $665 
'47 Jeep station wagon, $375. 
* * * 


Nov. 12 


(Sale very fast. Sold 63 units out 
of 107 offerings.) 

BUICK—’52 Super Riviera sedan, $2,- 
230*. °51 Super Riviera sedan, $1,- 
510; RM conv., $2,080*. °50 Special 
sedan, $1,285. °49 RM 4-dr., $1,025. 

CADILLAC — ’'50 (62) 4-dr., $2,630*. 

CHEVROLET — ’51 SL Deluxe 2-dr., 
$1,350. °50 Bel-Air, $1,355; SL De- 
luxe 2-dr., $1,125. '47 FM 2-dr., $650. 
"39 SD 4-dr., $100. 

CHRYSLER—’48 Windsor 4-dr., $825*. 
’47 conv., $575. 

DODGE—’49 Coronet 4-dr., $950. 
Custom 4-dr., $650, $670. 

FORD—’51 Custom (8) 2-dr., $1,400*, 


$1,215*; Champion 4-dr., 










"47 










$1,370; club coupe, $1,230. ‘50 Cus- 
tom (6) 2-dr., $885, $900; station 
wagon, $1,050; 4-dr., $935. ‘49 SD 
(8) 2-dr., $875, $835. 
FRAZER—'48 4-dr., $470. 
HUDSON—’48 4-dr., $590. °46 4-dr., 






$330. 






KAISER—’51 Henry J (4) 2-dr., $640. 

MERCURY — ’51 club coupe, $1,600*. 
"50 4-dr., $1,240. °49 2-dr., $1,005; 
4-dr., $1,070. 

NASH—’51 Statesman 2-dr., $1,405. '50 
Statesman 4-dr., $915. 

OLDSMOBILE—’50 (88) 4-dr., $1,325; 
(98) 4-dr., $1,900*. °49 (98) 4-dr., 
$1,115. '46 (66) 4-dr., $400. 

PACKARD — ’'51 (300) 4-dr., $1,450*. 

PLYMOUTH—’ 51 Cambridge club coupe, 












$1,225. '47 SD club coupe, $600. 
PONTIAC — '51 Catalina, $1,870*. °49 
Chieftain (8) 4-dr., $1,120*. ‘47 SL 






(8) 4-dr., $650. 

STUDEBAKER — '51 Champion club 
coupe, $1,165; 4-dr., $1,215*. °48 
Commander 4-dr., $620. ‘47 Cham- 
pion club coupe, $450. 










Davis Heads NPA Unit 


Succeeds Cass, Who Returns to White Motor; 
Curtis Now Deputy Director 


WASHINGTON.—A new director 
and deputy director have taken over 
in the reorganized NPA Motor Ve- 
hicle Division. 

George R. Davis, deputy director 
since June, succeeds Robert Cass, 
who returned to White Motor Co. 
as assistant to the president. Cass 











George R. Curtis 


George R. Davis 


is due for installation Jan. 15 as 
president of the Society of Auto- 
motive Engineers. 

George R. Curtis, the new deputy 
director, has been chief of the divi- 
sion’s passenger-car branch since 
May, 1951. 

Davis, a career government 
worker, is recognized as one of 
the Federal Government’s best- 
informed men on the automotive 
industry. Primarily responsible 
for setting up the Motor Vehicle 
Division, he served as assistant 
to Courtney Johnson, first direc- 
tor of the division. 


Curtis spent 17 years with the 
Fisher Body division, resigning be- 
cause of illness. After recovery, he 
opened his own business in Cali- 
fornia and then accepted the NPA 
job. 

The Motor Vehicle Division, 
because of less work and loss of 
personnel, will now have. only 
three branches. 

The passenger-car and compon- 


Atlanta Dealers 
Preparing Slate 


ATLANTA.—Plans for the elec- 
tion of officers and the annual din- 
ner meeting Dec. 10 were an- 
nounced at a luncheon of the At- 
lanta Automobile Dealers Assn. last 
week. 

President Bernard Johnson, of 
Martin-Johnson Motors, named the 
following to the nominating com- 
mittee: John Lander, Lander Mo- 
tors, chairman; George Couch, 
Packard Motor Co.; Hix Green, Hix 
Green Buick; R. M. Chandler, 
Chandler Ford, and Berrien Moore 
jr., allied member. 





ents branch will be headed by Law- 
rence Bierman, of Columbus, O., 
whose career includes 17 years with 
Ford Motor Co., mostly in the sales 
end. This branch will also be re- 
sponsible for replacement parts and 
automotive maintenance equipment. 
Ray Fussell will head a second 
branch, having combined responsi- 
bility for trucks, trailers, truck 
bodies, ambulances and hearses. 
Irving White will be chief of the 
third branch, responsible for re- 
quirements and allotments. 


Leaders Briefing 
N. Calif. Dealers 


SAN FRANCISCO. — Amos T. 
Crowl, manager of the San Fran- 
cisco and northern California mo- 
tor-car dealers’ associations, has 
left San Francisco with James L. 
Shelburne, president of the north- 
ern California association, to con- 
duct a series of dealer meetings in 
the northeastern part of the state. 

Purpose of the meetings is to 
bring the dealers up to date on 
current developments in the indus- 
try and to publicize NADA’s an- 
nual convention, to be held in San 
Francisco Feb. 14-18. 
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Chevrolet dealers of San Diego County, 
Calif., and the San Diego Chamber of 
Commerce will sponsor a $10,000 open 
golf tournament Jan. 15-18. Marlo Holson 
stands beside one of the Chevrolet con- 
vertibles used in publicizing the event. 
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Announcng 


(General Motors 


Better Highways Awards 


$194,000 in awards for the most practical solutions 


to America’s critical highway problems 


cay American is intensely aware of the 
inadequacy of our roads and streets to meet 
today’s highway transportation needs. Yet too 
few have given thought to a practical solution. 


As 2 nation we are not building or improving 
highways as fast as our dependency upon 
motor transportation is increasing. 


The result is a nationwide traffic snarl that 
costs the public untold millions in lost time 
and causes needless accidents every day. 


It is a difficult problem, because modern high- 
ways cost a lot of money. But lack of them is 
costing even more! 


To encourage all Americans to think about 
this critical situation and come forward with 
practical solutions, General Motors is insti- 
tuting the GM Better Highways Awards for 
the best essays submitted on the following 
subject: 


“‘How to Plan and Pay for the Safe and 
Adequate Highways We Need” 


A total of 162 State, Regional and National 
Awards will be given for those entries which 
are considered best by an independent board 
of five judges. The following have accepted 
appointment to the board: 


NED H. DEARBORN 
President, National Safety Council 


THOMAS H. MACDONALD 
Commissioner, Bureau of Public Roads, 
U.S. Department of Commerce 


Curtis W. MCGRAW 
Chairman of the Board, The McGraw-Hill 
Publishing Company 

Dr. ROBERT G. SPROUL 
President, University of California 


B. D. TALLAMY 
Superintendent, New York State Depart- 
ment of Public Works and President, 
American Association of State Highway 
Officials. 


Entries will be judged for originality, sincer- 
ity and practical adaptability—not on literary 
merit. 


Contest closes midnight, March 1, 1953. 
Winners will be publicly announced as soon 
thereafter as the judging can be completed. 











1. WHO MAY COMPETE: 
Any individual who is a resident 
of a state of the United States or 
the District of Columbia may 
compete for an award, except 
Contest Judges and the members 
of their immediate families. 





2. WHAT IS TO BE SUB- 
MITTED: Each contest partici- 
pant shall submit an original 
essay, with any supporting mate- 
rial or data the participant may 
desire, on the subject 


“How to Plan and Pay 
for the Safe and Adequate 
Highways We Need” 


3. HOW, WHEN, AND 
WHERE ENTRY IS TO BE 
SUBMITTED: To be eligible for 
award consideration, each essay 
must be submitted with an offi- 
cial entry blank which may be 
secured from any General Motors 
car or truck dealer or by writ- 
ing to 


General Motors 

Better Highways Awards 
General Motors Building 
Detroit 2, Michigan 


Essays may only be submitted 
with a completed official ‘entry 
blank, and must be mailed to 
the address immediately above. 


To be eligible for award con- 
sideration, a contest entry must 
be postmarked not later than 
midnight, March 1, 1953, and 
Ty be received by March 14, 
1953. 


4. GENERAL REQUIRE- 
MENTS AND CONDITIONS 
CONCERNING ENTRIES: A 
participant by submitting an 
essay agrees to be bound by all 
the rules of the contest. Each 
essay shall be in English, on one 
side of the paper only, and pref- 
erably Sones. Illegible 
essays will be automatically dis- 
qualified. While brevity is sug- 
gested, no limitation is placed 
on the length of the essay. Par- 
ticipants should use the number 
of words they believe necessary. 
No essays will be returned. 
Upon submission, each essay and 
the contents and ideas therein 
become the property of General 
Motors Corporation which shall 
have the exclusive right to make 
unlimited use, in whole or in 
part, of the same. A participant 
represents by submitting an 
essay that its contents, in whole 
and in part, are original; and 
participant further represents 
that such essay has not been 
submitted, or in any manner 
disposed of, to other than 
General Motors Corporation. 


CONTEST RULES 









5. AWARDS: Contents of essays 
will be judged for originality, 
sincerity, and practical adapta- 
bility. Awards in the number 
and amounts listed below will 
be made as determined by a 
Board of Judges. 


SIX NATIONAL AWARDS 


First Award, $25,000; Second 
Award, $10,000; Third Award, 
$5,000; Three Honorable Men- 
tion Awards, each $3,000. 


* * * 
NINE REGIONAL AWARDS 


For the best essay submitted 
from each of nine regional sec- 
tions* of the United States, 
each $2,500. 


* * * 





*States included in each region 
are listed in "'The General 
Motors Better Highways Awards 
Facts Book.” 


147 STATE AWARDS 


49 Firse Awards, one for each 
state and the District of Colum- 
bia, each $1,500. 


98 Honorable Mention Awards, 
two for each state and the Dis- 
trict of Columbia, each $500. 


The selection of award winners 
will be made from all entries as 
a group. National award win- 
ners will be selected first and 
thereupon automatically elimi- 
nated from further award con- 
sideration. Regional award 
winners will be selected next 
from the remaining entries and 
will automatically upon selec- 
tion be eliminated from further 
award consideration. From the 
entries remaining after the selec- 
tion of national and regional 
award winners, state award win- 
ners will be selected. No par- 
ticipant may win more than one 
award. In the event of ties for 
a particular award, or in the 
event that an essay of an 
employe of General Motors 
Corporation, or one of its 
domestic subsidiaries, is an 
award winner, duplicate awards 
will be made. 


6. ANNOUNCEMENT OF 
AWARDS: The names of all 
award winners will be announced 
as soon as possible aftrer the 
close of the contest. 


7. The decisions of the Board 
of Judges with respect to awards 
and all other contest matters 
are final and binding on each 
participant. 


8. The contest and awards made 
in connection with the contest 
are subject to all applicable 
local, state, and federal laws and 
regulations. 















THE GENERAL MOTORS 
BETTER HIGHWAYS AWARDS 


“‘How to Plan and Pay 
for the Safe and Adequate 
Highways We Need” 


SIX NATIONAL AWARDS 


FIRST AWARD. .... $25,000 
SECONDAWARD... . $10,000 
THIRDAWARD . $ 5,000 
THREE HONORABLE 

MENTION AWARDS each $ 3,000 

NINE REGIONAL AWARDS 

For the best essay submitted from 

each of nine regional sections* of 

the United States . . . . each $ 2,500 


147 STATE AWARDS 


49 First Awards, one for every state 
and District of Columbia. . each $ 1,500 


98 Honorable Mentions, two for every 
state and District of Columbia,each $ 500 


*States included in each region are listed in “The 
General Motors Better Highways Awards Facts 
Book” 





FREE — HIGHWAY FACTS BOOK 
for your guidance in the contest 


Information about the highway crisis that will 
be helpful in preparing your entry is contained 
in “The General Motors Better Highways 
Awards Facts Book.” 


You can get your copy, containing official con- 
test entry form, from any General Motors Dealer 
(Chevrolet, Pontiac, Oldsmobile, Buick, Cadillac 
and GMC Truck), or write to the address shown 
below. 


Address all entries to: General Motors Better Highways Awards, General Motors Bldg., Detroit 2, Mich. 
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Some Prices Are Lower... 





Restyled ’53 Plymouth Bows 


eee new styling, slight- 
ly stepped-up horsepower and 
roomier bodies, new Plymouths for 
1953 went on display in dealer 
showrooms throughout the country 
last week. 


Plymouth is the first volume 
producer in the low-priced field, 
where the auto industry has ac- 
counted for 52.9 percent of its 
new-car sales so far this year, 
to show its sales ammunition for 
1953. 


Four of the 1953 Plymouths boast 
advertised - delivered prices lower 
by $40.58 to $83.96 than comparable 
1952 offerings. There are no price 
increases. However, the _ lower- 
priced Concord models have been 
dropped from the 1953 lineup. 


The 1953 Plymouth is lower by 
three-quarters of an inch and more 
streamlined than its predecessor 
models. Still, according to John P. 
Mansfield, Plymouth president, en- 
gineers have designed more room 
into the car’s interior and luggage 
compartment. 

* * + 

E REPORTS that the new 

Plymouth has more headroom, 
greater legroom and more hip and 
shoulder space than any previous 
Plymouth. 

Plymouth competes for sales in 
the so-called low-priced field with 
eight other U. S.-make cars. 


During the first nine months of 
this year, Plymouth accounted for 
20.5 percent of all sales in its price 
class, as compared with 38.3 per- 
cent for Chevrolet; 31.5 percent for 
Ford; 3.4 percent for Studebaker; 
2.6 percent for Nash; 1.9 percent 
for Willys; 1.5 percent for the 
Henry J; 0.2 percent for Crosley, 
and 0.1 percent for Sears’ Allstate. 

* * + 


PPARENTLY, the 1953 Plym- 

outh will base its sales appeal 
primarily on safety. Mansfield says 
his company’s objective for 1953 
was a car that was easier to park, 
easier to handle and easier to ride 
in. Engine horsepower has been 
increased from 97 to 100, with a 
new compression ratio of 7.1 to 1. 


“Control Tower” visibility is 
claimed for the new Plymouths 
through a one-piece curved wind- 
shield and a larger rear window 
which extends into each rear 
quarter panel. 

Interior styling in the 1953 Plym- 
outh is entirely new. Cushions are 

divided into thirds, and box-type 
seat trim gives both front and rear 
seat backs an undeniably attractive 
appearance. 

According to industry tradition, 
upholstery, interior molding and 
trim are available in a wide variety 
of harmonizing hues to blend with 
the buyer’s choice of exterior body 
colors. Chrome hardware and plas- 
tic accessories set off the interior 
tailoring. cu & 


N INNOVATION on all 1953 two- 

door model Plymouths is a 
front seat divided, not in the tra- 
ditional center, but at one-third of 
its width. Plymouth says this fea- 
ture will make for easier exit and 
extrance of rear seat passengers 
from the curb side. 

The instrument grouping occu- 
pies a long, horizontal island set 
into’ the instrument panel itself. 
The glove compartment is center- 


* * * 


Plymouth's New Cockpit— 


The instrument grouping in the 1953 Plymouths occupies a long, horizontal island 
set into the dashboard. The glove compartment is center-mounted, so as to be con- 


venient for both driver and passengers. 


mounted, so as to be convenient for 
both driver and passenger. 

Bolt-on fenders, once heralded 
as promising low repair costs, 
have been abandoned on the 1953 
Plymouth. Instead the rear fend- 
ers on the new Plymouths are 
integral with the quarter panels, 
and Mansfield says that this 
change has added ruggedness to 
body structure. 

Further rigidity, says Mansfield, 
results from the use of a sill be- 
low the deck lid opening, linking 
the rear fender structure from side 
to side. 7 

+ * + 

HIS in turn, he adds, results in 

a wider deck lid that adds ma- 
terially to the wider, lower look of 
the rear end of the car. 

As on other already announced 
Chrysler Corp. cars, rear fender 
appearance has been improved by 
locating the gasoline filler pipe 
at the left corner of the rear sill. 

Plymouth is not offering an auto- 
matic transmission, at least at the 
outset of its 1953 model run. How- 
ever, Plymouth buyers will be able 
to buy overdrive at extra cost. 

Presumably, the 1953 Plymouth 


Parted on the Side— 


wagon), four-door sedan, club 
coupe, convertible and the Bel- 
vedere (hardtop). 

The business coupe, in the Cam- 
bridge line, is available with a re- 
movable rear seat. With the seat 
installed—a matter of only minutes 
for one person, according to Plym- 
outh—the business coupe becomes a 
six-passenger coupe. 

Its 1953 model is the 25th pre- 
sented by Plymouth since the com- 
pany invaded the auto industry 
back in 1928. 

* * oe 

RICE reductions have been ef- 

fected on Plymouth’s 1953 Cran- 
brook Belvedere and convertible— 
$83.96 and $40.58, respectively. 

The Plymouth Suburban, which 
was in the 1952 Concord line, is 
now available for $82.56 less in 
the Cambridge line. The Savoy, 
also in the 1952 Concord line, is 
in the 1953 Cranbrook line for 
$65.38 less than in 1952. 

Prices of the 1953 Cranbrook 
four-door sedan, Cranbrook club 
coupe and Cambridge four-door 
sedan are virtually unchanged. 

The Cambridge club sedan and 





An innovation on all 1953 two-door model Plymouths is a front seat divided, not 
in the traditional center, but at one-third of its width. Plymouth says this feature 
provides for easier exit and entrance of rear seat passengers from the curb side. 


will embody a new automobile 
merchandising innovation, since it 
is reliably reported that chrome 
trim will be offered on some of the 
new Plymouth models as optional 
equipment. 


* * + 
iAnasiet> says that two more 
inches of body room was 


achieved in the 1953 Plymouths by 
moving the engine forward, and 
that relocation of the wheel hous- 
ing resulted in more hip room. 


Plymouth offered two wheelbase 
choices during 1952—111 inches on 
the Concord and 118% inches on 
the Cambridge. Plymouths for 1953 
will all be on a 114-inch wheel- 
base. 


Nine different body styles are 
offered in the two Plymouth lines 
for 1953. In the Cambridge line 
are the four-door sedan, two-door 
sedan, business coupe and the 
Suburban (station wagon). In the 
Concord is the Savoy (station 





the Cambridge club coupe are new 
in the 1953 Plymouth lineup. 


* * * 


n= is a complete advertised- 
delivered price list, including 
factory retail price, provision for 
Federal tax, and delivery and han- 
dling charge: 


CAMBRIDGE 
Model 1953 1952 
4-door sedan ...... $1,836.50 $1,837.34 
Club sedan ............ 1,798.75 None 
Club coupe ............ None 1,799.18 
Business coupe .... 1,674.75 None 
Suburban .............. 2,095.25 None 
CRANBROOK 
4-door sedan ........ $1,928.50 $1,928.50 
Club coupe ............ 1,898.25 1,897.86 
Belvedere .............. 2,147.25 2,231.21 
Convertible .......... 2,303.25 2,343.83 
ee A 2,236.50 None 
CONCORD 
2-door sedan ........ None = $1,768.39 
Business coupe ... None 1,625.36 
Suburban .............. None 2,177.81 
| 2,301.88 


Plate Armor 
Reinforced License Tags 


End Dent Woes 


MILWAUKEE.—John Schroeder, 
head of a Milwaukee lumber and 
supply firm bearing his name, has 
come up with a new way to keep 
license plates from showing the 
sears of parking battles. 


Schroeder, according to Masonite 
Corp., is using a piece of that firm’s 
Tempered Presdwood, cut slightly 
smaller than his license plate and 
bolted firmly to its back. 


He—and Masonite—say that this 
keeps the plates always flat and 
undented from bumpers, makes 
them easier to clean and costs vir- 
tually nothing. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Chrome Trim Integrated in Design— 


The Cranbrook four-door sedan shows how horizontal character lines are incorpo- 
rated into the sheet metal of front and rear fenders on the 1953 Plymouth. Upholstery, 
interior molding and trim are available in a wide variety of colors to blend with 
exterior paint. 





AUTOMOTIVE WASHINGTON 





Congress Ike’s Friend, 
But Not His Captive 


By William Ullman 


Washington Correspondent 


fp WAS six years ago that control of both houses of Con- 
gress last was taken over by the Republican Party. 

This was the 80th Congress, described by President Tru- 
man as the “worst” or “second worst” in the country’s 
history. Looking back, the President’s characterization of 

oe 


this particular Congress may‘ 
be viewed as political oratory. 


In the field of foreign rela- 
tions, the 80th Congress enacted 
the legislation putting into effect 
the Marshall Plan 
for the economic 
rehabilitation of 
Western Europe. 


It also initiated, 
through adoption 
of the Vanden- 
berg Resolution, 
the North Atlan- 
tic Treaty, under 
which the United 
States and West- 
ern Europe now 
are building de- 
fenses against Communist aggres- 
sion. It provided the money re- 
quested by Truman for military aid 
for Greece and Turkey. 


In the domestic field, the 80th 
Congress balanced the budget for 
the first time in years, and reduced 
taxes. It enacted the Taft-Hartley 
Act—which has proved not to be 
a “slave-labor law,” although it did 
release business management from 
the straitjacket imposed by the 
Wagner Labor Relations Act. 

= Ea * 


GOP at Helm Again 
EPUBLICAN control of Con- 
gress again is on the horizon— 

this time with a Republican presi- 

dent in the White House. 
Although he will be dealing with 

a Congress almost evenly divided 

between the two political parties, 

Dwight D. Eisenhower, as presi- 

dent, will have strong reasons to 

expect material Democratic support 





William Ullman 


on domestic as well as foreign- 
policy issues. 

The Republican operating mar- 
gins in the legislative branch will 
be smaller than those held by the 
Democrats after the election four 
years ago, but predictions are be- 
ing made that Eisenhower will 
have more success than Truman 
experienced in getting his pro- 
grams through Congress. 

Eisenhower’s domestic program is 
expected to be on the conservative 
side and hence may appeal to 
Democratic senators such as Harry 
F. Byrd, of Virginia; Walter F. 
George, of Georgia, and others who 
opposed much of the Truman do- 
mestic program. 

In the foreign-policy area, Eisen- 
hower is expected to maintain an 
“internationalist” program of col- 
lective security, and there he can 
expect the support of many Demo- 
crats, including some who probably 
would not accept his domestic 
policy. 

In some cases, in fact, Eisen- 
hower’s hand in the foreign- 

policy field appeared to have been 
strengthened by the defeat of 
some Republicans and the elec- 
tion of Democrats. 

It seems certain that if Eisen- 
hower chooses to fight it out on 
issues of principle with opposition 
elements in his own party, he 
stands assured of adequate support 
in Congress—once his legislative 
proposals reach the floor for a vote. 
But before his program goes to the 
floor, it must pass a formidable line 
of defensive conservatism manned 
by Old Guardsmen doing sentry 

(Continued on Page 16, Col. 1) 





A Look Under the Body— 


Some of the engineering advances claimed for the 1953 Plymouths are illustrated 
above. Note the six-bladed fan, said to provide quieter operation. Splayed springs 
are mounted on the forward end inside the frame for greater stability, says Plymouth, 
The lower and wider air cleaner fits under a new lowered hood. 
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52 MEN EVER ON THE 


| THE NATIONAL FIELD FORCE OF 


PORCELAINIZE 


Trade Mark Reg. U.S. Pat. Off. 


ra 


iS TRAINED TO SERVE 


Sg oa 


ae tat fe OS ntact ne Me 


USE THEM. RELY ON THEM. CALL FOR your “me. PORCELAINIZE” 
You can increase your Service Revenue tremendously with Porcelainize. 


Let them show you how. 


FREEMAN & FREEMAN, Inc., Denver , Colorado 


UNCHALLENGED IN MERIT 
an . F @®@ UNMATCHED IN POLICY 
eter UNEQUALLED IN PROGRAM 
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50 Retailers at Fall Meeting .. . 


GM’s Dealer Council 


Hears Top 


General 


DETROIT. — Fifty 


and Canada last weex 


four-day fall meeting here with 
top company executives 
The dealer council plar,, GM said, 


was founded 16 years ago “in the 


interest of more effec'ive and 
equitable factory-dealer relation- 
ships.” 


Three groups of dealer repre- 
sentatives comprise th- council 
Two United States groups, of 19 
members each, are joined by a 
Canadian group of 12 members. 
One U. S. section represents 
large-city dealers, while the 
other speaks for dealers from 
small and medium-sized cities. 
GM representatives participating 

in the sessions included C. E. Wil- 
son, president; Harlow H. Curtice, 
L. C. Goad and Albert Bradley, ex- 
ecutive vice-presidents; Harry J. 


Mo-, 
tors dealers from the United States 
held their 


Officials 


| and truck group; J. F. Gordon, vice- 

president for body and assembly di- 
visions; C. H. Kindl, vice-president 
for overseas and Canadian opera- 
tions; William F. Hufstader, vice- 
| president in charge of the distri- 
| bution staff; George Russell, treas- 
urer; Spencer D. Hopkins, sales 
section director; Myrle E. St. Au- 
bin, service section director; James 
E. Goodman, general manager of 
Fisher Body, and James L. Conlon, 
general manager of the Buick- 
Oldsmobile-Pontiac assembly divi- 
sion. 

Dealers participating in the ses- 
sions were: 

Larce City Group—P. A. Adair 
(Cadillac), Providence; S. J. Barrett 
(Buick), Chicago; L. W. Bingham 
sr., Richmond, Va.; M. B. Bittinger 
(Chevrolet), Cleveland; N. B. Burt 


(Chevrolet), Englewood, Colo.; Blair 


Klingler, vice-president for the car | 
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Auto Leaders Aid Freedom Drive 


Examining a Freedom-Gram which can be sent through the Iron Curtain by all who 
wish to send one are (from left) William A. Mayberry, president of Manufacturers 
National Bank, Detroit, and treasurer of the Michigan committee of the Crusade for 
Freedom; T. H. Keating, general manager of Chevrolet and chairman of the commit- 
tee, and A. vanderZee, sales vice-president of Chrysler Corp., and co-chairman of the 
state committee. Paul G. Hoffman, former president of Studebaker and now head of 
the Ford Foundation, was one of the leaders of the Crusade for Freedom idea when 
he was in charge of the Marshall Plan. Henry Ford II is national chairman of the 
drive this year. 





Oklahoma City; R. A. Erwin 
(Chevrolet), Philadelphia; Nor- 
man Gotlieb (Oldsmobile), Brook- 
lyn; A. B. Graham (Buick), Port- 
land, Ore.; C. J. Maxson jr. (Cad- 


Burwell jr. (Chevrolet), Jackson- 
ville, Fla.; W. H. Christen (Pon- 
tiac), St. Louis; Al Cohen (Chevro- 
let), Knoxville, Ia. 

Also, C. B. Coker (Pontiac), 





‘‘Our Modern Linco/n 


IATL af 7; 


Lubrication Department 


ASK THE DEALERS WHO USE LINCOLN 


» Lincoln Jobber for expert 
, local service. No lost 
, time or profits, 


every time you put a car on the 


lube rack, you 


OPPORTUNITIES FOR 


have 
these 


ALES 





















Lubreel Installation 










































*Tradename Registered 


@ Check the Fan Belt 

@ Check the Air Cleaner 

@ Check the Oil Filter 

@ Check the Spark Plugs 

@ Check the Battery and Cables 

@ Check Radiator Hoses 

@ Check Radiator Fluid 

@ Check the Muffier and Tail Pipe 


@ Check all Lights 


@ Check the Windshield Wiper and 
Washer 


@ Check the Tires 


@ Replace lost or damaged 
Grease Fittings with Lincoln 
BULLNECK* Fittings... the 
modern fitting with the ball in 
the top. Seals dirt out 
++ grease in, 











illac-Pontiac), Buffalo; W. L. 
Mossy (Oldsmobile), New Or- 
leans; T. J. O’Donnell (Pontiac), 
Baltimore; A. H. Perry sr. 

(Buick), Norfolk, Va.; W. A. Still- 

well, Los Angeles; J. V. Strough 

(Chevrolet), Oakland, Calif., and 

J. C. Tuttle, Fort Worth, Tex. 

Mepium Crry Grovup—P. H. Abe 
(Buick), Muncie, Ind.; V. C. Ad 
ams (Chevrolet), Anniston, Ala. 
Jerry DeNooyer (Chevrolet), Kala 
mazoo, Mich.; Albert A. Diskin, 
Spokane; J. R. Durkin (Buick), 
Westfield, Mass.; M. E. Harris 
(Chevrolet), Asbury Park, N. J. 
L. J. Hobbs (Chevrolet), Wichita 
A. F. Lanier (Buick), Alexandria, 
La.; Charles H. Martin (Pontiac), 
Troy, N. Y.; G. E. Morgan, Jack- 
son, Miss. 

Also, Ray Ogier (Pontiac), North 
Platte, Neb.; J. J. Ryan (Cadillac), 
Madison, Wis.; A. Earl Smith (Pon- 
tiac), Sacramento, Calif.; D. J. 
Towell (Cadillac), Akron; J. H. 
Webb (Chevrolet), Bowling Green, 
Ky.; J. H. Williams (Oldsmobile), 
Fort Smith, Ark.; L. A. Williams 
(Chevrolet), Billings, Mont.; W. H. 
Wooldridge (Chevrolet), El Paso, 
Tex., and D. W. Uzzle (Oldsmobile), 
Durham, N. C. 

CanaDIAN Group—Hubert Bada- 
nai, Fort William, Ont.; E. H. Ca- 
beldu, Ottawa; D. M. Clouston, St. 
John’s, Nfld.; W. J. Cubaynes, Chi- 
coutimi, Que.; Harry Dickson (Pon- 
tiac), Winnipeg, Manitoba; C. R. 
Doyle, Verdun, Que.; J. T. Labadie, 
Windsor, Ont.; R. M. Lawson (Cad- 
illac), St. John, N. B.; Charles Mal- 
kin (Chevrolet - Oldsmobile), Hali- 
fax, N. S.; J. S. Marshall (Chevro- 
let), New Westminster, B. C.; A. D. 
MacPherson (Cadillac-Oldsmobile), 
Toronto, and S. J. Parkinson, Cal- 
gary, Alberta. 


Ethyl Announces 
Streamlining of 


Major Functions 


NEW YORK.—A realignment of 
the research, application and serv- 
ices activities in the research and 
engineering department at Ethyl 
Corp. is announced by B. B. Tur- 
ner, vice-presi- 
dent. 

Purpose of the 
change, it is an- 
nounced, is to 
create a stronger 
organization both 
for carrying out 
Ethyl’s program 
of service to its 
customer com- 
panies and. re- 
search in the fuel 
additive field. 

In place of the five divisions that 
have been functioning at the com- 
pany’s research laboratories in De- 
troit, three major divisions will 
operate under J. B. Macauley, di- 
rector of research. Two of these are 
new. They are the product applica- 
tion division, with Richard K. 
Scales as director, and the automo- 
tive products research division, 
directed by Wheeler G. Lovell. 

The chemical research and devel- 
opment division, under George 





R. K. Scales 









W. G. Lovell Dan M. Guy 


Kirby, will continue to function es- 
sentially unchanged at the Detroit 
laboratories and at the Ethyl man- 
ufacturing center in Baton Rouge, 
La. 

The product application division 
is organized in two main subdivi- 
sions—technical service, with Dan 
M. Guy as director, and engineer- 
ing research, with Harold Gibson 
as its head. 

Two main research groups make 
up the automotive products re- 
search division. These are additives 
and deposits, under Hymin Shapiro, 
and engine combustion research, 
headed by Howard Hesselberg. 


Poynter Motors, Inc. 
Poynter Motors, Inc. Valley 
Falls, Kans., has been incorporated 
with an authorized capitalization of 
$30,000. W. Robert Poynter, Valley 
Falls, is resident agent. 
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CY the most 
truly balanced car in the 
low-priced field— 


new 53 Plymouth 
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Prices in Line with Last Year... 


Horsepower Up on ‘53 Packards 





IMED at “a bigger share of the 

whole juicy auto sales pie,” 
Packard put its 1953 models on 
display in showrooms throughout 
the country last week. 


Packard is offering two lines 
of cars for 1953, a move which 
President J. J. Nance says repre- 
sents a major change in manu- 
facturing and marketing proce- 
dures. 


The name Packard appears on 
all the firm’s upper-priced cars, 
highlighted by models intended for 
sale in the luxury-car field. A 
Packard Clipper*® line constitutes 
the company’s entry into the 
medium-price field. 

a + * 


The two lines of cars will be 
priced in line with 1952 prices, 
Nance said. Clipper advertised- 
delivered prices start at $2,534; 


while the Packard line’s prices 
begin at $3,234. 
However, the price on_ the 


Packard Patrician model for 1953 
is $3,735, down $62 from 1952; 








AUTOMOTIVE NEWS, NOVEMBER 24, 1952 


the Mayfair is $3,268, down $50. 
The Packard convertible will sell 
for $3,476, same as last year. 
Clipper prices are: Two-door 

Sedan, $2,534; four-door sedan, $2,- 

588; deluxe club sedan, $2,681; de- 

luxe four-door sedan, $2,735. To 

* * 


round out the Clipper line, Packard 
offers a new hardtop, the Sportster, 
at $2,795. 
* * * 

,EATURING a new Packard-de- 

signed power steering unit, 
Packard cars for 1953 will offer as 
standard or optional equipment all 
of the most recent contributions to 
easier motoring such as power 
brakes, automatic transmissions, 
air conditioning and other mechan- 
ical improvements. 

Packard engine horsepower has 
been increased from 155 to 180 
for the Packard line; from 135 to 
160 for the Clipper Deluxe line, 
and from 135 to 150 on the :. « & 
standard Clipper models. 

Packard’s 1952 models boasted a 
top rating of 155 horsepower. For 
1953, compression ratios have been 
pegged at 8.1 to 1 on the 160 and 
180 horsepower engines; 7.7 to 1 on 
the 150 horsepower engine. 
* * * 

— is bringing out its 1953 

models in the midst of a 1952 
sales performance that shows sub- 


horsepower engine. 


of-industry rating. 

In one price field, where adver- 
tised-delivered prices start at 
upwards of $2,400, Packard has 
been accounting for 11.4 percent 
of total sales this year, as against 
9.4 percent in 1951, 

In the luxury-car market, where 


Baggage Compartment— 


Packard says its 1953 cars offer more 
than 30 cubic feet of trunk space, which 
should be ample for the luggage of an 
average family on vacation trips. 








FLOOR BUTTON 





This unique combination of dependable performance 


More than a quarter of a century ago, Bendix pioneered 
the starter drive. Today, and over 85,000,000 drives 
later, Bendix is still starter headquarters for industry. 
In automotive vehicles of all types, in the marine field, 
in stationary engines and aircraft, in fact wherever 
motors start, Bendix* Drives have established an 
unrivaled record for dependable performance. Perhaps 
even more remarkable is the fact that in most installa- 
tions manufacturers have paid less for the Bendix 
Drive than for other types. 


Whatever Your Starting Requirements 


ww - (7, 1¢/)'4 
STARTER DRIVE 







SPECIALISTS 


IN ALL TYPES OF 


STARTING! 


and low cost is made possible by Bendix exclusive 
design features. For example, the Bendix Starter Drive 
requires no actuating linkage and the solenoid may 
be placed in any convenient position. Result—the 
Starting motor can be mounted more easily and in 
more positions. Also the Bendix Drive has fewer parts 
and needs fewer adjustments. 


If you want true economy from installation to service, 
plus performance proven by over 85,000,000 installa- 
tions, be sure to specify Bendix Starter Drives. Your 
inquiry will receive immediate attention.  *xes. us. rar. or, 


ECLIPSE MACHINE DIVISION of Shr 
aviation cea aren 


ELMIRA, NEW YORK 
Export Seles: Bendix International Division, 72 Fifth Avenve, New York 11, N. Y. 


Packard Clippers Back Again— 


Here is the deluxe Packard Clipper four-door sedan for 1953, powered by a 160- 
Other Clippers are rated at 155 horsepower, while Packard's 
upper-priced cars are 180 horsepower. All Packards for 1953 will offer power steering 
and air conditioning as optional equipment. 


* * * 


stantial improvement over last year, | it competes with Chrysler V-8s, Lin- 
from the standpoint of percentage- | colns, 


Buick Roadmasters§ and 
Cadillacs, Packard has been rack- 
ing up 9.7 percent of total sales this 
year, compared with 8.6 percent last 
year. 

The 1953 “Packard” line includes 
seven models, ranging from a de- 
luxe hardtop and a_ convertible 
coupe to two family sedans, and 
three custom-built units including 
chauffeur-driven models. They are 
priced up to $6,900. The custom- 
built cars will be available early 
next year. 

* + + 
F°vE models are in the Clipper 
line—two and four-door sedans, 
available in either standard or de- 
luxe choices, and a hardtop. 

Packard for 1953 retains the con- 
tour styling which it introduced in 
1951. However, the latest models 
further accentuate a low appear- 
ance. Yet, Packard says, the driver 
will have more vision than ever. 

Packard engineers say their 
company’s power-steering unit is 
wholly different from the units 
being marketed by two other 
makers. Packard’s unit reportedly 
takes about 80 percent of the 

(Continued on Page 33, Col. 1) 


Goodrich Adds 6 
To Atomic Staff 


AKRON.—Organization of key 
personnel for operation of the Gov- 
ernment’s gigantic atomic energy 
plant now under construction near 
Portsmouth, O., is well under way 
here, reports the new Goodyear 
Atomic Corp. 

A. J. Gracia, manager of the 
Goodyear Tire & Rubber subsidiary 
which will operate the $1,219 mil- 
lion atomic installation, announced 
the names of additional super- 
visory personnel as approved by 
the Atomic Energy Commission. 

Assigned to duties in the staff 
engineering and maintenance divi- 
sion, headed by William A. Brown, 
are Hugh F. Porter jr., head of the 
electrical and instrument division; 
Ralph J. Nance, superintendent of 
shops maintenance; Robert M. 
Rutherford, head of utilities and 
utilities maintenance; Thomas W. 
Leary, superintendent of process 
maintenance; Arthur J. Brust, su- 
perintendent of planning and sched- 
uling, and Nathan H. Hurt jr., su- 
perintendent of staff engineering. 

These men, Gracia said, have 
been transferred from other key 
posts in the Goodyear organiza- 
tion. 


Speakers Listed 
For Seattle Parley 


SEATTLE.—Three speakers have 
been listed for the annual conven- 
tion of the Washington State Auto 
Dealers Assn., to be held Dec. 2 at 
the Washington Athletic Club. 

They are Charles Farrington and 
Ray Chamberlain, of NADA, and 
Hanford Crockard, NADA regional 
vice-president. 

The association announced that 
present plans call for a directorate 
and legislative meeting on Dec. 3. 


Hobbie Elected Member 


Of California Legislature 


OROVILLE, Calif—Don Hobbie, 
Chevrolet-Cadillac dealer here, has 
been elected to the California Leg- 
islature. Hobbie, a Republican, rep- 
resents a three-county district in 
northern California. 
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MAKE US PROVE 
100% to 200% Absorption 





We Guarantee 
To Help You 


@ Increase Customer Paid Labor Sales 
@ Prevent broken promises to customers 


@ Give your Service Manager time to 
handle his executive responsibilities 


@ Permit Shop Foreman to devote all time 
to improvement of mechanical work 


@ Bring ALL service operations to 
clock-work precision 


APPROVED BY 
ALL LEADING MOTOR CAR 
MANUFACTURERS 


We have accomplished this for hundreds 
of Motor Car Dealers . . . coast to coast. 


A note on your company letterhead will 
bring all particulars — promptly. 


FLASH-A-CALL 
SERVICE PRODUCTION CONTROL 


211412 Seuth Wabash Avenue 
Dept. AN-28, Chicage 5S, Ilinois 
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FOB FACTORY 


Automation 








Eprror’s Note: This is the second 


On Humble Efforts 


Founded 


of three articles on automation. 


HAT has come to be known as “automation” had a 
small and humble beginning. Shortly before World 
War I, Henry Ford began using a moving conveyor to 
assemble magnetos. With this method, assembly time was 
cut from 20 minutes to approximately five minutes. Later 


on, Ford adapted the assem-®, 


bly-line method to other auto- 


mobile parts. Eventually, a 
final -assembly-line method was 
tried in which the chassis was pro- 
duced in the street outside the 
factory. 

At first, Ford workers simply 
picked up parts and bolted them 
to the chassis. By this assembly 
technique, the time needed to 
produce a car was cut by as much 
as eight hours. 


Successful use of an assembly 
line inevitably led to the installa- 





tion of conveyors in many Ford 
departments. Meanwhile, it was de- 
cided to mount the chassis on 
wheels. When work was completed 
at a given station, a bell rang. This 
was the signal to move the chassis 
ahead to the next assembly station. 
It is important to note that the 
conveyor chain was not introduced 


until a somewhat later date. 
+ * * 


Plant Layout Affected 
S THE conveyor system grew, 
plant layout was naturally af- 
fected. Machinery and equipment 





Firestone’s Gas Tanks for Planes— 


More than 200 different sizes and shapes of rubber tanks for gas and oil for Air 
Force and Navy aircraft are being produced by Firestone's west coast aircraft fuel- 
cell division, operating at capacity on a 24-hour schedule. Above is a section of the 
B-36 cell assembly line. These cells, designed to carry jet fuel for engines being added 
in the modification of B-36 power plants, are installed in sets of eight. Each set 


weighs 320 pounds. During World War Il, 


cells for military aircraft. 


were positioned so as to eliminate 
materials handling at every oppor- 
tunity. The same basic philosophy 
is being practiced today—with the 












































resale. 


you build. 
Value = 


6, Ohio. 


HAT can outshine polish or chrome? 
Value! That’s what keeps a buyer 
proud of his car year after year. That’s 
what draws extra dollars when it’s up for 


Higher cost of living makes today’s car 
buyers more value-conscious than ever, 
especially of the moving parts where value 
counts most—the “‘vital zone’’. And here’s 
a way to be sure of value in the “vital 
zone”. Just remember this simple formula 
when buying component parts for the cars 


quality+service+ public acceptance 
price 


It shows that price is only one factor in 
value, and must be weighed in relation to 
the factors above the line. Timken® bear- 
ings give you far more above the line than 
any other tapered roller bearing. That’s 
because of their higher quality, better 
service and greater public acceptance. In 
terms of value features, Timken bearing 
prices are lower today than ever. The 
Timken Roller Bearing Company, Canton 





WEAR-RESISTANT, SHOCK -RESISTANT! 
Cups, cones and rollers of Timken bear- 
ings are carburized and oil quenched 
to give them wear-resistant surfaces 
and shock-resistant cores. The photo 
above shows how quenching oil pours 
in from all sides to assure uniform 
hardening of the bearing part. 


its TIMKEN for VALUE 


$4A01- Aes O1G. u. 5. Pat. OFF, 


TAPERED ROLLER BEARINGS 


est bearing applicati 





PROVED PINION PERFORMANCE! Timken 
bearings are used on the pinion—tough- 


all but two car makers. It’s proof of 
the preference for Timken 
where value counts the most—in pin- 
ions, wheels, differentials, steering 
gears—the “‘vital zone” of the car. 


on in a car—by 


arings 


The spotlight is always on value! 





ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


QUALITY 


. Design leadership 

. Steel made in our own mill 

. Precision manufacture 

. Rigid quality control 

. More than 50 years’ experience 


SERVICE 


6. Unequalled engineering service 


. Unequalled research and devel- 
opment facilities for your use 


. Installation service in the field 


. Widest range of sizes 
. Most dependable source of supply 


PUBLIC ACCEPTANCE 





. First choice throughout industry 
. Best-known name in bearings 
. Widespread advertising 


j 7 
WOT UST A BALL © NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C— BEARING TAKES RADIAL ® AND THRUST --@)— LOADS OR ANY COMBINATION We 


Firestone produced more than 100,000 fuel 


help of mechanical hydraulic, pneu- 
matical and electrical devices. 


Ford’s early efforts to eliminate 
unnecessary materials enjoyed out- 
standing success. As a matter of 
fact, during a five-year period in 
Ford’s early history, production was 
boosted substantially while unit 
production costs were cut nearly in 
half. 


Since the days of the Model T, 
many things have happened to 
auto factories. The number of 
models has increased. The cus- 
tomer’s choice of colors has been 
greatly expanded. Compared with 
the early Ford policy of offering 
the customer any color he wanted 
as long as it was black, the in- 
dustry now offers a wide choice 
of design, styling, size and colors. 


Flexibility of the assembly line 
has had to be greatly increased— 
without sacrificing the savings re- 
sulting from more efficient assem- 


bly-line techniques. 
* *~ * 


Need for Technicians 


yseruee the new assembly-line 
production has required the 
development of an entirely new 
type of technical personnel. At 
Ford, for example, materials- 
handling engineering was original- 
ly set up as a separate department. 
Automation was also a separate 
department. Later, this section be- 
came a part of plant layout. 


Early automation programs at 
Ford were chiefly concerned with 
linking standard machines to- 
gether with mechanical devices. 
The well-known in-line equipment 
for machining engine blocks and 
heads is an excellent example. 

Now the Ford program is con- 
cerned primarily with machinery 
and equipment designed with auto- 
mation in mind. 

Further details covering the his- 
tory of automation at Ford are 
given in a paper by John McDou- 
gall, of the company’s manufactur- 
ing staff. McDougall’s paper was 
given recently at a materials- 
handling conference of leading en- 


gineers from all over the nation. 
x * x 


Ex-Cell-O Issues Catalog 


DETROIT. — Ex-Cell-O Corp.’s 
new general products catalog now 
is available to purchasing depart- 
ments and engineers interested in 
machine and cutting tools. The 
catalog, which covers virtually all 
Ex-Cell-O products, may be used in 
checking basic machine specifica- 
tions and product descriptions, 
says the company, 1200 Oakman 
Blvd., Detroit 32. 


Truck Owner Council 


Forms Chicago Group 

CHICAGO.—An organized group 
of the National Council of Private 
Motor Truck Owners has been 
established in this area. 

The operating committee consists 
of L. W. Pierson, International 
Harvester Co.; W. H. Ott, Kraft 
Foods Co.; Orville Brouer, Swift & 
Co., and H. O. Mathews, Armour 
& Co. 

The first meeting will be held 
Dec. 9 to discuss State and Federal 
as taxes, and State license 
ees. 


Jones Manages Lot 
J. D. Jones has been made man- 
ager of the used-car lot of Monte- 
zuma Motor Co., Montezuma, Ga. 
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, But —it hasn't Airfoam cushions!” 
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; ) "Tito was when they used to look under the hood— 

| but today, a prime clincher for Mamma is riding comfort. 

Now, cars in every price range, upholstered in 
a road-smoothing, body-cradling Airroam, attest the fact 
- | that what Mamma says— goes! If your line 
- | is AIRFOAM cushioned, shout it from the housetops. 
_f{ You’ll find the echo has a golden lining! 
im 
n 
; | WHY IT PAYS TO FEATURE AIRFOAM: WRITE FOR FREE AIRFOAM SALES KIT! 
n | Includes AirFOAM indentification ribbons, retail 
p sales booklet and an actual sample of AirRFOAM. 
: . Long Life—Keeps its shape, doesn’t lump up or Send inquiries to: The Goodyear Tire & Rubber 
mat down. Company, Inc., Akron 16, Ohio. 
Superb Comfort—Molds itself to the body, pro- 

p vides firm, uniformly restful support. 


Protects Upholstery—Wear on fabrics is greatly 
S reduced. 


| lbyfoan 


& Cool in Summer—Self-ventilating, AiIRFOAM 

- stays cool in stickiest weather. SUPER- CUSHIONING BY 
d 

il Bigger Resale Value — After years of use, 


AirFoam cushioning still looks like new. 


GOODFYEAR 


OAM 
THE GREATEST NAME IN;RUBBER 


National Advertising—Full-color ads in national 
magazines are constantly conditioning customers 


for you. Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 












AUTOMOTIVE NEWS, NOVEMBER 24, 1952 


been doing most of the Senate’s 
Automotive Washington 





Communist hunting in the past 
year, over Langer’s strenuous ob- 
jections. 





(Continued from Page 8) 


duty in the chairs of key commit- 
tees in both houses. 

Not all of the chairmen of im- 
portant committees will cause Ike 
trouble, but many of them seem 
bound to. 

+ + + 


Senate’s New Leaders 
ERE are the men who will be 
expected to guide important 
administration bills through the 
committee stage in the Senate: 


APPROPRIATIONS—Styles Bridges, of 
New Hampshire, is likely to pick 
the powerful Appropriations Com- 
mittee, although he also is in line 
for the chairmanship of Armed 
Services. He ran Appropriations in 
the 80th Congress. He will be glad 
to cooperate with Ike on any 
economy moves. 


Finance—The group that writes 
the tax laws will be headed by 
Eugene Millikin, of Colorado, a 
low -tax advocate of the Taft 
school. 

Lasor—Robert A. Taft will head 
this committee. He will supervise 


the expected revision of the Taft- 
Hartley Act and will try to find a 
solution for national - emergency 
strikes. If John L. Lewis proves to 
be his usual intractable self, the 
committee may also be looking for 
a way out of a coal strike next 
January. 

BANKING AND CurRENcY — Homer 
Capehart, of Indiana, a Taft Re- 
publican, will head the group which 
writes economic legislation. His 
committee will handle all wage, 
price and rent-control legislation. 
Capehart himself has been a strong 
opponent of direct controls. 


Jupiciary — This group, which 
handles more bills than any other 
committee, will go to William 
Langer, of North Dakota, if the 
Republicans cannot argue him out 
of the honor. This erratic and 
highly independent Senator will 
create nervousness in both parties. 
His committee will handle any re- 
visions to the McCarran Immigra- 
tion Act. 

One of Judiciary’s present sub- 
committees, internal security, has 


Government Operations—Pure- 
ly investigative, this committee 
will be run by Joseph R. Mc- 
Carthy, of Wisconsin. It will be 
an ideal spot from which to flail 
away at the dead donkey. Mc- 
Carthy’s group will promptly take 
over the Senate’s Red hunt. Ei- 
senhower has said. he disapproved 
of McCarthy’s methods in the 
anti-Communist fight. 

Foreign Po.ticy — The new chair- 
man, Alexander Wiley, of Wiscon- 
sin, is a Vandenberg Republican 
and should be counted on by Eisen- 
hower to work for a _ bipartisan 
foreign policy. 

ARMED Services—Leverett Salton- 
stall, of Massachusetts, will take 
over. He has cooperated in the past 
with administration plans for ex- 
pansion of the armed forces. 

+ od * 


Chairmen for House 
i THE House, this will be the 
new lineup: 
APPROPRIATIONS — John Taber, of 
New York, consistently in the 
economy corner, will be the new 
chairman. 
Ways anp Means—The tax-writ- 
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designed and 
manufactured by 


NEW 


CUSTOM UL 


THE CALNEVAR CO. 


1732-42 WEST WASHINGTON BLVD. * LOS ANGELES 7, CALIF. 
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Veteran Chevrolet Dealers Sign Again— 


Three Minneapolis dealers recently renewed their Chevrolet franchises simultane- 
ously. They are (seated, from left) L. S. Grossman, who signd his 33rd contract; W. H. 
Crossland jr., 34th franchise, and R. R. Kriesel, 31st. Standing are C. R. Fike, Chevrolet 
city manager, and R. G. Schulte, zone manager. 


ing committee will be headed by 
Daniel A. Reed, of New York, who 
has opposed wartime tax increases 
and is a strong advocate of im- 
mediate cuts. 

Armed Services—Dewey Short, 


LL CARS 


don! 





LIST PRICES 


MODEL X190K witH “KNOCK-OFF’’... $109.50 
FOR 15” WHEELS 


MODEL X190 wiTHOUT “KNOCK-OFF”. .$99.50 
FOR 15” WHEELS 


SET OF 4 


SET OF 4 


of Missouri, the new chairman, 
has been critical of the armed 
forces in the past but has sup- 
ported most defense recommen- 
dations. He is a bitter foe of uni- 
versal military training, however. 
BaNKING AND CurrRENCcCY —Jesse 
Wolcott, of Michigan, is much op- 
posed to controls or other Govern- 
ment interference with business. 


Foreign Arrairs — Robert Chiper- 
field, of Illinois, will disagree with 
Eisenhower on much of the foreign- 
aid program. 

Ruies—Leo E. Allen, of Illinois, 
can be expected to continue the 
Republican-Southern Democrat 
coalition which has long controlled 
the Rules Committee. This group 
determines what legislation the 
House shall consider. It has the 
widest powers of any on Capitol 
Hill. ; 

Un-AmeriIcaAN Activities — Former 
FBI man Harold H. Velde, of Illi- 
nois, will take over. He is not 
expected to let that group revert 
to the irresponsibility of the Dies 
and Rankin days, but he is con- 
siderably more militant than the 
present chairman, Democrat John 
Wood, of Georgia. 


* * * 


Big Problems at Home 


ISENHOWER will face these 
domestic issues when he takes 
over the presidency: 


Economy—BEisenhower has prom- 
ised less spending and more effici- 
ency in running the Government. 
One of his first jobs will be to 
work over Truman’s budget for the 
fiscal year 1954, which starts next 
July. 

The Truman budget is expected 
to call for expenditures of approxi- 
mately $80 billion. Senator Taft has 
said that he and Ike have agreed 
the budget should be cut to about 
$70 billion in fiscal ’54, and to $60 
billion in fiscal ’55. 

Since more than 85 percent of the 
budget now goes for national se- 
curity programs and for fixed 
charges, it is clear that Eisenhower 
will have a hard time reconciling 
his economy ambitions to his con- 
cern for national defense. 

Taxation—Eisenhower has also 
promised lower taxes. He will 
have to make an early decision 

whether to continue wartime tax 
increases, cut them back or let 

them lapse. 

Excess - profits taxes are due to 
end next July. The boost in indi- 
vidual income taxes will end the 
following January. Wartime excise 
taxes and the corporate income 
tax increase will lapse March 31, 
1954. 

ConTrots — The Defense Produc- 
tion Act, providing for wage, price, 
credit and rent controls, and for 
priori and allocation of defense 
materials, will expire the middle of 
next year. Eisenhower has opposed 
such direct controls on inflation 
and has promised a program of 
indirect controls—curtailment of 
bank credit, encouragement of sav- 
ings, Government economy, etc. 

Labor — Eisenhower has prom- 
ised modification of the Taft- 

Hartley Act, including amend- 

ments designed to eliminate al- 

leged “union - busting” features. 

Civm Ricuots— Eisenhower has 
spoken out for equal rights for all 
Americans, and he has promised 
to try to end segregation in the 
District of Columbia. 

TwELANDS — Eisenhower believes 
the oil-rich offshore lands should 
be given to the adjacent states. 
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; Women appreciate the extra luxury that Goodall Fabrics 
upholstery gives motor cars. They know these famous fabrics mean 
a added comfort and longer-lasting beauty. 
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2S ©1952, Goodall Fabrics, Inc., Subsidiary, Goodall-Sanford, Inc. (Sole Makers of World-Famous PALM BEACH® Cloth) *Registered Trade Mark 
“ GOODALL FABRICS, INC, new york + BOSTON + CHICAGO © DETROIT © SAN FRANCISCO © LOS ANGELES 
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Sunbeam-Talbot for '53— 
This new four-seater sports car has 20 new engineering and styling features, accord- 
ing to the Rootes Group. Improvements include more powerful brakes with 27 percent 
greater braking area, revised transmission ratio for peppier performance and a new 
suspension system provides extremely smooth travel, it adds. Other features of the 
Sunbeam-Talbot are a new edge lit instrument panel, speedometer trip recorder and 
restyled wheels. 





Wondering how new-ear and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 








Lawsuits Affecting Dealers ... 
4 | Court Decisions 


By Leo T. Parker 


| Attorney at Law 

| BN JACKSON v. James, 97 Utah 
| 41, an automobile dealer sued a 
| woman to recover possession of a 
| Dodge coupe which the possessor 
alleged had been given to her as a 
wedding gift. It was admitted that 
there was no transfer of the cer- 
tificate of ownership on the records 
of the motor vehicle department 
of the state tax commission. 

It was argued that the gift was 
void by reason of failure to have 
a new certificate of ownership 
issued to her. However, the higher 
court held that the gift of owner- 
ship was complete as between the 











THE INDUSTRY'S FINEST 
POWER BRAKING SYSTEMS 


on Haghurays 





Regardless of the size of vehicle or whether the preference 
is for vacuum or air, the trucking industry has come to look 
to Bendix Products as the one source uniquely qualified to 
meet every power braking need. 

Hydrovac, the world’s most widely used power brake, is 
the undisputed leader in the vacuum-hydraulic field. And 
Air-Pak is recognized as foremost in the field of air-hydraulic 
power braking units. 

Products of twenty-five years of practical braking expe- 
rience, these outstanding power braking systems offer 
faster, more positive and better controlled braking. And 
in both the vacuum and the air actuated units, brakes can 
be applied instantly by foot power alone—a constant 
safety factor of tremendous importance. 

That’s why on highways everywhere the preference is 
for Bendix* Hydrovac* or Bendix Air-Pak, the Industry's 
Finest Power Braking Systems. nes. ©. 5. PAT. OFF. 








BRAKING HEADQUARTERS for the AUTOMOTIVE 


PRODUCTS 


BENDIX ° oivision ° SOUTH BEND 
Division, 72 Fifth 


Export Sates: Bendix 
Ave., New York 11, N.Y. ¢ Canadien Sales: Bendix- 
Ectipee of Canada, Lid. Windser, Ontario, Conede 








donor and donee without any 
| change in registration. 

Therefore, it is quite apparent 
that an owner who fails to register 
his certificate of title to an automo- 
bile, still remains the legal owner 
in the eyes of the law. Unless the 
owner’s neglect to file and register 
the certificate of title induced an 
innocent person to purchase the 
automobile or loan money on the 
automobile, the owner may gain 
| possession of the automobile from 
all other persons. 

7 + + 


Kin’s Testimony Discounted 


bye higher courts consistently 
hold that testimony given by 
in favor of one being 





relatives, 


INDUSTRY Pr “el 71s 
Division 











sued, is not to be given much 
weight or authority. 


For example, in Mitchell v. Inter- 
state, 37 So. (2d) 552, it was shown 
that a motorcycle rider named 
Mitchell was severely injured in a 
collision with a truck owned by 
Interstate Co. 


The driver of the truck testi- 
fied that the motorcycle turned 
and attempted to cross the high- 
way in front of the oncoming 
truck. 


Both Mitchell and his uncle testi- 
fied that Mitchell had “straightened 
out” on the highway “when all at 
once the truck whipped over to the 
left-hand side of the road, and ran 
head-on into the motorcycle.” 


The jury believed the testimony 
given by the company’s truck 
driver and held the company not 
liable, saying: 

“The only eye-witness to the acci- 
dent who gave testimony favorable 
to plaintiff’s contentions was Mr. 
Fowler, his uncle.” 

+ + + 


Bars Against Repossession i 


= higher courts hold that if a 
person in good faith purchases 
an encumbered automobile through 
fault or negligence of an automo- 
bile dealer, the latter cannot re- 
possess the car. 

For example, in Gerker v. Pike, 
249 S.W. 90, it was shown that an 
automobile dealer purchased four 
Chevrolet automobiles and paid the 
purchaser by a check. The certifi- 
cates of title were attached to the 
check. The check was not paid 
when presented to the bank on 
which it was drawn. 

As the seller permitted the 
buyer to drive the cars into 
Arkansas from Illinois, the court 
held that this permission clothed 
the buyer with legal ownership to 
sell the cars to innocent pur- 
chasers. Hence the seller could 
not repossess the automobiles 
from buyers in good faith in 
Arkansas, although he received 
no payment for the automobiles. 


In this case, of course, negli- 
gence of the seller in allowing the 
purchaser to take the cars from 
the state before he had received 
payment on the check was the real 
reason the purchaser had an op- i 
portunity to sell the cars to inno- 
cent purchasers by certificates of 
title either forged or otherwise 
imperfect. 





Insurance Rates 


Boosted in Iowa 


DES MOINES.—Automobile pub- 
lic liability insurance rates have 
been increased in Iowa. The aver- 
age boost for bodily injury insur- 
ance was 19.8 percent and for prop- 
erty damage 30 percent. 

The higher rates went into effect 
when Charles R. Fischer, State in- 
surance commissioner, approved 
them in an agreement with the Na- 
tional Association of Casualty Un- 
derwriters. 

Fischer said the companies “made 
a showing that they cannot con- 
tinue operations on the former 
rates.” He added that “most Iowa 
companies lost money on such in- 
surance last year.” 


Anderson in New Plant 


On 19th Anniversary 


Anderson Motor Co. (Dodge), 
Corbin, Ky., celebrated the grand | 
opening in its new location at Sev- 
enth St. and Lynn Ave., marking 
the 19th year of operation. 

John E. Babb jr., was one of the 
original founders of the company, 
later gaining complete control. 
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Dealer 


John Steuteville has been ap- 
pointed vice-president in charge of 
branch store operations of Monte 
White Motors, Inc. (Kaiser-Frazer), 
Omaha. He has been with the firm 
for several years, most recently as 
general manager of its Rocket Mo- 
tors used-car branch in Council 
Bluffs, Ia. 





* * * 
3 More Kentucky Firms 


Join State Dealers’ Assn. 


Three more Kentucky dealer- 
ships have joined the Kentucky 
Automobile Dealers Assn., reports 
Lew Ullrich, managing director. 
They are Campbell Motor Co. 
(Pontiac-GMC), Flemingsburg; 
Clarke Motor Co. (Ford - Mer- 
cury), Maysville, and Cumber- 
land Ford Motors, Inc., Pineville. 

+ + + 


Wegge Heads L.A. Deal 


William A, Wegge jr., for many 
years head of the Wegge-Pelton 
(Dodge - Plymouth) dealership in 
Pasadena, Calif., is now president 
of Pelton Motors (Dodge - Plym- 
outh), Los Angeles, according to 
George Pelten, chairman of the 
board. Robert Wegge, brother of 
William, continues as general man- 
ager of Wegge-Pelton in Pasadena. 

oa * * 


Nash Firm Gets 2nd Lot 


Nash-Missouri Corp., St. Louis, 
has opened its second used-car lot. 
This one is at Cleveland and Ven- 
deventer Aves., east of the com- 
pany’s S. Kingshighway salesroom. 
The earlier lot is west of the sales- 
room on Southwest Ave. The new 
lot, 105 by 160 feet, was leased from 
another dealer. 

. * + 


Briggs on Road 


William M. Anderson, manager 
of Anderson Willys Co., distrib- 
utor for Oregon and southwest 
Washington, announces appoint- 
ment of Ralph Briggs as travel- 
ing parts and service representa- 
tive. The past 18 months he was 
service manager for Pound Mo- 
tor Co. (Willys-Packard), Corval- 
lis, Ore. 

* + * 
Greene Brothers Purchase 


lowa Ford Dealership 


Earl and Lee Greene, former 
Studebaker dealers at Oskaloosa, 
TIa., have bought the Ford dealer- 
ship there which has been oper- 
ated as Lambert Motor Co. The 
new firm will be called Greene’s 
Ford. 

The building which housed the 
Studebaker dealership .will be used 
as an outlet for Ford tractors and 
farm implements. 

= * * 


Ohio Hudson Deal Opens 


Waggoner-Beach, Inc. (Hudson), 
has been formed in_ suburban 
Euclid by three long-time residents 
of the Cleveland area. - President 
and service manager is Jack Wag- 
goner; secretary and sales manager 
is Bruce Waggoner, his brother; 
and Carl Beach is vice-president 
and general manager. The dealer- 
ship is at 481 E. 185th St. 


* = * 


Packard Adds Mich. Firm 


Mazurek Motor Sales, 245 E. 
South Blvd., Pontiac, has received 
a Packard franchise. Owner Wal- 
ter F. Mazurek is remodeling his 
1948 building to provide adequate 
showroom facilities. Mazurek has 
been in business in Pontiac since 
1936, specializing in body and 
fender work as Pontiac Auto Body 
Service. 


Tupman Boosts Hall 


Hilt Tupman, president of Tup- 
man Motors (Lincoln-Mercury), 
Los Angeles, announces that Jay 
Hall has been promoted to sales 
manager, succeeding Joe David, 
who resigned recently. 


Fadely-Anderson Expands 


For New-Car Selling 


Fadely-Anderson, Inc. (Dodge- 
Plymouth), of Indianapolis, has 
bought a $150,000 structure at 3547 
E. Washington St. for new-car op- 
erations. Recently, Fadely-Ander- 
son built a new-truck sales and 
service headquarters at 302 S. New 
coy St. at a cost of about $225,- 


The combined first-floor area of 
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Doings 


the two locations is well over 50,000 
square feet, according to E. Ellison 
Fadely, president. 


* * * 


Dibble in Business 


| A business name has been filed 
jin the Erie County (N. Y.) clerk’s 
| office for Tonawanda Motors, 4141 
Delaware Ave., Tonawanda, by 
Laurence E. Dibble. 


* * * 


| McKellar Cadillac to Build 


J. C. McKellar, owner of McKel- 
lar Cadillac, Jacksonville, Fla., has 
purchased the long-vacant Dutch 
Mill on N. Orange Ave. and will 
tear it down to make way for a 
new dealership building. The pur- 
chase price was reported to have 
been more than $400 a front foot. 

* + + 


Birmingham Nash Deal 


Opened by McElroy 


E. M. McElroy has opened a 
Nash dealership in remodeled quar- 


ters at 421 S. Twenty-First St.,/ regional manager in Chicago, has 


Birmingham, Ala. 


McElroy has been in the automo-| man-Schmitt Co. 





Lansing Dealers Hear About GM Awards— 


Rules for the $194,000 GM Better Highways Awards contest are studied by a group 
of General Motors dealers at a Lansing dinner. Looking at the ‘Facts Book" are 
James P. Kehoe (left), Kehoe Pontiac Co.; B. N. Barber, Oldsmobile assistant sales 
manager; Roland K. Lorenz, Lorenz Bros., Inc.; Rex Lamerson, Trevellyan Oldsmobile, 
Inc., and George Guernsey, Kehoe Pontiac Co. 





outh) in suburban Evanston. The 
dealership, headed by W. J. 
Schmitt, started operations 30 years 
ago and has handled the Dodge line 
for the past 25 years. Its headquar- 
ters in Evanston are at 1101 Chi- 
cago Ave., with a truck and used- 
car department at 561 Howard S&t., 


bile business for 12 years. Emris 
Graham is his sales manager. 
+ * + 
Joins Chicago Deal 
Harry Washington, former Dodge 


become general manager of Damp- 
(Dodge - Plym- 
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and a heavy repairs and paint shop 





at 1119 Chicago Ave. 


* * * 


North Dade’s First Dealer 


First new-car dealer in North 
Dade, Fla., is now open on Cen- 
tral Blvd. Tropical Chevrolet’s 
sales manager is Paul Temmers, 
while general manager is Andy 
Apeland. Paul Brummitt is serv- 
ice manager and John Landis jr. 
has charge of the parts depart- 
ment. 

* * * 


Ford Service Clubs’ Dinner 
Draws 1,000 at Pittsburgh 


More than 1,000 persons turned 
out for the seventh annual dinner 
of the Pittsburgh District Ford 
Dealers Parts & Service Managers 
Clubs held recently. 


Speakers at the dinner included 
George O. Simmons, Pittsburgh 
district sales manager, and Spence 
C. Baird, assistant district sales 
manager. 


Members of the six parts and 
service clubs in the Pittsburgh dis- 
trict meet monthly to discuss sales 
promotion activities and parts and 
service problems and meet once 
each year for a dinner and enter- 
tainment. 


MASS PRODUCTION METHODS 





MICKERS PUMPS for 
Hydraulic, Tower Stéoring 


The rocketing demand for Vickers Pumps to supply power 
for hydraulic power steering of passenger cars is being 
met by using modern mass production methods. The 
standard of quality is equally high... as is always true of 
any equipment that carries the Vickers name. 

These pumps incorporate Vickers design principles that 
have been proven in the most difficult industrial service 
over the last 25 years. Another reason for their superiority 
is the manufacturing “know how” Vickers has acquired 
during that time. As a result, these pumps can be depended 


upon to deliver ample hydraulic power for steering over i. 
a very wide range of operating speeds, temperatures and 


pressures. 


MI<KERS Incorporated 


Division of the Sperry Corporation 


1532 OAKMAN 


ENGINEERS 







Vickers Pump with 
integral volume 
control and relief 
valves. and oil 
reservoir. 












BLVD. * DETROIT 32, MICHIGAN 


AND BUILDERS OF OL HYDRAULIC 


EQUIPMENT SINCE 


Vickers Pump with 
integral volume 
control and relief 
valves, 


1921 
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ODAY the Hand That Rocks 

the Cradle Will Rock the Na- 
tion” . . . That was the headline 
that captioned a full-page adver- 
tisement for the Ladies Home Jour- 
nal, in great newspapers, on the 
morning of Tuesday, Nov. 4 . 
election day. 

How did those boys and girls of 
the Curtis company know what 
that hand was going to do on that 
day? 

Simple as ABC. 

George Gallup had estimated in 
his poll that while 22 million 


- 


Barrett 
Deluxe 
Model “B” 
Brake 
Department 


women voted in 1948, this year, 26% 
million women would vote... three 
times the increase in the number 
of men voters... Four AND ONE- 
HALF MILLION more women vot- 
ing. 

Why? .. . Because a dramatic 
rise had taken place in the number 
of women who realized that they 
could control their own destiny ... 
only by doing their job at the polls. 


How did this realization come 
about? ... Certainly by an enor- 
mous new personal awareness of 
the mighty issues at stake... the 
increased activity of women’s di- 
visions of all political parties... 
the educational work of the non- 
partisan organizations, such as the 
League of Women Voters, the Ad- 
vertising Council, the American 
Heritage Foundation and literally 
hundreds of women’s clubs... and 
many thoughts of those lads in 
Korea. 


The Journal had reached a circu- 


"| lation of 4,900,000 in October after 


running for 12 consecutive months 
a powerful series of features known 
as “Political Pilgrim’s Progress” 
... emphasizing one basic thought, 
“It’s up to you.” That is why they 
may claim that the magazine is 
“read and believed by more women 
than any other magazine _in the 
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K-F Dealer Picks Unusual Wallpaper— 


Colorful wall decoration is a feature of Central Motors (Kaiser-Frazer), Evanston, 
Ill. Charles Sandblom, owner (right), is congratulated on the decor by Robert E. Carlin, 


K-F Chicago city manager. 
Perched on the car is Cindy Jewell. 


world.” (Ike and Mamie may now 
well endorse that statement.) 

In this historic event, with all its 
significance (for that’s what it is), 
there is a fundamental IDEA which 
advertising men have characteris- 
tically avoided through the posses- 
sion of what I choose to call “the 
run -of -the-mind.” They always 


At left is Pat Ryan, of the K-F ad staff, Willow Run. 





seem to want to do exactly what 
other advertising men are doing. 


They are afraid to do some 
THINKING for themselves. 
+ * * 


An Idea Is Born 


fp day, many years ago, the 
late Thomas B. Jeffrey, then 
second in the volume manufacture 
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Merchandise Your Brake Service And Equip With 
Modern Barrett Equipment For EXTRA DIVIDENDS In SAFETY and PROFIT 


IDE-AWAKE service experts are cashing in on brake 
service profits by merchandising their service 
departments. Timely, consistent advertising and attrac- 
tive display of modern shop equipment does increase 
your business. Get details about the 
rapidly growing brake service market in 
your copy of Barrett’s “EYE OPENER 
About Brake Service’”—an up-to-date 
report from reputable sources in the 


"yas 


EQUIPMENT CO. 


TWENTY-FIR 


T AND CASS « 


ST. LOUIS 6,MO 


Automotive Industry. Ask your Barrett Distributor for 
a copy today. If he can’t supply it, fill out and mail the 
coupon below. A copy will be sent to you promptly 


without obligation. 


BARRETT EQUIPMENT CO. 
2101 Cass Ave., St. Louis 6, Mo. 


Please send FREE copy of your “EYE OPENER About Brake Service” 





of automobiles in America, walked 
into my office and laid down a pile 
of magazines which he religiously 
read himself . . . more or less tech- 
nical business publications. Not a 
line of fiction in one of them... 
just facts of importance to men 
like Thomas B., who was influenc- 
ing the purchase of more than a 
million dollars’ worth of materials 
and equipment every month. In his 
laconic manner, he said, “Those 
men who read these have money 
to buy automobiles and I have 
never seen an automobile advertise- 
ment in any one of them.” 

Well . . . we started then to 
dominate those business publica- 
tions . . . not with big spreads, 
but with copy that told what the 
Jeffery was doing ... how he 
trained his men to make nearly 
every part he used, except tires 

. the spirit of the organization 
and the research behind our 
methods. I was not surprised 
when Charles W. Nash, a widely 
experienced manufacturer him- 
self, sent men from General Mo- 
tors to study Jeffery operations 

.- nor did I wonder why he later 
bought the Jeffery business for 
himself. 

You see, I was trained by a re- 
markable man, the incredible John 
H. Patterson, who taught me that 
one doesn’t catch fish by making a 
lot of noise and casting his bait all 
over the pond. First, you get an 
idea ... and make something of it 

. then you find out what kind of 
people need your product. Then you 
concentrate first upon the top level 
of that group ... by any method 
you can afford. When you have 
satisfied enough users, you may 
begin to increase your sales by 
taking advantage of their experi- 
ence. 

Just 73 years. ago, James T. 
Ritty, of Dayton, O., patented a 
“cash register and indicator” .. . 
the first practical business and 
computing machine. Ritty’s inven- 
tion was the result of a trans-At- 
lantic voyage, when he observed 
the workings of a device that re- 
corded the revolutions of a steam- 
ship’s propeller in terms of speed 
and mileage. 

* * 7 


Food for Thought 

H® RETURNED to Dayton with 
the IDEA for a machine that 

would register receipts of cash and 

total them. 

About the same time, C. L. Sholes 
invented a typewriter and William 
Burroughs developed an adding 
machine and initiated a revolution 
in business of far-reaching conse- 
quences. 

That started research and de- 
velopment that led to the high- 
speed wondrous machinery that 
enabled us to learn the totals of 
the recent elections almost as fast 
as lightning. 

A century later, the “automatic 
sequence controlled calculator’ was 
perfected for Harvard, in 1944, by 
American engineers. . . the first of 
the giant thinking machines. It can 
solve in 20 minutes astronomical 
calculations that would take the 
most brilliant human mathema- 
tician 10 weeks to compute. 

P.S.—Jevver know an advertising 
man with a “run-of-the-mind?” Ask 
him whether he can get out adver- 
tising better than that of your most 
successful competitor . . . If he says 
yes, ask him to add a column of 
figures .. . then send for the Bur- 
roughs. 
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Stemac gives you life of the car durability in 
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| FOOD FOR Ti HOUGHT 


FOR 
USED CAR DEALERS ~ 


The fact the leading Automobile Auctions listed below 








offer their customers the protection of Fidelity 
Insurance means two highly important things to every 
used car dealer. 


1 Every transaction at any of these auctions 
is fully insured against bad check loss. The 


high bid is the best bid. 


You'll get faster action and better prices at 
2 these auctions because Fidelity Bad Check 

insurance protection attracts more dealers 

and a more substantial class of dealers. 


You’ll profit on every transaction by trading at any one of these Fidelity Insured Auctions. 


FIDELITY INSURED AUTOMOBILE AUCTIONS 











AUCTION NAME ADDRESS AUCTION DAY AUCTION NAME ADDRESS AUCTION DAY 
Aptco Auto Auction 124 Sproat Street, Detroit, Michigan Wednesday Cofield’s Auction Hiway 241, Boaz, Ala. Monday 
Concord Auction 29 Sudbury Road, Concord, Mass. Monday & Friday Keystone Auctions, Inc. Edensburg, Penn. Thursday 
Red Farmer's Auto Auction 1010 South State Street, Jackson, Miss. Wednesday Baize & Flippo Auction Co. North Locust Street, Lawrenceburg, Tenn. Tuesday 
General Auto Auction 3400 Washington Blvd., Houston 7, Texas Monday Dixie Auto Auction Sale 217 Gadsden Road, Birmingham, Ala. Monday 
Doc Greiner's Auto Auction 1 Main Street, Toledo, Ohio Thursday West Kentucky Auto Auction Chestnut & N. 12th, Murray, Ky. Monday 
Maney Motor Co., Auto Auction Jordan Lane, Huntsville, Ala. Friday Slaton Auto Auction U. S. Highway 11, Cleveland, Tenn. Wednesday 
Maney Motor Co., Auto Auction Dixie Lee Junctions, Knoxville, Tenn. Tuesday East Texas Auto Auction Dallas Highway, Tyler, Texas Thursday 
South Bend Auto Auction 1202 Blaine Ave., South Bend 16, Ind. Wednesday Dan Atkins Auto Auction Fair Grounds, Attalla, Ala. Thursday 
Southern Auto Sales Warehouse Point, Connecticut Wednesday Dixie Motors Auto Auction 718 Angier Ave., Atlanta, Ga. Tuesday & Friday 
E. M. Stafford Auction 2615 Wilkinson Blvd., Charlotte, N. C. Wednesday Bel Air Auction Bel Air, Maryland Thursday 
Marietta Auto Auction 4 Lane Highway, Marietta, Ga. Thursday General Auto Auction Victoria, Texas Thursday 
Columbus Auto Auction Cusseta Road, Columbus, Ga. Thursday Lapiner Auction Co. 125 South Delaware, Mason City, lowa Wednesday 
Leitch Motor Sales 1450 East Main, Owosso, Mich. Thursday La Fayette Auto Auction La Fayette, Ga. Monday 
Tinnin Auto Auction Buckwalter Stadium, Meridian, Miss. Tuesday Tri-State Auction Co. Fargo, North Dakota Thursday 


MEMO TO AUCTION OWNERS: If your auction is not included on the above 
list, better find out how much low-cost Fidelity Insurance can step up your 
volume and profits. For full information, write or wire 204 Stahlman Bldg., 


or Phone Nashville 3-4.101. 





FIDELITY INSURANCE COMPANY 


OF TENNESSEE 








Used-Car Auction Prices 






Market Trend 


The overall average price of wholesale used cars remained steady 
last week, according to Automotive News’ index, as late model cars 
picked up strength for the first time in several weeks. 

The biggest gain for the period appeared for ’52s, according to the 
index, with a boost of $18 that lifted its average price to $2,078. Addi- 
tional gains were seen for ’51s, up $8, and ’48s, up $10. 

A $21 loss for ’50s led the losers last week, with ’49s down $8, ’46s 


down $6 and ’47s holding steady. 


Activity at the blocks also jumped six percentage points to 63 per- 
cent, the index showed. At 10 representative auctions last week, 1,493 
cars were sold from 2,355 offerings, while only 1,097 cars were sold 
from 1,943 offerings at the same auctions a week earlier. 

Prices marked with an * indicate a unit equipped with 
an automatic transmission or overdrive. 


$1,635, $1,620, $1,595, $1,500; SL 


VALDOSTA, GA De- 
9 luxe club coupe, $1,500, $1,400. '50 Bel- 
(Tom Hewitt Auto Auction. Sale every Air, $1,350, $1,345; conv., $1,395*, $1,- 
Friday. Prices are for sale of Nov. 7.) Py ey fe a = a gi. 
(Sold 177 cars out of 285 offerings.) $1,625. '47 FM sedan, $690, $500. '46 
BUICK—’52 Super Riviera sedan, $2,550*. FL sedan, $500, $450, $425. 
'51 Super Riviera sedan, $1,905*; conv., | ¢,y SLE 52 § Y +, 
$1,670*, $1,500. ‘50 RM Riviera sedan, | CHRYSEER '52 Saravoge son 830 
$1,700*, $1,575*, $1,475; Special sedan, 7 . . 
$1,260. °49 RM sedan, $1,090. ie aoe —_ $2,200. '50 
1 1 4,230*, $3,- Sustom sedan, 300. 
O80" Dt (61) chub “Soups 3.1758. "6 DODGE—’51 %-ton pickup, $600. '49 %- 
(61) club coupe, $990*. ton pickup, $500. 
CHEVROLET—’52 SL Deluxe sedan, $1,- | FORD-—-'52 Victoria, $2,210*; Custom (8) 
700*, $1,662.50*, $1,650; FL Deluxe se- sedan, $1,960*, $1,795*, $1,780*, $1,700; 
dan, $1,660, $1,555; %-ton pickup, $1,- Custom (6) sedan, $1,575; %-ton pickup 


150, $1,200, $1,160. '51 Bel-Air, $1,675, 


$1,560. '51 Victoria, $1,625; Custom 


(8) 
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sedan, $1,540*, $1,530*, $1,500*, $1,350, 


$1,250; %-ton pickup, $1,000, $850. '50 
Custom (8) sedan, $1,000, $975, $950, 
$850, $700. '49 Custom (8) sedan, $1,- 
050*, $1,000, $975, $925, $865, $790. "48 
SD (8) club coupe, $755. °47 SD (8) 
sedan, $525. 

HUDSON—’46 Super (6) sedan, $350. 


KAISER—’51 Special sedan, $1,120; Henry 
J (4) sedan, $790. 

LINCOLN—’52 Capri sedan, 
000*. '50 sedan, $1,030. 

MERCURY—’52 Monterey, $2,260*. ‘51 
club coupe, $1,720; station wagon, $1,- 
625. '50 sedan, $1,235, $1,100. '49 sedan, 
$1,100. 

NASH—’52 Rambler country 
’51 Rambler conv., $1,310, $1,300, $1,- 
250; Statesman sedan, $1,110. 

OLDSMOBILE—’52 Super (88) Holiday, 
$2,925*; (88) sedan, $1,950*. '51 (88) se- 
dan, $1,875*; (98) sedan, $1,850*. ‘50 
(88) club coupe, $1,550*, $1,725*; se- 
dan, $1,540*, $1,400*, $1,350. 

PLYMOUTH—’51 Belvedere, $1,510; Sub- 
urban, $1,325. "49 SD sedan, $1,030. '47 
SD sedan, $600. ‘46 Deluxe sedan, $500, 
$490. 

PONTIAC—’52 Catalina, $2,450*; conv., 
$2,425*. '51 Catalina, $1;890*%, $1,660; 
Chieftain (8) sedan, $1,760*; SL (8) se- 
dan, $1,710*. °50 Catalina, $1,650*; 
conv., $1,500*; Chieftain (8) sedan, $1,- 


$3,400*, $3,- 


410*. '49 SL (8) sedan, $1,075. '46 SL 
(8) sedan, $650. 

STUDEBAKER—’52 Commander sedan, 
$1,600. '51 Champion sedan, $1,330. °50 
Commander club coupe, $1,000. ‘48 
Champion conv., $750. 

WILLYS—’52 station wagon, $1,350. ‘51 
station wagon, $1,200. 

LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday. Prices are for sale of Nov. 11.) 


(Market continues downward on most 
units. Good demand remains for clean 
units. Sold 271 units out of 438 offer- 
ings.) 

BUICK — ’52 RM Riviera 2-dr., $2,900*; 
Super Riviera 4-dr., $2,300*. ‘51 Super 
conv., $2,065*; Super Riviera 4-dr., $1,- 
995*, $1,920*. ‘50 RM Riviera 2-dr., $1,- 
805*; Super station wagon, $1,680*; Spe- 
cial 4-dr., $1,410*, $1,145*. °49 RM 
4-dr., $1,275*; Super conv., $1,140*, $1,- 
100*. °47 Super 4-dr., $695. 

CADILLAC—’52 (62) 4-dr., $4,575*, $4,- 
400*, $4,095*. °51 (62) Coupe deVille, 
$3,800*, $3,790*: conv., $3,730*; 4-dr., 
$3,430*. °50 (62) Coupe deVille, $3,200*; 
conv., $3,100*; (60) 4-dr., $2,950*; (62) 
4-dr., $2,770*, $2,755*. °49 (62) 4-dr., 
$2,210*, $2,105*. 

CHEVROLET — '52 Bel-Air, $2,245*, $2,- 
200*; SL Deluxe 2-dr., $1,755; %-ton 
pickup, $1,360. °51 station wagon, $1,- 
790*; conv., $1,700*; SL Deluxe sedan, 
$1,525*, $1,495*, $1,395*, $1,385*, $1,- 
315*; FL Deluxe 2-dr., $1,425; ‘%-ton 
pickup, $1,165, $1,085. °50 FL Deluxe 
2-dr., $1,435; SL Deluxe 4-dr., $1,390*, 
$1,310*, $1,200*; %-ton pickup, $1,025. 
"49 SL Deluxe club coupe, $1,165; 4-dr.. 


$1,025, $1,020; FL Deluxe 4-dr., $975; 
conv., $900; %-ton pickup, $765. °48 SM 
sedan, $695, $580. 

CHRYSLER—’52 Saratoga 4-dr., $2,555*. 


’51 Saratoga 4-dr., $2,180*. ‘50 Windsor 
Newport, $1,495*. ‘49 Windsor sedan, 


$1,220*, $1,190%; NY 4-dr., $1,065. °48 
Windsor conv., $675*. 
DeSOTO—’'52 Fire Dome (8) club coupe, 









Powerful sealed-beom light turns in a com- 
plete circle. Smart, streamlined design . . . 
heavily chrome-plated. 


JUNIOR: 


No. $-40 Thru-the-Post 

















STANDARD: 
No. $-41 Thru-the-Post 


No. $-35 Thru-the-Door No. $-36 Thru-the-Door 


Universo! Thru-The-Fender mounting. Fully 
adjustable for all cars. Light in mounting 
base illuminates full length of rod. Extra 


RETAIL $18.00 


RETAIL $18.50 
{Also oveilable for 12 volts) 


SMART, NEW, LUCITE 
ILLUMINATED 


brilliont ot top. 
Display card FREE Order No. A- 31. 
RETA $2.75 


with each 6. 





See us at the 
ATLANTIC 


spotlight. 





CASCO “SPOTLIGHT MIRROR” 
FITS ALL SPOTLIGHTS 

Double thick, polished bevel gloss encased 
in heavy gouge brass, chrome plated shell, 
swiveled on ball ond socket to die cost 
mounting orm. Attaches to back shell of 


Ne, $-10 RETAIL $3.00 
Dependable Products for 


FAN HUB 
REPLACEMENT ASSEMBL 

TREMENDOUS NEW MARKET EVERY DAY 
Worn out fons of every make ore replaced 
daily with the reliable CASCO Fan Hub 
Assembly. Merchandising pockage includes 
6 Fan Hub Assemblies—each 3 mounted on 
display cord. 


CASCO 2-SPEED 

6” RUBBER-BLADED AUTO FAN 
QUIET! DEPENDABLE! 

Fons hove chrome-plated metal trim ond 
swivel orm. Motor case is die-cast, has uni- 
versal mounting brackets for quick, easy 
installation. 
No. F-11 (6 volt) 
Neo. F-12 (12 volt) 


~~. 


NEW! casco 
ON-THE-POST SPOTLIGHT 
MOUNTS COMPLETELY ON OUTSIDE OF 
CAR. CONTROLLED BY DASH SWITCH 
This chrome beovty has all the tight power 
end maneuverability of more expensive 

spots—yet can be installed in minutes. 
Ne. $-240 









No. F-14 RETAIL $2.05 











RETALL $8.75 
RETAM $9.75 


~ 






RETA $14.00 
(Also available for 12 velts) 


Over a Quarter Century 
Casco Products Corp., Bridgeport 2, Connecticut 


club, $1,530. | 


} 
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$2,480*. ‘51 Deluxe 4-dr., $1,545*. °49 
Custom 4-dr., $1,105*. 
DODGE—'52 Coronet club coupe, $1,995*. 


"51 Coronet Diplomat, $1,670*. '48 %-ton 
pickup, $645. 


FORD—’'52 Victoria, $2,505*, $2,450*, $2,- 
395*; Custom (8) sedan, $1,995, $1,900, 
$1,880. '51 Victoria, $1,890*, $1,845*, $1,- 
835*, $1,755*, $1,740*, $1,725*; Country 
Squire, $1,830*, $1,660; Custom (8) 
4-dr., $1,740*, $1,690*; conv., $1,625, 
$1,605; Crestline 2-dr., $1,570; Deluxe 
(8) 2-dr., $1,535; conv., $1,475. °'50 (8) 
Station wagon, $1,295*; Custom (8) se- 
dan, $1,220*, $1,175, $1,050. °'49 Custom 
(8) 2-dr., $1,070, $1,045, $900, $895. 

FRAZER—'51 4-dr., $1,370*. °'49 Manhat- 
tan 4-dr., $675. 

HUDSON—’'50 Commodore (6) 4-dr., $1,- 
255*, $1,225*. °49 Super (6) 2-dr., $770. 
‘47 Super (6) business coupe, $365. 

LINCOLN — '51 4-dr., $1,745*. °50 club 
coupe, $1,495*. °49 Cosmopolitan 4-dr., 
$1,175*, $935. 

MERCURY—'52 Monterey, $2,440*; 
$2,295*. ‘51 club coupe, $1,935*; 4-dr., 
$1,845*, $1,800*. °50 club coupe, $1,400, 
$1,390; 4-dr., $1,350*. °49 4-dr., $1,225*, 
$1,175, $1,075; club coupe, $1,165*; 
conv., $1,070; station wagon, $1,045. 


4-dr., 








NASH—'51 Statesman 4-dr., $1,205*, $1,- 
140; Rambler conv., $1,135*. '46 (600) 
4-dr., $395*. 

OLDSMOBILE — ’'52 Super (88) Holiday, 
$3,000*, $2,950*. °'51 (98) Holiday, $2,- 
405*, $2,360*, $1,795*, $1,745*; Super 
(88) 4-dr., $1,995*. °50 (88) Holiday, 


$1,895*; sedan, $1,710*, $1,475*, $1,440, 


$1,370*; (98) club sedan, $1,680*. °49 
(98) 4-dr., $1,395*; (88) sedan, $1,365*; 
(98) conv., $1,220*; (76) 4-dr., $1,175. 


"48 (98) conv., $1,285*. 


PLYMOUTH—’52 Suburban, $2,110; Belve- 
dere, $1,910. ‘51 Cranbrook conv., $1,- 
515; 4-dr., $1,375, $1,345. ‘50 SD 4-dr., 
$1,245. °'49 SD 4-dr., $950. 


PONTIAC—’52 Catalina, $2,700*, $2,685*, 
$2,660*; Chieftain (8) 2-dr., $2,425*, $2,- 


155*; conv., $2,385*, $2,345*. °’51 Chief- 
tain (8) 4-dr., $1,805*, $1,795*. ’50 
conv., $1,655*, $1,565*; Chieftain (8) 


sedan, $1,395, $1,325*; 
dan, $1,345, $1,370*. 
255*; conv., $995*. 


STUDEBAKER—'51 Champion club coupe, 


Chieftain (6) se- 
"49 (8) 4-dr., $1,- 


$1,310*; 4-dr., $1,200*. °50 Commander 
Starliner, $1,190*; 4-dr., $1,105; Land 
Cruiser, $1,135*. °'47 Champion 4-dr., 
$555. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 11.) 

(Prices firm on ’49s and downward. 
Only sharp cars in demand in late mod- 
els. Sold 67 units out of 105 offerings.) 


BUICK—’50 Super Riviera sedan, $1,735*; 
sedan, $1,470*, $1,420*. °49 Super sedan, 
$1,010; RM sedan, $1,110*. ’48 RM se- 
dan, $750. '41 Super sedan, $260. 

CADILLAC—’50 (60) sedan, $2,750*. 

CHEVROLET—’51 SL Deluxe sedan, §$1,- 
510*, $1,450; SL Special sedan, $1,385. 
*50 SL Deluxe sedan, $1,210; SL Spe- 
cial sedan, $1,070. °48 FM sedan, $830; 
SM sedan, $780. '47 SM sedan, $600; FM 


sedan, $645. ‘40 SD sedan, $170. 
CHRYSLER—’51 NY sedan, $1,900*. ’50 
NY sedan, $1,505*. ’46 Windsor sedan, 


$640. '41 sedan, $220. 
DeSOTO—’51 Custom conv., $1,470*; se- 
dan, $1,390*. ‘46 Custom sedan, $530. 
DODGE—’51 Meadowbrook sedan, $1,520*. 
*50 Meadowbrook sedan, $1,245*. °47 





— sedan, $720. '46 Custom sedan, 

520. 

FORD—’52 Custom (8) sedan, $1,950*, $1,- 
875. 51 Victoria, $1,775*, $1,610; Crest- 
line, $1,460; Custom (8) sedan, $1,375; 
Deluxe (8) sedan, $1,205, $1,180, $1,175. 


"50 Custom (8) sedan, $1,160; Deluxe 
(8) sedan, $980, $675. °49 Custom (8) 
sedan, $910. 


KAISER—'47 sedan, $435. 

MERCURY—’52 sedan, $2,160. 
$1,720*, $1,610, $1,545. °50 sedan, §$1,- 
345, $1,330. '49 sedan, $1,010. 

OLDSMOBILE—’51 (88) sedan, $1,850*. 
"49 (98) sedan, $1,090*. '48 (78) sedan, 
$710*. ‘47 (76) sedan, $440. °40 (68) 
sedan, $225. 

PLYMOUTH—’51 Cambridge sedan, $1,- 
210, $1,205. '°48 SD sedan, $895, $810; 
Deluxe sedan, $780. 

PONTIAC—’50 Chieftain (6) 
340. '49 Chieftain (8) sedan, 
SL (8) sedan, $890. 

STUDEBAKER—’51 Champion sedan, $1,- 
190. '48 Commander sedan, $730*, $660. 


FORT WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Nov. 11.) 

(Prices are holding fair. Demand good 
for late-model clean cars. Sold 92 units 
out of 148 offerings.) 


‘51 sedan, 


sedan, §$1,- 
$1,360*. ’48 


BUICK—’51 Super 4-dr., $1,500, $1,575*; 
RM 4-dr., $1,880*. ’50 Super 4-dr., $1,- 
210. ‘49 RM _ sedanet, $1,060, $1,105; 


Super 2-dr., $895; RM 4-dr., $1,045. 

CHEVROLET—’51 SL Deluxe 2-dr., $1,- 
390, $1,400, $1,410. ’°50 SL Deluxe 4-dr., 
$1,250, $1,260; FL Deluxe 4-dr., $1,235; 
2-dr., $1,245; Bel-Air, $1,375. '49 SL 
Deluxe 4-dr., $1,085; 2-dr., $885, $830. 
’48 FM club coupe, $825; 2-dr., $805. '47 
FM 2-dr., $750. 

CHRYSLER—’50 Windsor club coupe, $1,- 
490°. 

DeSOTO—’'50 Deluxe 4-dr., $1,175, $1,300°*. 

DODGE—’49 4-dr., $775. 

FORD—’51 Custom (8) club coupe, §$1,- 
350; 2-dr., $1,245, $1,400*; Victoria, 
$1,500*. '50 Custom (8) 2-dr., $1,010, 
$1,150; conv., $1,025; Custom (6) club 





Average Used-Car Prices 


(Compiled by Automotive News) 


. ' Nov. 1952 joan oe 
Mode (to date) 195) 195 
— — = 1952 $2,078 $2,233 $2,351 
1951 1,530 1,626 2,716 
1950 1,255 1,323 1,352 
1949 967 1,030 1,085 
1948 732 773 800 
1947. 605 632 645 
1946...... 490 547 548 
Nov Oct. Sept. Overall = 5 a ed 
Average $1,094 $1,166 $1,214 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


coupe, $1,010; 2-dr., $925, $930. ‘49 
Custom (6) 2-dr., $740. °47 SD 2-dr., 
$680. 


HUDSON—’'49 Super (6) club coupe, $865. 
"48 Super (6) 4-dr., $625. 

KAISER—’51 Henry J (4), $630. '48 4-dr., 
$410. 

MERCURY—’51 4-dr., $1,515, $1,565. °50 
club coupe, $1,270. '49 club coupe, $850. 

NASH—’51 Rambler country club, $1,300 

OLDSMOBILE—'52 (98) 4-dr., $2,660*. 
"50 (98) conv., $1,600*. '49 (76) sedanet, 
$950; (88) 4-dr., $1,235*. 

PLYMOUTH—’50 SD 4-dr., $1,180. 
club coupe, $675. 

PONTIAC—'51 Chieftain (8) 
610*. "49 SL (8) 4-dr., 
Chieftain (8) 2-dr., $700. 

WILLYS—’47 station wagon, $465. 


PHILADELPHIA 


(H. B. Robinson Auto Sales Auction. 
Sale every Tuesday. Prices are for sale of 
Nov. 11.) 


(Action has picked up some this week. 
Clean cars still going strong. Sold 98 
units out of 148 offerings.) 

BUICK—’50 Super Riviera sedan, $1,520*; 
Special sedan, $1,090. '49 Super sedan, 
$1,010. '48 RM sedan, $670. 

CHEVROLET—’52 SL Deluxe sedan, $1.- 
815; SL Special sedan, $1,500, $1,485; FL 
Deluxe sedan, $1,860. '51 SL Deluxe 
sedan, $1,410, $1,390; SL Special sedan, 
$1,290, $1,260, $1,180, $1,025; Sedan de- 
livery, $900. °50 SL Deluxe sedan, §$1,- 
205; %-ton panel, $810. '49 SL Deluxe 
sedan, $1,085, $1,065, $1,000; FL Deluxe 


"48 SD 


2-dr., 
$1,200*. 


$1,- 
"47 


sedan, $1,030. -’°48 FL aerosedan, $815, 
$800. '47 conv., $580; sedan delivery, 
$335. '46 SM sedan, $565; %-ton panel, 


$250. 

CHRYSLER—’48 NY sedan, $895. 

DODGE—’51 Coronet sedan, $1,670; Mea- 
dowbrook sedan, $1,550. °49 Meadow- 
brook sedan, $1,025. 

FORD—’52 Mainline (8) sedan, $1,565, $1,- 
550, $1,540. $1,510. °51 Deluxe (8) se- 
dan, $1,300, $1,180, $1,160, $1,150. '50 
Deluxe (8) sedan, $840. °49 Custom (8) 
sedan, $850. '48 SD (8) sedan, $685. 

HUDSON—’48 Commodore (8) sedan, $695. 

KAISER—’51 Henry J sedan, $700, $695, 
$595. ’48 sedan, $460. 

LINCOLN—’49 conv., $730. 

MERCURY—’50 sedan, $1,140. 
$680. '46 sedan, $465. 


(Continued on Page 36, Col. 1) 
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YEAR'S GUARANTEE 
Terms: 





‘47 sedan, 
















stopped 90% More 
Trafic stop, look, 

Make PNMAND BUY wilt 
p-flight t¥ priced 






e . 

ts approx! 

nt per thousan 
attracted. 


! 
Feature ca 


° s- 
one ce ms 
tomers i 

New Sate 

1 


oes r the price 








factor . + - ace 
-t press 

a chakts acfomatically- 

an 


10 Tons 
sepert  ear 
scien v 
desl. to support 4 
lar models. 30 
Assembled in 
tes m to 
from shower there 



















in in. anywhe ‘ 
Yea revolution per 









TURNS CARS 
INDOORS or OUT 


Can Be Financed if Desired 


BRUNNER’S, Inc. 


358 East Center St. 
Manchester, Conn. 




















j 
| 
| 


















































































AUTOMOTIVE NEWS, NOVEMBER 24, 1952 23 


GUESS HOW MANY CARS ARE OWNED BY HOLIDAY FAMILIES? 


1340 


mites [eke 
OF FAMILIES | 


x $50 


You’d be right if you guessed what you see on the 
blackboard: 1,130,500 . . . a fabulous figure, but an 
accurate one. For every thousand Holiday-magazine 
subscriber families own 1,330 cars—and there are now 
more than 850,000 of these mobile-minded families. 

But Holiday does more than give you a big slice of 
America’s car-owning families. It gives you the 
families who are most interested in travel (why else 
would they buy Holiday?) .. . families who have the 
money to buy new cars (their incomes are three times 
the national average) . . . families who need and buy 
much more in the way of cars, car parts, or service 
(they drive twice as much as average). 

Each month, on just about every page, Holiday 


encourages this prime audience to take to the road 
. . . to see and enjoy new places, new faces, new 
pleasures. 

Today, plan to make America’s guide to happy 
motoring—Holiday—a “regular” on your media 
list. For less than a penny, you can reach one Holiday 
family with a full-page, full-color advertisement! 


HOLI 


DECEMBER 1952 - 50c 


A CURTIS PUBLICATION 


db Say 
43 


; 


| li 


é © A ili 


HOLIDAY means Pleasure and Pleasure means Business! 


Holiday supports the ‘Care 
Will Save Your Car” campaign. 









Kaiser-Frazer has announced the 
appointment of M. R. Sturdivant as 
general superintendent of aircraft 
fabrication and machining at Wil- 
low Run. He formerly was superin- 
tendent of the assembly division for 
Lockheed. 

* + * 


Dice Named Sales Head 


Of Detroit Lamp Firm 


L. O. Zick, president of C. M. Hall 
Lamp Co., Detroit, announces the 
appointment of Donald O. Dice as 
vice-president and 
sales manager. 

In addition to 
his sales respon- 
sibilities at C. M. 
Hall, Dice will co- 
ordinate, estab- 
lish policy and 
supervise sales of 
the company’s 
wholly owned sub- 
sidiary, Indiana 

: Die Castings, Inc., 
Donald 0. Dice Elwood, Ind. 

Dice was formerly manager of 

the Midland sales district, lamp 


Auto Personnel 


division, of General Electric Co. in 
Chicago. 


* * * 


3 Regional Sales Chiefs 


Chosen by Truckstell 

Truckstell Mfg. Co., Cleveland, 
which produces Truckstell-Baumis 
dual-axle drives used to convert 
standard trucks into six-wheeler 
units, has announced appointment 
of three regional sales managers. 
They are Raymond L, Page, west 
coast; C. F. Weeks, midwest, and 
James M. Brown, east coast. 

* +. + 
Lee Tire Adds to Territories 
Of 3 Regional Managers 

Lee Tire & Rubber Co. of New 
York, Inc., Conshohocken, Pa., has 
widened the territorial responsibili- 
ties of three of its regional sales 
managers. 

The managers and their enlarged 
regions are P. E. Niedringhaus, 
Pennsylvania, New Jersey and Del- 
aware; M. G. Foraker, Maryland, 
West Virginia, Ohio, Michigan, 
Virginia and the District of Colum- 


THE REGULAR MODEL 


DIETZ CLASS 
DIRECTIO 


No. 186 
DOUBLE FACE 


No. 181 
SINGLE FACE 


TYPE 1 
Ac 


oe » Vala 


No. 191 
FLUSH MOUNTING 


Lower price model featuring Stimsonite Lenses, 
single hollow stud mounting, snap ring lens 
retainer. Available with burn-out proof, self- 
cancelling or non-cancelling Switches. 








'OVER A CENTURY OF 
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Dealer's Showroom Has Touch of Norway— 


Looking more like a Norwegian abode than a business establishment, this re- 
modeled Widdis-Nielsen Motor Sales unit was opened recently at 314 N. Vermilion St., 
Danville, Ill. The building contains 13,600 feet of space and houses a new-car show- 
room, Offices, parts department, service department and body repair shop. A used-car 


lot adjoins the building. 





bia, and J. L. Riddick, Georgia, 
North Carolina, Texas, Florida, 
Kentucky, Louisiana and South 
Carolina. 

* ad * 


Murphy Now a V. P. 


Donald F. Murphy has been elect- 
ed a vice-president of Rohm & 
Haas Co. During the past year 
Murphy has devoted much of his 


time to expanding Rohm & Haas 
export business. 
* a * 


Changes at Ternstedt 
Appointment of Frank O. Riley 
as director of commercial product 
engineering for the Ternstedt divi- 
sion of General Motors has been 
announced in Detroit by Leo R. 
Schreiner, general manager. Riley, 





DELUXE 


ciass “4” 
DIRECTION 
for ORIGINAL 


TYPE | 
SIGNALS 
EQUIPMENT 


Exceed latest S.A.E. Specifications — State Approved 
* Tested by Electrical Testing Laboratories, Inc. °¢ 
Scientifically Designed Stimsonite Lenses 


S$ LIM 
steeg 


STURDY 
PRACTICAL 
SWITCH 


2%" in depth 
No openings to let in water and dirt 


Single hollow stud mounting —no 
excessive vibration 


Only one brass screw to service bulb 
or lens — round mounting 


Burn-out proof, self-cancelling or 
non-cancelling 


As original equipment by leading 


ACCEPTED 


Truck and Trailer manufacturers. 


Ask for specifications and prices 


LIGHTING 


R. E. DIETZ COMPANY © 225 WILKINSON ST. « SYRACUSE 1, WN. Y. 


ia Pe 

















previously director of defense prod- 
uct engineering, succeeds Arthur J. 
DeSana, who becomes engineering 
executive assistant to Schreiner. 
Riley’s old post will be taken by 
Floyd A. Cooley. 


* * * 


McElroy Moves Up 


R. H. McElroy has been elected 
a vice-president of Industrial Re- 
search, Inc., and will be in charge 
of all the company’s products in 
the north central states, with head- 
quarters at the Board of Trade 
Building, Chicago, it is announced 
by Cresswell E. Stedman, chairman 


of the board. 
* + + 


Parker Ups Murray 


William O. Murray has been ap- 
pointed industrial sales engineer 
for the Parker Appliance Co., 
Cleveland, with headquarters in 
Pittsburgh, it is announced by D. 
W. Holmes, sales vice-president. 

* * * 


Wellman Names Clegg 

James E, Clegg has been appoint- 
ed Philadelphia branch manager for 
S. K. Wellman Co., Cleveland, 
manufacturer of Velvetouch all- 
metal clutch plates, facings and 
brake linings. Clegg, former sales 
manager for Auto Gear & Parts 
Co., succeeds Siguard E. Jacobson, 
who will devote his entire time to 
original-equipment sales. 

* * * 


Bean Rep. in South 


H. R. Robbins has been appoint- 
ed to represent John Bean Divi- 
sion in Tennessee, Alabama, Mis- 
sissippi and northwestern Florida. 
Robbins started in the automotive 
business over 20 years ago in wheel 
and frame aligning service. 

* * + 


Nutt Takes Seattle Post 


For Wagner Electric 

The automotive division of Wag- 
ner Electric Corp., St. Louis, has 
announced 


the appointment of 
Kieth W. Nutt as 
manager of its 
automotive serv- 
ice branch in 
Seattle. 

Nutt has been 

with Wagner 
since 1944, when 
he started as 
manager of the 
Chicago branch 
office stock de- 
partment. 
; Prior to his ap- 
pointment as manager of the Se- 
attle branch, he was a sales repre- 
sentative in the Chicago branch 
territory. 





* « *” 
Stewart-W arner Electric 
Names Howland in Sales 


John R. Howland, former assist- 
ant to the president of Zenith Ra- 
dio Corp. and a veteran in the elec- 
tronics field, has been appointed 
commercial sales manager of the 
Stewart-Warner Electric division. 

x * © 


Fisher Body Aide Retires 

Retirement of Pierre J. Mauck, 
executive assistant for engineering 
on the general manager’s staff at 
Fisher Body since 1949, has been 
announced by James E. Goodman, 
general manager. Mauck is a vet- 
eran of 30 years’ service with Fish- 
er Body. 


LICENSE PLATE 
FASTENERS 


=m’ | 


ON OR OFF WITH A 


QUARTER TURN 


Heavy \%-inch bolt (with T-head and 
square shoulder) fastens license plate 


securely in place. Will not lose off. 


PLATED TO PREVENT RUST 
No. 51—Dealer Cost, 


(Packed 12 to Box) 
Money-Back Guarantee 
IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish Order 


Direct. Write today for free catalog 
of over 200 Houser service items, 


HOUSER ‘°° 


Clie} 








| 
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| New Products | 





BATTERY CHARGER—Little. Giant port- 
able 6/12-volt fast charger is being intro- 
duced by King Electric Equipment Co., 
9123 Inman Ave., Cleveland. Incorporating 
a dry rectifier and protected by an quto- 
matic reset circuit breaker, the charger, 
known as model BC-54, will restore starter 
operation in five minutes and recharge 
six or 12-volt batteries within two hours, 
according to the. company. 


Hollander’s Manual of Parts 


Published in 19th Edition 


Publication of the 19th annual 
edition of the Hollander Manual 
has been announced, This stand- 
ard work of _ interchangeable 
parts include 608 pages and 600,- 
000 interchanges. Thousands of 
parts are used in two to 10 dif- 
ferent cars but are listed under 
separate numbers for each car. 

The information was gathered 
from over 500,000 calls and from 
comparing factory parts lists over 
a period of 19 years, the publish- 
er says. 

The manual sells for $24.50 
postpaid. It is published by Hol- 
lander Manual Co., 7007 E. Walk- 
er Ave., Minneapolis 16, Minn. 

* ” ok 





LUBRICATION VALVE—A new control 
valve for high-pressure lubrication has 
been announced by Aro Equipment Corp., 


Ad Drives Mark 
K.C. Battle Over 
Sunday Closings 


KANSAS CITY.—The news here 
is of the war between dealers who 
stay open Sundays and those who 
are closed. By far, most dealers 
are closed on Sunday, but those 
who remain open get a pretty good 
play. 

The Motor Car Dealers Assn. of 
Greater Kansas City had a one- 
column ad in the Sunday Star with 
the names of the dealers who are 
closed on Sunday and stating that 
“you'll do better Monday through 
Saturday.” 

Buyers also were told that they 
could get better deals, better terms 
and, particularly, better insurance 
and financing service on weekdays. 

An additional move to offset the 
effect of Sunday sales by noncom- 
Plying dealers was taken by Cen- 
tral Pontiac, Inc., which invited 
“intelligent individuals” to come in 
on Sunday and browse around, al- 
though no salesmen would be on 
hand. 

Browsers were invited to select 
the car they liked and to call Mon- 
day for a demonstration ride. 
_Some Sunday closers used the 
line, “Closed Sunday for your pro- 
tection,” in their ads. 

On the other side of the fence, 
one dealer advertised: “Open Sun- 


9 S. King, Bryan, O. It is called the Model 
60961 Adapto control valve. The valve has 
been specially designed as a low-cost re- 
placement accessory for all makes of air- 
operated high-pressure pumps, it is said. 
The valve body disassembles into three 
sections, giving access to valve seat and 
packing. 
0 


Goodren Products Offers 


Transparent Stickers 

Goodren Products Corp., 136 W. 
Twenty-First St., New York 11, has 
announced a cellulose acetate sign 
and product label that is said to 


stick to any clean smooth surface Baltimore Blvd., 


without addition of water or glue. 
According to the company, Good- 


logging in Oregon's Cascade Mountains 
























day. Credit checked and car deliv- 
ered in 30 minutes.” sas 


stix stays crisp and sharp, and may 
be written on with china price- 
marking crayon. The printed, trans- 
parent sign, which often is used on 
glass surfaces, holds firmly until 
wiped off, the company said. 





CAR WASHER—Challis & Dorman, 9205 
College Park, Md., an- 
nounces Clearspray, a car washer which, 
the company says, enables one operator 


a , 


to wash four to six cars per hour. Anchor-| grades of lubricants, the company 
ing of the washer is not required, and| stated. 


the unit has heavy cast V-type wheels, 
states the firm. 
ae 


Double-Graded Lubricants 


Announced by Kendall 
Kendall Refining Co., Bradford, 
Pa., has announced the develop- 
ment of three double-graded gear 
lubricants for use in a wide range 


of atmospheric and temperature ‘ 


conditions. 

In line with Society of Automo- 
tive Engineers specifications, the 
lubricants have been named SAE 
Grade 75/80, SAE 80/90 and SAE 
90/140. 


The company said the Grade 
75/80 is designed to take care of 
extremely low temperature service, 
especially where gear shifting is a 
problem. 

Research and work on this grade 
led to producing the other two 


antiphase 
i al l,l lil Ml 3 








BEAD BREAKER—An improved bead 
breaker for use on safety rims has been 
announced by Bishman Mfg. Co., Osseo, 
Minn. On hump-type rims, when the tire 
is mounted, the hump holds the inside of 
the bead firmly in place, says the com- 
pany. 


ay 


Mighty Bendix-Westinghouse Air Brakes Provide 
Perfect Control on Toughest Logging Hauls! 


Take a 275-horsepower, 
rig . 


15-ton logging tractor and trailer 
. pile on more than 70 tons of giant timbers . . . add 


mile after mile of treacherous 20% mountain grades and 


you've got a good picture of 


a job where only the very 


best brakes are good enough. And in the logging industry 
that means only one thing—Bendix-Westinghouse Air Brakes! 
That's because these mighty brakes, built by the industry's 
most experienced manufacturer, pay off with the extra 
stopping power and performance that assure the safest, 
surest, most dependable braking action and longest service 
life in the business. And these are factors that help cut costs, 
step up efficiency on any hauling job—from the roughest 
to the most routine. That's why, no matter what type trucks 
or buses you build, you can give your customers the 
utmost in safety, dependability and savings by speci- 
fying Bendix-Westinghouse — the world's most tried and 


trusted air brakes. 
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Beacéxffcstinghouse 
THE WORLD’S MOST TRIED AND TRUSTED 


AIR BRAKES 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY « ELYRIA, OHIO » BERKELEY, CALIF, 








Merchandising 


Memos to Dealers 


By Bob Finlay 





yo hear a lot of arguments 
about newspaper classified ads 
in connection with used-car sales, 
but, when you get right down to it, 
dealers generally concede that they 
lean heavily on the classified pages 
to move the bulk of their used 
cars. 

Shad Lawler, director of advertis- 
ing and sales promotion for Nash, 
pointed out the other day that sur- 
‘ veys show that 86 percent of those 
buying used cars check the classi- 
fied pages. 

But on the ads themselves, there 
is more room for valid argument. 
One of our traveling correspond- 
ents recently reported on a check 
of the ads in six leading cities. 


His comment was that most of 


the ads have as much strength as 
a mug of branch water. 

Lawler also went into specific 
criticism. His involved the tendency 
of most used-car men to write the 
ads in their own language, forget- 
ting that all folks reading the ads 
don’t understand that language. 

x + * 
What’s He Saying? 
_ instance, he referred to one 
ad that read like this: 

CAD °’49—62 wsw, heat & mu- 
sic, Hydra. Must sell. 

Dealers know what this means, 
but does the school teacher, the 
bookkeeper or butcher, to whom 
the ad is directed? And WHY must 





A SALUTE TO 
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the guy sell? Something wrong 
with the car? 


For contrast, study this one: 


51 CHEVROLET Styleline Se- 
dan—Dark maroon finish, This is 
truly a beautiful car. Spotless in- 
side and out. Full price, $1,395. 
Your old car or $350 down. Easy | 
payments, LEWIS F. BROWN, 
INC., FORD DEALER, 12500 
GRATIOT. 

There is nothing especially fancy 
about the ad, but it tells the buyer 
what he wants to know in simple, | 
direct language. And the guy is 
buying the car not the language. 

+ + * 


Look at the Reader 


i TRYING to picture the buyer, | 
it might be better for the dealer 
or whoever is writing the ad to 
assume nothing beyond the point 
that the reader is interested in buy- 
ing a car, that he has the money 
and that he can read basic Eng- 
lish. 

That, of course, is just an idea to 
cover general classified ads. It 
shouldn’t stop the dealer who has 
a keen insight into what intrigues 
the folks in his trading and seeks 
to appeal to them. 


However, Lawler told a classic 
story to illustrate the hazards in 
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“Well, what'll it be? The roast, or 
a car overhaul and two weeks at 
the seashore?” 


sharpening a hook to catch read- 
er interest. 

The ad in question was designed 
to sell catsup in the U. S. and Can- 
ada. The illustration included an 
appealingly curved waitress, a 
thick steak and men with mouths 
watering. The caption was: 

“What She Knows About Your 
Husband.” 
Just in case we’ve loused up the 





Studebaker 





on its 100“ anniversary 


On February 16, 1852, two Studebaker brothers— Henry 
and Clem—opened a blacksmith shop in South Bend, 


Indiana. They had only $68 worth of capital and two sets of blacksmith tools 


between them. Gross sales that first day totaled 25 cents. One hundred years 


later the working capital of the Studebaker Corporation stands at $65,000,000 


and sales are in excess of $500,000,000 a year. That is free enterprise! It is also 


vision ... the vision of the Studebaker brothers to foresee the importance of 


building a reputation. Studebaker has always taken a genuine pride in giving 


the customer a vehicle he could boast about . .. in building extra quality 


...in employing not just workers but craftsmen. 


We are proud of long-time association with the 
Studebaker organization ...an organization with 


a heritage of quality. 


*REG. U.S. PAT. OFF. 


Eclipse Machine 


DIVISION OF 


AVIATION CORPORATION 


ELMIRA, NEW YORK 
Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N.Y. 


Bendix* Folo-Thru Starter Drive > Bendix* Automotive Electric Fuel Pump Stromberg* Aeroquad Carburetor ei 

















point by briefing the above, the 
thing she knew about the husbands 
was that they were crazy for this 
particular brand of catsup on their 
steak. 

The American advertising men 
OK’d the above deal, but the Cana- 
dian boys objected that the cap- 
tion didn’t have the right tone for 
Canadian readers. After consider- 
able cogitation, the Canadians came 
up with this caption for the same 
illustration, including the sam: 
luscious girl: 

“He gets it downtown, why don’t 
you give it to him at home.” 

* * * 

Special Cars 

OME cars need special treat- 

ment, too. Byron Stout (Nash), 
Wichita, appeals to those who like 
to tinker, with “As Is Specials.” He 
advises them “to sharpen it up 
yourself,” and then lists the work 
the car needs or doesn’t need. 

Appealing to the cautious buy- 
er, Dick Price (Lincoln-Mercury), 

Wichita, stresses these business 

points: 

1. Five-day test. 

2. Service records available. 

3. The dealer will be on hand for 
years to serve the customers. 

4. Reasonable finance rates. 

* + * 


The Hard Way 


FTEN, as mentioned here be- 
fore, ad writers strive for word- 
ing that sounds like advertising, 
and come up with worn-out phrases 
like: 
Clean Out Sale, Why Pay More, 
Stop, Look and Listen, Extra Clean, 
Long Trades, Sells for Less. 


Actually, the real advertising 
craftsmen try to write advertis- 
ing that doesn’t sound like ad- 
vertising. 


We have the same problems in 
the newspaper business. Most be- 
ginners at headline writing have a 
preconceived idea that headlines 
should be made to read awkwardly, 
leaving out connectives . . and 
often leaving out good sense. 


Truth is we want our headlines 
to read smoothly with a pleasing 
pace and most of all to bring the 
heart of the story up and make it 
easily understandable. 


Pressed for space, we’ll leave out 
a connective in order to get the 
sense of the story into the head, 
but we aren’t trying to leave any- 


thing out. 
+” * 


Word Pictures 


ype! to describe the car you are 
advertising with simple word 
pictures, and you'll find it easy to 
avoid the worn-out phrases. 


Advertising like headlines should 
suggest pictures to the reader. As 
a simple illustration, we remember 
the young copyreader who sweated 
to describe a nurse duped by a 
swindler in a headline. 


He finally came up with “Swindle 
Dupe.” 

“You dope,” the slotman roared, 
flinging the copy back. “What 
does a swindle dupe look like? 
She’s a ‘Duped Nurse.’” 

By the same token, you can see 
this car in your mind: 


1951 Ford 2-Door 


Fully equipped with radio, heat- 
er, overdrive. A really smart car 
for the budget-minded family. 
Exterior is perfect without a mar 
or scratch and the interior is 
spotless. Perfect tires and me- 
chanically excellent. Fully guar- 
anteed. Worth much more, but 
our special price today. $1,395. 

RAY NORTH 
21600 Woodward 


You can see this one in your 
mind, and there’s a couple of good 
hooks in it—the appeal to the 
“budget-minded” and the slight 
note of urgency ... “our special 
price today.” It hints that the car 
isn’t going to be there long, and 
prods the interested reader to ac- 
tion. 

But try to create a picture in 
someone’s mind with a lot of con- 
tractions, abbreviations and initials. 

You can’t see wsw, cl. cp., R & H, 
8. v., etc. 


Greene-Haldeman Marks 
15 Years in Los Angeles 


Burche Greene, of Greene-Halde- 
man (Chrysler-Plymouth), Los An- 
geles, wielded the knife on a huge 
birthday cake presented by em- 


-|ployes on the 15th anniversary of 


the firm, one of the largest of its 
kind. 
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H & S Shorts Highways & Safety... 


Promotion of a safety campaign 
nong children of Chrysler em- 


on} 


> ne in Detroit. Each youngster is 
vited to sign a safety pledge card 


mit aenease xox Many States Weighing 


‘wet tape "a tea Lighter Driver Rules 


iles and to spread sound safety oe 
abits on Detroit streets, in homes = oa 
and in places of work. eee ee 
* *« * ID you know that there is one 


: state which does not require an 
menses ©, ea, proncent examination for drivers, does not 
of Atlas Auto Finance Co., At- issue a license 
lanta, and chairman of the execu- and sets no legal 
tive committee of the Atlanta standard for mo- 
Safety Council, has been reelected torists? 
vice-president for local safety While most 
organizations of the National states lately have 
Safety Council. been tightening 
=) eee their driver -li- 
E. S. Spencer, works minister of censing codes and 
Newfoundland, is the new president | instituting programs aimed at rid- 
of the Canadian Good Roads Assn.,|ding the roads of careless opera- 
succeeding M. D. Rawding, high-|tors, South Dakota has but one 
ways minister of Nova Scotia. standard—anyone who wants to op- 


i? 
v 
C 
Both promise to abide by safety 
I 
h 
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And represented nationally by these well-known firms who serve jobbers in the 
automotive field with the best and most successful products in the industry: 


B. M. AGG. wcccicvns New York 23, N. Y. GENE LEMKE SALES CoO., Bay Village, Ohio 
HARRY C. CADY..... Minneapolis 8, Minn. FRANK LIBBY CO.......Kansas City, Mo. 
WALT FEATHERSTON..... Phoenix, Ariz. McEWEN CHERRY CO... .Nashville, Tenn. 
R. K. FLANAGAN CO., Seattle 22, Wash. JACK NOBLE....... San Francisco, Calif. 
EARLE B. HARVEY & ASSOCIATES E. C. PLEASANTS....... Denver, Colorado 

Boston 34, Mass. SMITH & SCULLY...Los Angeles 15, Calif. 
H. O. HOLLAND.......Rochester 18, N. Y. H. L. STRASBURGER. . Merion Sta., Penna. 
FRITZ KELLER CO....Fort Worth, Texas BILL WALDECK CO........ Chicago 5, Ill. 
JOE KELLER........ Indianapolis, Indiana KARL WINTER CO., Salt Lake City 2, Utah 


Gyro Skid-Controls are distributed only through jobbers 


GYRO SKID-CONTROL COMPANY, INC. 


9238 WEST 





OLYMPIC BOULEVARD, BEVERLY HILLS CALIFORNIA 





12-52 





Re 
Es ~Put the Skids 
under Overtime Costs! 


Gain more production time in your 
factory by utilizing American Airlines 
Airfreight! We’ll show you how it 
actually saves money as well as time. 


For further information, wire us collect- 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N.Y. 





erate a motor vehicle must be at 
least 15 years old. 

In other words, a 15-year-old in 
South Dakota may drive the family 
jalopy wherever he pleases in the 


state without hindrance. All other | 
states require a license and insist | 


on an examination—many of them 
severe ones—before a motorist can 
get behind the wheel on his own. 

The National Highway Users 
Conference recently pointed out 
that states with strict law en- 
forcement in general have lower 
accident fatality rates than those 
which are inclined to be more 
tolerant. 

Yet, surprisingly, South Dakota 
had one of the lowest death rates 
in the nation during the first seven 
months of this year, according to 
statistics compiled by the confer- 


ence, 
* * * 


Impressive Record 

i death rate of 3.7 was just 
slightly higher than that of 

Rhode Island, which has the na- 

tion’s lowest death rate of 2.6. The 

overall national rate is 6.8 for the 

seven months of this year. 

On the other hand, several 
states with comparatively lenient 
enforcement and little congestion 
have had high death rates. For 
example, South Carolina’s rate 
for the seven months is reported 
at 12.8; Arizona, 9.4; New Mexico, 
10.6, and Nevada, 9.3. 

The cost of driving in different 
states across the country offers 
some interesting variations. In 
South Carolina, a driver’s license 
costs only 50 cents, while New Jer- 
sey authorities feel that it is worth 
$3 to drive in their state for one 
year. 

Minimum age requirements range 
from 14 in Arkansas, Idaho, New 
Mexico, South Carolina and Texas 
to a high of 17 in New Jersey. 

* 7 + 


Higher Standards Sought 


XCEPT South Dakota, all states 

provide in some way for bar- 
ring persons from driving on the 
grounds of mental or physical fit- 
ness, drug addiction or habitual 
drunkenness. About half the states 
bar persons with bad behavior rec- 
ords. In general, examinations on 
road laws, driving ability and visual 
acuity are required. 

In cases where it is necessary, 
most states permit handicapped 
persons to drive with certain spe- 
cial devices, such as automatic 
transmissions, raised seats, etc. 

In an attempt to reduce the traf- 
fic toll, many states and Canada 
are setting their sights on higher 
standards in order for a driver to 
be eligible to handle a vehicle. 

Severe driving tests for motorists 
have gone into effect in Quebec, 
with even stricter legislation on 
driving permits envisioned for the 
near future. Orders have gone out 
to license bureaus to subject appli- 
cants for driving permits to “an 
exhaustive inquiry intc the driver’s 
knowledge of traffic regulations 


and his capacity to follow them.” 
od * * 


Tests for 70-Year-Olds 

HE District of Columbia has also 

placed clamps on its drivers. To 
regain a revoked license, motorists 
must undergo a “psychophysical” 
test. The procedure includes a 
series of reaction tests by a ma- 
chine called a “driver evaluator.” 


Candidates are tested for the 
time required to move their foot 
from accelerator to brake when a 
red light flashes, ability to see 
details clearly, distance they are 
able to see on each side while 
looking ahead, and ability to see 
at night. 

In Wisconsin, they’re even think- 
ing of compulsory reexamination 
of 70-year-old drivers. Also, the 
Legislature has been asked to 
tighten laws governing the suspen- 








ot 


Dealer's Gift Aids Fire Fighters— 


Grass fires were raging daily throughout Oklahoma County during a drouth, so 
boys of the Arcadia (Okla.) 4-H Club swung into fire-fighting duty. With their equip- 
ment, including the 4-H Club Chevrolet pickup presented by Downtown Chevrolet, 
Oklahoma City, are members and teachers. This is one of 17 Chevrolets presented to 
the high schools of Oklahoma County by Downtown Chevrolet. 





sion and revocation of licenses. features Harvey Firestone  jr., 
ee chairman Firestone Tire and Rub- 
H & S Shorts ber Co., urges adoption by cities, 


A long-range program for mod-|states, counties and the Federal 
ernizing the nation’s obsolete high-|Government of “Project—Adequate 
ways and streets is described in a| Roads,” a good-roads movement 
new motion picture, “Better and| supported by more than 40 national 
Safer Highways.” The film, which | organizations. 


This is Mr. Campbell 





This is what he says 


“Fulton Lewis, Jr. makes people think, 
and the man who thinks things through is likely to be 
a Packard prospect. There you have the reason 
why we (Campbell Motors, Abilene, Texas) 
co-sponsor Mr. Lewis on KWKC in Abilene. I 
have definite proof that my sponsorship of Fulton 
Lewis, Jr. is paying off in the only way that 
counts—increased sales of Packard automobiles.” 


This is Fulton Lewis, Jr. 





whose 5-times-a-week program is available for sale 
to local advertisers at local time cost plus low pro- 
rated talent cost. Currently sponsored on 364 
Mutual stations by 752 advertisers (including 64 
automotive firms), the program offers a tested means 
of reaching customers and prospects. Check your 
local Mutual outlet—or the Co-operative Program 
Department, Mutual Broadcasting System, 1440 
Broadway, NYC 18 (or Tribune Tower, Chicago, 11) 


By George Deery 
Associate Editor 

Plymouth is using the greatest 
concentration of advertising in its 
history to introduce the 1953 
models. Newspapers, magazines, 
outdoor posters and painted bulle- 
tins, radio and television are being 
used in the announcement cam- 
paign, which is more than twice as 
big as any previously used by 
Plymouth in postwar years. N. W. 
Ayer & Son prepared the campaign. 

Almost all daily newspapers in 
the U. S. were used in a three- 
week drive leading up to and 
through the announcement day. 
Teaser ads in 300-line size ap- 
peared two or three times weekly, 
and a number of full-page and 
1,500-line ads in the dailies 
stressed different announcement 
angles. Full-color pages were 
scheduled for American Weekly, 
Parade and This Week on the 


Affecting Factories and Dealers . . . 
Auto Advertising 
















first two weekends following the | 
official announcement of the 1953 | 

Plymouth. 

Weekly magazines have carried 
a heavy schedule. A_ black-and- 
white page was used in The Satur- 
day Evening Post, Life, Collier’s 
and Look as a teaser before an- 
nouncement date. 

* « * 


GM to Cover Inaugural 


General Motors has announced 
that it will sponsor NBC’s com- 
bined television-radio coverage of 
the Presidential inauguration 
Jan, 20. 

The ceremonies to be covered 
on the four-hour telecast and 
two-hour radio broadcast will in- 
clude the presidential procession 
from the White House to the 
Capitol for the swearing-in cere- 
monies; the swearing in of both 
the President and vice-president; 


the President’s speech at the east 
portico of the Capitol; and the 
return parade from Capitol Hill 
to the White House. 

Both the telecast and radio 
broadcast will begin at 11:30 a.m. 
(EST). 


* + * 


Totten Joins FWD 


Thomas J. Totten, formerly with 
the public relations office of Army 
ordnance in Detroit, has joined the 
ad and sales promotion staff of 
Four Wheel Drive Auto Co., Clin- 
tonville, Wis., it is announced by 
Arthur J. Danley, manager of the 
department. 

For six years, Totten had been 
engaged in public relations work 
in Detroit; at the Aberdeen Prov- 
ing Grounds, Md., and with the 
army of occupation, Germany. 

+ a * 


Johnson Heads Y &R Office 


Appointment of James W. John- 
son as manager of the Detroit 
office of Young & Rubicam has 
been announced by Sigurd S. Lar- 
mon, president of the ad agency. 

Johnson succeeds Elliott E. Pot- 
ter, who has resigned, effective Jan. 


—THATAVELL scoops 


NEW CARS NEW LONGER... 
_ USED CARS IN USE LONGER... 


Profit-minded dealers and repair shops 
know the best advice they can give a 
customer is to suggest Marvel in the 


engine miles per dollar. | 
Install a Marvel Inverse Oiler for direct 


“JOIN US ON STAGE A.S.I. SHOW BOOTH S613; S615; 


Marvel in the crankcase lays a strong, heat-resistant film of oil on all moving parts 
. » - eliminates hydraulic valve clatter . 
protects bearings and vital upper cylinder regions. The cor runs for many more 


crankcase and gas tank. 


Whether he has a new car or used car. 
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Studebaker Plaque to Snyder on 25th— 


James W. Snyder (right), president of Snyder Motor Car Co. (Studebaker), New 
Castle, Pa., receives a plaque in honor of completion of his 25th year as a Studebaker 
dealer. Presenting the award (center) is S. A. Skillman, Studebaker regional manager. 
Watching the presentation is L. W. Hizer, district manager. 


1, to establish an Oldsmobile deal- 
ership in Miami, Fla. Johnson 
joined Y&R at New York in 1949 
as an account executive on General 
Foods. For several years, starting 
in 1938, he was with Batten, Bar- 















FOR MORE PROFITS — 
PUSH MARVEL MYSTERY Ol 
AND THE MARVEL INVERSE OILER 


















. « provides ring seal... . cleans, cools and 


lubrication to the heart of the engine. Feeds 


in direct proportion to horsepower curve through inverse ratio to monifold vacuum. 
No other oiler works on this principle! Fully adjustable. Easy to install. Fully guaranteed. 


Your jobber can supply you, or write: 
EMEROL MANUFACTURING CO., INC. 
Dept. 327, 242 West 69th Street, New York 23, N.Y. 





$617" 









ton, Durstine & Osborn. Following 
service in the Navy, he joined 
Rickard & Co. in October, 1945, and 
became a vice-president of that 
agency. 

a * * 


Chrysler Trade Ads to Ayer 

Chrysler Corp. has named N. 
W. Ayer & Son to direct its trade- 
publication ad program, starting 
Dec. 1, according to Jack Henry, 
manager of the Detroit office of 
Ayer. 

A. B. Godshall will be account 
executive on this new business, 
which was formerly handled by 
the Detroit office of Ruthrauff & 
Ryan. 

* ok 


7 
Geyer Vice-Presidents 

Geyer Advertising has elected 
three vice-presidents, it is an- 
nounced by B. B. Geyer, president 
and chairman. They are Frank A. 
Kearney and Donald G. Gill, ac- 
count supervisors, and James J. 
Tennyson, a copy chief. 

Kearney formerly was executive 
vice-president of W. Earl Bothwell, 
Inc., which recently joined forces 
with Geyer. Before that, he was 
executive assistant to the president 
and contact executive at Dancer- 
Fitzgerald-Sample, Inc., and on the 
contact staff of Calkins & Holden. 

Gill previously was vice-president 
and an account supervisor with the 
Bothwell agency. He also was a 
vice-president and an _ account 
supervisor with the Bothwell 
agency. He also was a vice-presi- 
dent and account supervisor at 
Duane Jones Co. 

Tennyson was a_ vice-president 
and copy chief with the Bothwell 
organization, and previously copy 
chief at Duane Jones Co., Inc. Prior 
to that, he was a copy chief at 
Dancer - Fitzgerald- Sample and a 
copy supervisor and account execu- 
tive at Ruthrauff & Ryan, Inc. 


MORE PEOPLE read the Sunday 
Courier-Express than any other 
paper in New York State outside 
of New York City. It’s the big 
buy for mass coverage in the rich, 
8-County Western New York 
Market. And to tell your message 
most economically to those fam- 
ilies with most money to spend, 
it’s the Daily Courier-Express that 
gets results. 


COLOR for ADDED POWER 


Full ROP color daily and Sunday 
gives your message still greater 
impact in this powerful paper. 


BUFFALO 
COURIER-EXPRESS 


Western New York's 
Only Morning and Sunday Newspaper 
REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
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Manhattan, Kans. 


Despite drouth conditions, 
tempo of new-car sales increased 
i Riley County (Manhattan), 
Kans., during October. According 
to registrations reported from the 
C 
IT 


the 


fice of the county treasurer, 98 
ew units were sold, compared with 
65 in September. 

Sales by makes were: Chevro- 
let, 25; Ford, 22; Pontiac, 11; 
Buick, 6; Nash, 6; Plymouth, 6; 
Studebaker, 6; Dodge, 4; DeSoto, 
3; Mercury, 3; Lincoln, 1; Willys, 
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1; Henry J, 1; King Midget, 1, 
and Oldsmobile, 2. 

Used-car sales were slightly lower 
than in September. There were 226 
units sold in October, compared 
with 231 in September. 


New-truck sales held about even. 
Nine new trucks were registered 
in October; 10 in September. Sales 
by makes included: Chevrolet, 4; 
Studebaker, 2; Ford, 1; Interna- 
tional, 1, and GMC, 1.—(George M. 
Hunholz.) 


The AUTOMOTIVE NEWS ALMANAC is 
a year-long friend. Use it often for statis- 
tics, buyer information and personnel data. 
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Out-lasts. ee 
xy? Out-performs 


Flexible Steel Tubing! 


w\ £  CAR-MON 


-REINFORCED 


EXCLUSIVE 
a 


DURA-FLEX 
NEOPRENE EXHAUST HOSE 









COILED 
SPRING WIRE 








DURABLE FABRIC 
COVER OVER LAYER 
OF TOUGH 
NEOPRENE RUBBER 


INTERIOR LAYER 
OF TOUGH 
NEOPRENE RUBBER 


Available in various diameters 
—<any length to fit all under-floor, 
over-head and over-head disap- 
pearing ventilating systems. 


CONTACT YOUR AUTOMOTIVE 
JOBBER TODAY. 


CAR-MON PRODUCTS CO. 
CHICAGO 4 


SaryMe > ary] 


ADDED SAFETY, ECONOMY, PROTECTION 
For every ventilating system 


reinforced neoprene 
tubing surpasses all 


i 
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ther types of flexible hose now 


used in carbon monoxide and 
other ventilating systems. 


Double layer of tough 
neoprene with crack- 


proof outer fabric wrap prevents 
leaks—withstands up to 300° heat. 


Unique spiral steel 
“‘hackbone’”’ yields 


without clogging when driven 
over, is quickly restored to proper 
shape. 








Leakproof, rust- 
proof, corrosion- 


proof, virtually wearproof. 


Pe 


Won’t stiffen or de- 
teriorate with use. 


Gives under pressure 
without clogging. 


Fits all types of ven- 
tilating systems. 


aepead 





EXTRA FEATURES 


Sto, 7 eee oe 





no extra cost. 


five ‘‘extras’', including: 


! 4 Ty) 6% FT. WIDE BEDS 


Developed and tested under actual working 


conditions, CONVERTO’s powerful, 


signed hoists elevate extreme loads to the 
maximum dumping angle in seconds at lower 


engine speeds. 





That's the big news from CONVERTO today 
— extra features as standard equipment —ot 
Manvfacturers of hoists and 
bodies for every purpose, CONVERTO presents 
the most wanted line for ‘53. Over twenty- 


8 GAUGE STEEL FLOORING 


FULL 60° DUMPING ANGLE 
FULL LENGTH CROSS MEMBERS 


@ Be o CONVERTO 
dealer. You'll be backed 
up by demand creating 
ad campaigns and free 
dealer helps. Write to- 
day for additional infor- 
mation and name of 
distributor nearest you. 
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CONVERTO 
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Sales Conditions in Various Areas .. . 





Auto Market Reports 


Cleveland 

A letdown in automotive sales 
during election week saw Cleveland 
new-car turnover drop to a three- 
week low of 1,033, about 10 percent 
under a year ago. At the same 
time, used-car sales dropped to 
1,773 units, the lowest figure since 
Labor Day. 

Sales of commercial vehicles also 
dropped, dealers report, with new- 
truck sales totaling 128 and used- 
truck volume at 123 for the week. 

Sports-car sales continued to 
climb. According to a survey made 
by Al Rothenberg, automotive edi- 
tor of the Cleveland News, 338 
sports cars have been sold during 
the first nine months of this year, 
compared with 75 for the corre- 
sponding period last year. 

Listed by makes, October sales 
were: Buick, 454; Cadillac, 149; 
Chevrolet, 1,127; Chrysler, 80; De- 
Soto, 96; Dodge, 244; Ford, 1,141; 
Henry J, 14; Hillman, 4; Hudson, 
102; Jaguar, 4; Kaiser, 69; Lincoln, 
32; Mercury, 207; MG, 6; Morris, 2; 
Nash, 151; Oldsmobile, 287; Pack- 
ard, 65; Plymouth, 463; Pontiac, 
329; Singer, 1; Studebaker, 162, and 
Willys, 44.—(Sanford Markey.) 

+ * + 


Birmingham, Ala. 


Sales of new cars in Birmingham, 
Ala., for October nearly doubled 
those of September, showing a gain 
of 686 units. October’s total was 
1,469 units against September’s 783. 

The increase was attributed to 

the fact that dealers made strenu- 
ous efforts to clean up 1952 units 
before °’53 models were intro- 
duced. 

Sales by makes: 
Buick, 82; Cadillac, 34; Chevrolet, 
345; Chrysler, 18; DeSoto, 25; 
Dodge, 78; Ford, 291; Henry J, 14; 
Hillman, 3; Hudson, 20; Kaiser, 30; 
Lincoln, 13; Mercury, 82; MG, 3; 
Nash, 88; Oldsmobile, 83; Packard, 
20; Plymouth, 110; Pontiac, 86; 
Studebaker, 25; Willys, 15, and mis- 
cellaneous, 2.—(Stuart Riddle.) 

* * * 


Allstate, 2; 


San Antonio 


October motor vehicle sales in 
San Antonio and Bexar County to- 
taled 1,141, compared with 1,035 the 
previous month, an increase of 
about 10 percent. Of the total, 
there were 941 cars sold, 101 com- 
mercial vehicles and 99 trucks, with 
a gain registered in each classi- 
fication. 

Ford led the new-car field, with 


190 sales; Chevrolet, 185, and 
Buick, 79. 

Smith Motor Sales, Chevrolet 
dealership, led in new-car sales 


with a total of 83 units, followed 
by San Antonio Buick Co., 79, and 
Ranger Pontiac Co., 78. 

Commercial vehicle sales_in- 
creased from 93 in September to 
101 in October. Chevrolet led the 
field here, with 50 sales, compared 
with 17 Fords and 14 Dodges. Of 
the total commercial sales, 25 were 
made by Smith Motor Sales. 

In the truck field, White Motor 
Co. led with 24 sales, compared 
with 17 sales for International 
Harvester Co. and 14 by the 
Milam Chevrolet Co, Chevrolets 
tied the field, however, with a 
total of 24 trucks sold for first 
place position. 

The number of trucks sold in- 
creased from 74 in September to 
99 in October.—(J. Reed.) 


* * x 


Montreal 

Montreal’s auto showrooms — at 
least those in which 1953 models 
have made their appearance—are 
enjoying renewed activity. Arrival 
of the rest of the new models 
should greatly stimulate buying, 
dealers say. 

The new-car market, and to some 
extent the used-car market as well, 
appear to be highly competitive. 
Dealers are offering good discounts 
on 1952 models. Most dealers were 
not looking for this close competi- 
tion, and have apparently been 
taken by surprise. 

Most dealers have not fully re- 
covered from credit restrictions 
imposed in 1950-51. As a conse- 
quence, they have not been able 
to handle this year’s business as 
they normally would. This has 
necessitated carryover of a good 





deal of stock that otherwise 
could have been disposed of. 


However, lifting of restrictions 
on downpayments should continue 
to prove of distinct benefit in 1953. 
—(Roy Carmichael.) 

* * * 


Pittsburgh 


Used-car dealers report that the 
market in Pittsburgh is slow but 
not soft. Prospective buyers are 
interested in the cars displayed but 
are showing resistance to prices. 


Dealers say that the reluctance 
to buy is due also to unseasonably 
cold weather and to strikes in the 
area. 

New cars are reported moving 
satisfactorily, and most dealers say 
they have a good supply.—(Leon 


M. Leffingwell.) 
* * * 


Detroit 
New-car sales in Wayne County, 
Mich., totaled 12,640 units for Oc- 


“Kuock-Out™ 





tober, topping by more than 2,000 
cars the number sold in September, 
according to the Detroit Automo- 
bile Dealers Assn. 

Used-car sales also were up, 
DADA said, with 12,181 units turned 
over in October as against 10,599 a 
month earlier. 

New-car dealers were reported 
to be getting a greater percentage 
of the used-car market. Accord- 
ing to DADA, 58 percent of the 
used cars moved in October were 
sold by franchised dealers, com- 
pared with 45 percent in Sep- 
tember. 

By makes, cars were registered 
as follows: Austin, 1; Chevrolet, 
2,500; Ford, 4,053; Henry J, 31; 
Plymouth, 906; Willys, 32; Buick, 
765; Chrysler, 124; DeSoto, 196; 
Dodge, 432; Hudson, 161; Kaiser, 
119; Mercury, 626; Nash, 418; Olds- 
mobile, 681; Pontiac, 804; Stude- 


baker, 220; Cadillac, 310; Lincoln, 
106, and Packard, 128. 
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Automotive 


Maintenance 
Equipment 





K403 REFACER 





R55 RESEATER 
POWER DRIVE 





HORIZONTAL 
ROD ALIGNER 


See Your Authorized 
Or Write Factory Fo 





SEAT GRINDER 





RESEATER 





INSERT 
RINGS 


K. O. Lee Distributor 
r Complete Literature 


K. O. LEE COMPANY, ABERDEEN, SOUTH DAKOTA 


WET VALVE REFACERS « VALVE SEAT 


GRINDER SETS ¢ VALVE SEAT INSERTS 


RESEATER SETS © ROD ALIGNERS © STUD WRENCHES © DRILLS ¢ SANDERS 


POLISHERS «© HAND GRINDER SETS 


+ REAMER DRIVES « A. C. WELDERS 
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Non-Employes Barred . . . 
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Organizing Is Curbed 
On Company Premises 


(Continued from Page 2) 


raise te allow the United Mine 
Workers—but promised he would 
rule “as promptly as I can.” 

A discharged Detroit Harvester 
Co. foreman filed formal notice of 
his intention to sue the firm and 
Local 620, UAW-AFL, for the “ille- 
gal act” of firing him. He wants 
$50,000. Robert E. Herndon claims 
he was fired at union insistence 
after a six-day strike which fol- 


Pickens Installed 
As New President 
Of S.C. Dealers 


COLUMBIA, S. C.—The inaugu- 
ration of President J. W. Pickens, 
of Orangeburg, highlighted a din- 
ner party of the new board of di- 
rectors of the South Carolina Auto- 
mobile Dealers Assn. Some 65 deal- 
ers attended the ceremony. 

New officers, besides Pickens, in- 
cluded: Vice-president, E. H. 
Gaines, of Spartanburg; secretary- 
treasurer, R. C. Pulliam, of Colum- 
bia, and NADA director, A. M. 
Easterby, of Greenville. 

Directors are W. C. Hamilton, 
Conway; Francis Holman, Sumter; 
Earle Holley, Aiken; Dewey Blan- 
ton, Chesnee; L. W. Cooper, Clin- 
ton; Harold W. Winslow, Kings- 
tree; C. R. Segars, Hartsville; Har- 
ry Barsh, Charleston; F. A. Nim- 
mer, Ridgeland; W. E. Hancock jr., 
Columbia; W. C. Plowden jr., New 
Zion; W. Keys Welborn, Anderson; 
A. D. Attaway, Greenville; A. W. 
Miller, Florence; A. L. Breeden, 
Bennettsville; L. D. Schley, Hamp- 
ton, and J. P. Parrish, Georgetown. 


lowed his fight with two workers. 

Hudson Motor Car Co. was trou- 
bled with slowdowns which idled 
7,000 employes several times during 
the week. Chrysler Corp. fired a 
UAW-CIO committeeman and chief 
union steward from its Highland 
Park (Mich.) plant for leading a 
wildcat strike two weeks ago. The 
union planned an appeal. 

In Toronto, the three-month 
strike of 1,200 Fruehauf Trailer Co. 
employes ended with a seven-cent 
hourly pay raise. Five cents will 
be retroactive to Jan. 27, company 
officials said, and two cents to July 
22. Another six-cent hourly raise is 
scheduled for Nov. 1, 1953. Em- 
ployes are members of the UAW- 
CIO. 


Clevite Corp. Officers 


Headed by Meyers 

CLEVELAND. — Stockholders of 
Cleveland Graphite Bronze Co. here 
last week approved a proposal to 
change the name of the company 
to Clevite Corp., effective Nov. 20. 

Directors named Ben F.. Hopkins, 
founder and longtime president of 
the company, as honorary chair- 
man, and J. J. McIntyre as honor- 
ary vice-chairman. James J. Meyers 
is chairman and president of the 
company; W. Russell Burwell, vice- 
chairman; Carl W. Johnson, senior 
vice-president; John W. Dixon, ex- 
ecutive vice-president; O. Perry Go- 
kay, treasurer, and Charles A. Dil- 
ley, secretary. 


amr 





Ford Sales Executives Get Set for '53— 


Led by L. W. Smead, general sales manager, more than 150 Ford division sales executives from all sections of the U. S. met 
in Dearborn recently to lay out sales and ad programs for 1953 Ford cars and trucks. Smead (center of speakers’ table) presided 


at a luncheon. 


Faulkner Wins 
First Leg of 


Mexican Race 


(Special to Automotive News) 
OAXACA, Mexico.—Walt Faulk- 
ner, driving a ’53 Lincoln, led 55 
other stock cars at the end of the 
first leg of the Third Pan-American 
Road Race here last week, while 


The largest operating unit of the| Jean Behra, a Frenchman, led the 
Clevite Corp. will be called Cleve-| sports and modified entries at the 
land Graphite Bronze Co. to keep|same point with a six-cylinder 


the goodwill of the former name, 
it was announced. 


This FREE 


French Gordini. 
Faulkner’s time for the 331-mile 


book shows you 
how to operate any 


service department 


FOR PROFIT 


Faster, more accurate diagnosis ...com- 


plete work orders and 
... faster completion of 


ing checks on all workmanship and final 
inspection that eliminates “come-backs” 


and insures customer 


these factors combine to increase service 
department profits. This book gives you 
three plans in detail for fitting the Clayton 


Dynamometer into your 


Mail the coupon for your free copy today. 


CLAYTON MANUFACTU 
Box 550, El Monte, Calif. 


Send me, FREE, a copy of 
Profit,”” including 


NAM 





D outline of promotion ma- 
terial and operating procedure. 


bigger parts sales 
each job...exact- 


satisfaction. All 


service operation. 
ae tek a le Se 


RING CO. 
AN-II 


“Three Plans for 
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first leg was 4 hours, 9 minutes, 
and 49 seconds. He was just five 
seconds ahead of Pat Kirkwood, 
driving a ’'53 Chrysler. In third 
place, according to elapsed time 
records, was Johnny Mantz (’53 
Lincoln), while Bob Korf (’53 Lin- 
coln) scored fourth. 

Chuck Stevenson, this year’s AAA 
big-car champion, placed fifth with 
another ’53 Lincoln. 

At the beginning of the race at 
Tuxtla Gutierrez Wednesday, 65 
stock cars and 26 sports cars 
started the five-day, 1,933-mile 
grind. 

Italian Giovanni Bracco, driving 
a 1952 Ferrari, was in second place 
in the sports division, followed by 
Karl Kling with a German Mer- 
cedes-Benz. Umberto Maglioli, with 
an Italian Lancia, was fourth, and 
Jack McAfee, an American driving 
a ’52 Ferrari, fifth. 

There were no casualties during 
the first leg. 


Sales 


(Continued from Page 1) 


Anspach said, “for the market may 
dip still lower. Now is the time to 
clean house and get ready for Old 
Man Winter.” 

7 * 7 

ETAIL sales were reported to 

be “substantially lower” in the 
Cincinnati area, while Akron also 
showed a drop of nearly 100 units 
for the week ended Nov. 8. 

A report from St. Louis said 
that the aute market there is 
still in the doldrums, with sales- 
room traffic at a postwar low. 
Used-car stocks are large, and 
wholesale prices were reported to 
be 10 percent lower than they 
were a few weeks ago. 

The Detroit market has slowed 
down considerably, used-car dealers 
report, but most dealers had antic- 
ipated a lull in activities and had 
trimmed stocks. 

Only at Cleveland were used-car 
sales reported higher last week. For 
the week ending Nov. 15, turnover 
was listed at 1,955—about 200 units 
above the previous week. However, 
used-car activity is said to be mild 
as compared to the same period last 
year. 





Sioux Falls Auto Show 


To Open Wednesday 


SIOUX FALLS, S. D. — The 
Sioux Falls New Car Dealers 
Assn. will open its 38th annual 
auto show Wednesday (Nov. 26) 
in the Sioux Falls Coliseum. 
Duke Tufty, association presi- 
dent, said an attendance of 30,- 
000 is expected. 

Fourteen dealers will display 
their cars. W. E. Cumming is 
general chairman of the show, 
and other officials are W. E. 
McKean, floor and decorations; 
Ray Quinn, booths and adver- 
tising; Paul McKean, tickets and 
finance, and D. B. Broderick, 
show manager. 








Tant Is Appointed 
Okla. Secretary 


OKLAHOMA CITY.—Roy Tant 
has been named secretary of the 
Oklahoma Automobile Dealers Assn. 
to succeed Fred Albert, who re- 
signed, it is announced by the board 
of directors. 

Tant has been secretary of the 
State Industrial Commission for the 
past 5% years and prior to that 
was editor of a newspaper at 
Grandfield, Okla. 
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REPLACEMENT 
CONVERTIBLE 


Ask about 
our new 
Find out about the NEW 


ARO REGAL 


Lowest priced 3-ply top on mar- 
ket; made of genuine Haartz 
sport topping material: Tan, 


DEALER’S 
Black on Tan, Black on Black. CE 


PRI 
(Plus Tax) 


Write or wire for money making deal 
ARO TOP SALES CO. 
1089 Commonwealth Ave. Boston, Mass, 


World's Largest and Oldest Makers 
of Replacement Convertible Tops 








CAR DIAPERS 


Protects Floors 






Does away with mess on show room floor. 
Fits snug under car—catches all Grease 
and Oil Drippings. Snap on easy, made 
of Grease-Proof Material, Guaranteed. 
Price only $13.50 each —2 for $25.00. 4 for 
$48.00. State make of Car. Order Today 


FRANK D. JACKSON 
JACK-BILT CORPORATION 
906 Central Street Kaneas City 6, Me. 














CHICAGO.—A luncheon meeting 
for factory and advertising agency 
executives, with members of the 
executive show committee of the 
45th annual Chicago Automobile 
Show as hosts, will be held in De- 
troit Dec. 16, it was announced 
here last week. 


Frank H. Yarnall, executive com- 


mittee chairman for the March 14- 
22 show at the International Am- 
phitheater, also disclosed several 
innovations for this leading dealer 
exposition. 

For instance, he said, the huge 
stage, upon which the afternoon 
and evening revues are to be pre- 
sented, will contain two turn- 
tables. One will be used to pre- 
sent a model of each make of 
car, the other to effect scenery 
changes. When the revue is not 
on, there will be no curtain across 
the 123-foot-wide stage. 


Basic 1953 color scheme will com- 





Two Former Aides 
Of Hollingshead 
Buy Sodrin Co. 


KANSAS CITY.—The assets of 
Sodrin Mfg. Co., Kansas City chem- 
ical firm, have been purchased by 
L. M. Olson and 
H. A. Weymouth, 
both formerly as- 
sociated with R. 
M. Hollingshead 
Corp., Camden, 
N. J. 

Olson, a direc- 
tor of the Nation- 
al Standard Parts 
Assn., served with 
Hollingshead for 
27 years, most re- 
cently as sales 





L. M. Olson 


vice-president of the Whiz automo- | 


tive division. 

In announcing the purchase of 
Sodrin, Olson, who has taken over 
as president, stated that no imme- 
diate change in company structure 
will be made. “Eventually, how- 
ever, we plan to market Sodrin’s 
present line as products of Olson 
Corp.,” he said. 

New officers of the Sodrin Corp., 
besides Olson, are H. L. Olson, vice- 
president, and Weymouth, secre- 
tary-treasurer. Weymouth was as- 
sociated with Hollingshead for more 
than 16 years. 


Matthews 


(Continued from Page 2) 


efforts the correction of any unfair 
or unbusinesslike practices affect- 
ing the business operations of deal- 
ers’ association members. 

5. To conduct such investiga- 
gations, studies and research as 
may be necessary and advisable 
to compile factual data and gath- 
er information useful and valu- 
able to dealers’ association mem- 
bers in improving the efficiency 
of their operations. 

6. To issue reports and publica- 
tions as its board of governors may 
authorize. 

7. To promote street and highway 
safety. 

8. To do any and all other things 
to establish cordial and efficient 
relations among the dealers’ asso- 
ciation members, their manufactur- 
ers and the general public. 





N. Y. Village Slates Show 


After Three-Y ear Lapse 


ENDICOTT, N. Y.—Endicott 
will have its first auto show 
since 1950 this winter. 

Plans for a three-day 1953 
auto show, probably in February, 
were approved by the automo- 
tive council of the Greater Endi- 
cott Chamber of Commerce. Site 
is expected to be the Endicott 
EJ Recreation Hall. 

John Cummings, chamber 
manager, said that at least 12 
car dealers would have exhibits. 

The show, 23rd announced so 
far in the U. S., will include spe- 
cial entertainment and other fea- 
tures besides the display of new 
models. 





Chicago Show Plans 


CATA to Meet with Factory Officials Dec. 16; 
Elaborate Decorations Okayed 
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plement marine blue with shell 
pink. Title of the revue has not 
been decided upon, but Yarnall in- 
timated that the word “Stars” 
would be a part of it. The commit- 


Mass. Gas Take Soars 
BOSTON.—State gasoline tax col- 
lections in Massachusetts will total 
$40,295,000 this year. James N. 
Keefe, chairman of the Massachu- 
setts Highway Users Conference, 
has estimated. The figure, based on 


| Official collection reports for the 


first half of this year, is 31 percent 
higher than the 1951 total. Motor- 
ists now pay a 4.3-cent State tax. 





tee has okayed more elaborate 
decorations for exhibit spaces than 
formerly. 


Yarnall said space for the show 
had been drawn in Chicago, with 
allocations for the entire second 
floor and part of the first floor of 
the Amphitheater. 

More than 95,000 square feet will 
be occupied by Chevrolet, Ford, 
Plymouth, Buick, Pontiac, Dodge, 
Oldsmobile, Chrysler, Mercury, 
Studebaker, Cadillac, Nash, DeSoto, 
Packard, Hudson, Willys, Lincoln, 
Kaiser and Henry J. 

The additional space, about 60,- 
000 square feet, will be taken up 
scax sakeanens aoe oe Scudiere Tells How He Promotes Safety— 
displays. Joe Scudiere, Detroit Studebaker dealer (center), shows K. B. Elliott, Studebaker 

The drawing ceremony was held | executive vice-president, one of the placards he uses to promote traffic safety. Others 

at the Saddle and Sirloin Club and | are (from left) D. A. Metcalf, of the South Bend branch; Sgt. Vincent Olshove, of the 
was conducted by Yarnall; James | Detroit police traffic safety division, and Frank Urquhart, Studebaker regional man- 
F. Goodwin, CATA president, and |ager. Scudiere, whose safety objectives are based upon block-by-block campaigns, 
Edward L. Cleary, show manager | recently was cited by Automotive News for his outstanding efforts to reduce traffic 
and CATA general manager. accidents. 








WASHMOBILE 


A team of two men can 
easily wash 50-60 cars a 
day, and like the work. 


Fits your present wash 
bay without changes. In- 
stalled in a few hours. 


Extra floor traffic steps 
up service sales, feeds 
work to all departments. 


® Washmobile fits your present wash rack without struc- 


HAT’S what the man said! Not only is WASHMOBILE a time saver 
but it also is economical in the use of all car washing supplies— 
water, heat, detergent, cloth, chamois—and patience. 
Now you can offer a wash job, to the immense satisfaction of your 
service customers, and turn out 50 to 60 clean cars a day with one 
machine. 
We now have three WASHMOBILES and hope to increase our volume suffi- 
ciently to add a fourth—wriles Mr. Ourisman. 


Isn’t that your cue? Why be without this profit-making piece of shop 
equipment? Wouldn’t it be smart to write today for particulars? 


| | 
CHEVROLET / 
/ Racer 


—— 


tural changes. © Only 7’ 3” high and 9’ 3” wide, it moves 
on its own 21’ track. © The car stands still while Wash- 
mobile moves over it. ® Fifty high pressure nozzles spray 
the car first with water, then with detergent, then with 
water. © Two high pressure water guns and two air guns 


clean wheels and under fenders. 


® Washmobile can be 


installed in a morning and turn out 20 cars the same 


afternoon. 


FACTORY: 2350 W. 58TH STREET, CHICAGO, ILLINOIS 


Regional Offices in: 
Newark, N. J. 
Washington, D. C. 

St. Paul, Minn. 

Kansas City, Mo. 
Birmingham, Ala. 
Quincy, Mass. 

Omaha, Nebraska 
Milwaukee, Wis. 


New York City, N. Y. 
Altoona, Pa. 
Springfield, Ill. 
Chicago, lil. 
Dearborn, Mich. 
Denver, Colorado 
Houston, Texas 
Amgrillo, Texas 





Tell us more about WASHMOBILE, the Automatic Car Washer, 
that pays as if sprays. 


Louisville, Kentucky 
Salt Lake City, Utah 
Seattle, Wash. 
Miami, Florida 

No. Hollywood, Calif. 
Senta Barbara, Calif. 
Berkeley, Calif. 
Beverly Hills, Calif, 


Name 





Company-_ 





Address. 


City. GUNG ccnxtneninine 


AN-C 


Zone. 
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Auto Share Action 
Better Than Index 


By George Deery 
Associate Editor 


oo composite stock market 
averages as a reflection of 
trends would indicate that there 
has not been much change in the 
six-month periods ended March 31, 
1952, and Sept. 30, 1952. 

On Sept. 28, 1951, the Dow- 
Jones industrial index stood at 
271.16; on March 31, 1952, it was 
off slightly to 269.46, while last 
Sept. 30 it had moved up to 
270.61. 

But, there were some fairly wide 
swings in the quotations of the 30 
stocks that make up the average, 
according to Brevits, published by 
Vance Sanders & Co., Boston. 

« s + 


UTOMOTIVE, oil and rubber 
shares in the compilation fared 
pretty well, generally speaking, in 
both periods. During the six months 
terminated March 31, 1952, Stand- 
ard Oil of New Jersey gained 18.2 


percent for the widest fluctuation 
for any of the 30 stocks. 

General Motors appreciated 7.6 
percent; Chrysler, 7 percent, while 
Texas Co. bettered its price by 6.7 
percent, and Standard Oil of Cali- 
fornia was on the upside by 4.3 
percent. 

The smallest loss for any issue in 
the group was a shading of 0.7 per- 
cent in the quotation for Interna- 
tional Harvester. Goodyear Tire & 
Rubber was down 1.1 percent. 

* * * 
ro the period closed Sept. 30, 
1952, the value of Chrysler 
shares rose .8.7 percent, followed 
closely by an 8.2 percent rise in 
General Motors. 

Standard Oil of California was 
the only petroleum firm to show 
a gain—2 percent. 

Giving up ground in that period 
were Standard Oil of New Jersey, 
5.2 percent; International Harvest- 
er, 5.9 percent; Goodyear Tire & 
Rubber, 6.3 percent, and Texas Co., 
10.1 percent. 





Hudson Engines for Student Mechanics— 


Equipment donated by Hudson dealers is unloaded at Cincinnati's Central Voca- 
tional High School. Two 1952 Hornet engines and a rear system were given by the 
dealers to augment the school's mechanic-training program. From left are Roy E. 
Cahall, school principal; L. E. Wullenweber, Hudson dealer and member of the 
Cincinnati Automobile Dealers Assn. educational committee; B. A. Kroger, parts and 
service manager of Hudson Sales Corp.; Frank J. Bechtold, coordinator of the school’s 
automotive department; Norman Henderson, instructor, and Harry Hurst, Roney Frank 
and Robert Timme, co-op students. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 






Goodyear Sales 
Climb, but Net 
Holds Steady 


Goodyear Tire & Rubber has re- 
ported consolidated net sales of 
$853,933,430 and earnings equivalent 
to $6.13 per share of common stock 
for the first nine months of 1952, 
compared with $6.18 per common 
share a year ago. 

The nine-month sales total ex- 
ceeded that of the comparable pe- 
riod for the previous year by $37 
million, the figure for the previous 
year having been $816,828,231. 

Cost of goods sold, depreciation, 
selling, administrative and general 
expense, and reserves were reported 
for the nine months of 1952 at $776,- 
763,307 against $734,292,730 for the 
comparable period of 1951. Provi- 
sion for U. S. and foreign income 
taxes in 1952 totaled $52,819,257, 
compared with $58,183,920 in 1951. 


Estimated net income for 1952 
is reported at $27,609,612, compared 
with $27,682,020 in 1951. 





Kelly Motors Moves 


Kelly Motors, Inc. (Hudson), for- 
merly at 216 8th Ave., McKeesport, 
Pa., has moved to 815 Lyle Blvd., 
McKeesport, Pa. 
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$1,674.75; Suburban, $2,095.25. Cranbrook 


. —4-dr. sed., $1,928.50; club cpe., $1,898.25; 
Srtas Sint Pa Seine te Current Prices on New Cars Bevis aot ns” (im Spake whee oo 


tional on all models at $290.25.) 
jeftain 


factory handling charges, plus dealer de- PUNTIAC—Chi 6—4-dr. sed., $2,- 
livery and handling charges. They do | (8-pass., $3,441.25); cl. cpe., $2,574.50;| except Meadowbrook station wagon at|565.67. Manhattan—4-dr. sed., $2,649.63; | 014.64; 2-dr. sed., $1,956.36; stat. wag., 
NOT include ion charges, state | «tat. wae.. $3.299. Windsor -dr. | $130.10. Gyro-Torque optional on all Coro-|2-dr. sed., $2,596.76; cl. cpe., $2,617.91; | $2,615.09. Chieftain 8—4-dr. sed., $2,089.62; 


sed., $2,826; Newport, $3,186.25; 


and local taxes or one equipment. conv.,| net models at $233.50. Wire-spoke wheels|4-dr. Traveler, $2,755.36; 2-dr. Traveler, | 2-dr. sed., $2,031.45; stat. wag., $2,772.46. 
ALLSTATE — Four — 2-dr. sed., $1,499. | $3,309.75. New Yorker—4-dr. sed., $3,-] optional on all models at $290.25.) $2,702.50. (Hydra-Matic optional at $178.55 | Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 
Six—$1,686.18. (Sold only by Sears, Roe-| 389.50 (8-pass., $4,388); cl. cpe., $3,360.50; FORD—Mainline 6—4-dr. sed., $1,689.47; | °D_ #ll_models. » 2-dr. sed., $2,060.28; conv., $2,444.21; Cat- 
Newport, $3,806.75; stat. wag., $4,102.25.|90-ar. sed., $1,640.59; bus. cpe., $1,536.33: LINCOLN—Cosmopolitan—4-dr. sed., $3,- | alina, $2,304.30 (super deluxe, #, 370.43) ; 

Deluxe— 


buck and Co. stores in certain areas.) 
AUSTIN—Somerset — 4-dr. sed., $1,795; 
wag., $1,895; conv., $1,945; A-40 


conv., $2,2¥5; A-90 sports sed., $3,- 


New Yorker Deluxe—4-dr. sed., $3,550.75; 
cl. cpe., price to be announced; Newport, 
$3,968; conv., $4,049.50. Custom Imperial 


517; cl. cpe., $3,621.50. Capri—4-dr. sed., 
$3,660.50; spt. cpe., $3,865.50; conv., $4,- 
025. (Hydra-Matic standard on all models.) 


stat. wag., $2,018.40. Mainline $—4-dr. 
sed., $1,766.09; 2-dr. sed., $1,716.20; bus. 
cpe., $1,612.53; stat. wag., $2,094.07. Cus- 


stat. wag., $2,689. Chieftain 
4-dr. sed., $2,193.51; 2-dr. sed., et 136.32; 
conv., $2,517.66; Catalina, $2,379.99 (super 


395. (Delivered at U. 8s. rts.) —4-dr. sed., $4,249.50; lim., $4,787. Crown | tomiine 8—4-dr. sed., $1,857.85: 2-dr. x MERCURY — Custom — 4-dr. sed., $2,-| deluxe, $2,446); stat. wag., $2,772.46. 
BUICK—Special — 4-dr. ion. $2,208.76 | Imperial—4-dr. sed., price to be announced; | $1,208.95; cl. cpe., #121850; ie o 248.50; 2-dr. sed., $2,191; spt. cpe.. $2,-| (Hydra-Matie optional at $178.50 on all 
(Deluxe, $2,255.32); 2-dr. Deluxe sed.,|lim., price to be announced. (Fluld-Matic | $2'264.74. Crestline 8—Victoria, $2,119.73: | 313; 6-pass. stat. wag., $2,775 (8-pass., | models. ) 
$2,196.88; cl. cpe., $2,114.65; Riviera, $2,. | optional at $130.10 on Windsor, standard] conv., $2,229.42: stat. wag., $2,401.24. | $2,823.50). Monterey—4-dr. sed., $2,330; ROOTES—Hilliman Minx—4-dr. sed., $1,- 
295.43; conv., $2,634.17 Super—4-dr. sed., | on other models. Fluid-Torque standard on | (Ford-O-Matic optional at $184 on all| Pt. cpe., $2,449; conv., $2,605.50. (Mere-| 533; conv., $1,840; stat. wag., $1,938. 
$2,563.17; Riviera, $2,477.56; conv., $2,- | Custom Imperial and Crown Imperial; op- | models.) O-Matic optional at $189.81 on all models.) | Hillman Minx Deluxe—4-dr. sed., $1,645; 
868.59; on. $3.20 $3,295.73. master | tional at $139.75 on other eight-cylinder FORD OF BRITAIN—Prefect 4-4 a MORRIS and MG—Minor — 4-dr. sed., | conv., $1,890. Humber — Hawk sed., $2,- 
—4-ar. 200.36 Riviera, $3,300.05; | models, at $106.40 on Windsor Deluxe and| 5, 344: anglia 2-dr. sed re. 183: - se 3} | $1,595; 2-dr. sed., $1,445; conv., $1,475. | 295; Super Snipe sed., $3,369; Pullman & 
conv., — $3 aba'b6; stat. wag., $3,976.73, | at $236.50 on Windsor. Power steering| 73. seq ee ee” woes, cat a pony MG-TD conv.—standard, $2,115; Mark II|Imp. lim., $5,110. Sunbeam-Talbot—sed., 
(Dynatiow standard on Roadmaster, op-| standard on Crown Imperial, optional at|$i°so9° (Delivered at US. Ports)” | Deluxe. $2,360. $2,685; conv., $2,911 . Rover 75—sed., $2,- 
— at $192.50 on Special and Super. GM | $198.90 on other models. Wire-spoke wheels |” ieNRY J—Corsair Four——2-dr. sed., $1.- | oh ss Pambler Super—suburban, §2,-| 697. (Delivered at U. S. ports.) 
steering optional at $198.90 on /| optional at $290.25 on all models.) 499. Corsair Deluxe Six—2-dr. sed.’ $1,-| 002: -,,, Rambler Custom—Country club) sTUDEBAKER—Champion Custom — 4- 
Super and Roadmaster. DeSOTO — Powermaster 6 — 4-dr. sed., | ¢26'14¢ , "+ 9) | sed., $2,094.35; conv., stat. wag., $2.-|ar sed., $1,768.70; 2-dr. sed., $1,734.90; 
ILLAO—Serles 62—4-dr. sed., $3,- | $2,475.75 (8-pass. sed., $3,286); cl. cpe., va 118.90. Statesman Super—4-dr. sed., $2,-| ¢]. cpe., $1,762.99. Champion Deluxe—4-dr. 
666.26; cl. epe., $3,571.33; Coupe deVille, | $2,454; Sportsman, $2,800.75; stat. wag.,| HUDSON—Pacemaker Six — 4-dr. sed.,| 178.35; 2-dr. sed., $2,143.55. Statesman | coq $1,861.70; 2-dr. sed., $1,827.91; cl. 
$3,994.57; conv., $4,143.72. Series 60 Spe- | $3,112.50. Fire Dome V-8—4-dr. sed., $2,- | $2,310.87; 2-dr. sed., $2,264.13; cl. cpe.,|Custom—4-dr. sed., $2,331.70; 2-dr. sed., | one.’ $1,856. Regal—4-dr. sed., 
ee sed., $4,304.88. Series 75—8-| 759.75 (8-pass. sed., $3,563.75); cl. cpe., | $2,310.87; bus. cpe., $2,115.72. Wasp Six— | $2,309.50. Ambassador Super—4-dr. sed., | ¢1 946.48; 2-dr. sed., $1,912.70; cl. cpe., 
407.54; lim., $5,620.93. | $2,738.25; Sportsman, $3,089.25; conv., $3,-|4-dr. sed., $2,465.84; 2-dr. sed., $2,413.28; | $2,557.20; 2-dr. sed., $2,520.75. Ambassa- | ¢1'949 7g: Stariiner, $2,220.35; conv., $2.- 
(iiydra-Sadle standard on Series 62 and| 191.50; stat. wag., $3,386. (Tip-Toe Shift|¢cl. cpe., $2,465.84; Hollywood, $2,811.58;|dor Custom—4-dr. sed., $2,716.45; 2-dr.|97>.94 Gommander Regal—4-dr. sed., §2.- 
60, optional at $198.36 on Series 75. GM|with Fluid Drive optional at $130.10 on|COnv., $3,047.50. Commodore Six — 4-dr.|sed., $2,695. (Hydra-Matic optional at| i900 92; 2-dr. sed., $2,085.60; cl. cpe., 
power steering optional at $198.43 on all | all models. Tip-Toe Shift with Fluid Torque sed., $2,673.59; cl. cpe., $2,646.69; Holly- | $178.85 on Statesman and Ambassador. ) $2,114.86. Commander State—-4-dr. sed.. 
models. ) Drive optional at $236.50 on V-8s only. | Wood, $2,999.86; conv., $3,246.77. Hornet} OLDSMOBILE—Deluxe 88 — 4-dr. sed., | $2,207.62; 2-dr. sed., $2,172.41; cl. cpe., 
CHEVROLET—Styleline Special — 4-dr. | Power steering optional at $198.90, power | Six and Commodore Eight—4-dr. sed., $2,- | $2,327.09; 2-dr. sed., $2,261.62. Super 88 | $2,201.67; Starliner, $2,487.52; conv., $2,- 
sed., $1,670.43; 2-dr. sed., $1,613.62; cl. | brakes at $36.55 and wire-spoke wheels at | 768.86; cl. cpe.. $2,741.99; Hollywood. $3,-|—4-dr. sed., $2,461.71; 2-dr. sed., $2,-| 547.92. Land Cruiser—4-dr. sed., $2,364.91. 
epe., $1,620.26; bus. cpe., $1,529.55. Style- | $290.25 on all models.) 095.15; conv., $3,342.05. (Hydra-Matie op- | 395.25; cl. cpe., $2,344.92; Holiday, $2,-| (Automatic optional at $231.24 on Cham- 
line’ Deluxe—i-dr. sed., $1,761.21: 2-dr.| DODGE — Meadowbrook Special — 4-dr, | tional at $175.71 on all models.) 673.39: conv., $2,852.59. Classic 98—4-dr. | pion and $243.08 on Commander and Land 
sed., $1,707.32; cl. cpe., $1,726.26; Bel-Air, sed., $2,088.25; cl. cpe., $2,046.50. Mea- JAGUAR—XK-120—Super Sports, $4,039; | sed., $2,785.82; Holiday, $3,021.75; conv., | Cruiser.) 
$2,006.06 conv., $2,128; stat. wag., $2,- dowbrook—4-dr. sed., $2. a; Ra cpe., $2,-| hardtop, $4,065. Mark VII—4-dr., $4,170. | $3,228.84. (Hydra-Matiec optional at $178.35 WILLYS-OVERLAND—Aero—Lark 2-dr. 
12, Fleetline Deluxe—2-dr. sed., $1,-| 151. = 8 stat. wag., $2,250 Coronet— | (Delivered at U. 8. ports. ) and GM power steering at $198.90 on all| sed., $1,740.67; Wing 2-dr. sed., $1,989.33; 
707.32. (Poewerglide optional at $178.35 on | 4-dr. 365; cl. cpe., “ts ane, Diplo- KAISER—Deluxe—4-dr. sed., $2,512.79; | models.) Ace 2-dr. sed., $2,074.34; Eagle, $2,155.04. 
models.) mat, subir. conv., $2,710.50; stat. wag., | 2-dr. sed., $2,459; bus. cpe., $2,271; 4-dr. PLYMOUTH — Cambridge — 4-dr. sed., | Four—stat. wag., $1,862.22 (four-wheel 
. sed., $2,597 ' $2,648. (Gyro-Matic on all models | Traveler, $2,618.55; 2-dr. Traveler, $2,-! $1,836.50; club sed., $1,798.75; bus. cpe., | drive, $2,304.03). Six—stat. wag., $1,948.75. 
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Horsepower Boosted on Upper-Priced Models; 
Higher-Powered Clipper Returns 
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(Continued from Page 12) 


effort out of driving, but allows 
the driver to retain the “feel” of 
the car. 

Packard says that its power 
steering unit is hydraulically oper- 
ated and is in 100 percent operation 
for the driver the moment the 
engine is started. 

Packard’s no-shift transmission, 
Ultramatic, is said to have under- 
gone several improvements which 
result in quicker acceleration and 
generally improved performance. 

+ + * 


OOFLINES of all Packard’s 

closed models follows those of 
hardtop sedans. Rear windows in 
Clippers are the “wrap-around” 
type, and are said to have nearly 
154 more square inches of glass 
area than previous models. 

New chrome mouldings have 
been placed along the sides of 
the bodies, starting at the front 
fenders and carrying back into 
the rear fenders. 

New grille side extension mould- 
ings are intended to emphasize a 
low, broad appearance. Interior ap- 
pointments are color harmonized, 
and Packard claims they are more 





Shier 


Roomy and Quiet— 
Packard claims several advantages for 
the glove drawer on its 1953 cars, noting 
that the lining in it minimizes content 
rattle, articles won't fall out when it is 
opened, and its interior light snaps on 
automatically when it is opened. 


Ward Behind Bars, 
Still Insisting He 
Could Make Good 


DENVER. — The gates of the 
Colorado penitentiary last week 
closed behind Fred A. Ward, for- 
mer head of Fred Ward, Inc., Hud- 
son distributorship here, which 
collapsed in the summer of 1951. 


Ward was sentenced to concur- 
rent sentences of seven to 10 years 
and seven to 15 years by District 
Judge Joseph J. Walsh. The sen- 
tences were the fifth and sixth im- 
posed on him for convictions on 
charges stemming from the failure 
of the $3 million business. 


Ward previously had received 
three sentences of seven to 10 years 
and one sentence of seven to 15 
years after being convicted of 
fraud and confidence game last 
June 16. 


The sentences last week were for 
guilty pleas to charges of confi- 
dence game and false pretenses for 
allegedly obtaining loans from the 
U. S. National Bank on cars which 
Ward never owned. Fourteen other 
cases still pending against him 
were dismissed. 

Judge Walsh instructed that all 
the sentences were to run concur- 
rently—that is, Ward can serve a 
minimum term of less than four 
years for all the offenses combined, 
depending on good behavior. 


Ward entered the penitentiary 
with the same belief he had ex- 
pressed all during his trials—that 
he could have saved his business 
and paid back “every cent” he owed 
if his creditors had “gone along” 
with him. He declared: 


“I’m not a financial genius. I 
know that. But I’m a salesman. In 
‘48 and ’49, before I spread my 
business too thin, I didn’t know 
what it was not to have $100,000 
in the bank.” 


Claims against Ward and his 
company total $2,472,610 in Federal 
Bankruptcy Court. 





| luxurious than on any previous | 


| models. 
| + * + 


| PACKARD cites numerous new 
features 


in the electrical sys- 





Musical Detective— 


Packard says its 1953 models will offer 
for the first time radios which feature an 
electronic signal-seeking control. The sig- 
nal seeker, it is said, selects the most 
powerful stations in the locality in which 
the motorist is traveling. 





tems of both its new lines—a new 
anti-kickout starting drive “for 
more positive starting,” improved 
waterproofing and brighter front 
parking and_ directional signal 
lights. 

The Packards and the Clippers 
are available in 11 body colors, 
eight of which are new. There is 
a wide selection of upholstery, 
carpeting and floor mats to com- 
plement selected body colors. 

The 1953 Packards will have the 
same wheelbases as in 1952 — 122 
and 127 inches. 


AAA Champ 


Stevenson Tops ‘500° Victor 
For Racing Title 
WASHINGTON. — Chuck Steven- 
son, Milwaukee race driver who 
could do no better than 18th in 
the Indianapolis 500-mile race last 
spring, accomplished the “impos- 
sible” in the last 50 miles of a 
rugged 1,700-mile race season. By 
finishing sixth at Phoenix, in the 
last 100-mile race of the season, 
Stevenson caught, and passed, In- 
dianapolis winner Troy Ruttman 
for the AAA race drivers’ national 
championship. 
Stevenson, 


32, ended the year 





RRA 


1953 Packard Convertible— 





This Packard convertible for 1953 is one of seven models offered by the company 
in a new luxury line of cars. The contour styling introduced by Packard in 1951 has 
been retained, but 1953 refinements further accentuate low appearance. 





with 1,440 points toward the title 
once held by Ralph DePalma, Wil- 
bur Shaw, Rex Mays and Ted Horn. 
Ruttman, sidelined most of the 
season, held 1,410 points. 

Thus, for the 13th straight year, 
the race drivers’ jinx of Indianap- 
olis winners failing to win the na- 
tional crown has held true. 


Meacham Adds Lot 

W. Ballard Meacham, who re- 
cently bought out Jack Lester Mo- 
tors, 700 St. Charles, New Orleans, 
and changed the firm name to Bal- 
lard Nash, Inc., has opened a used- 
car lot at 3130 Tulane Ave. The 
company also operates a used-car 
lot adjoining the new-car estab- 
lishment. 


In Philadelphia nearly everybody reads The Bulletin 


ADVERTISING OrFrices: Philadelphia, Filbert and Juniper Streets °* New York, 285 Madison Avenue 
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New Factory ‘Ear’ 
Urged by Lloyd 


(Continued 
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(Continued from Page 3) 
cent, and Lincoln, Allstate 
Hudson .1 of a percent, 

The figures show that 10 cars 
have lost ground in sales so far 
this year, led by Chevrolet with 
a drop of 11 percent. Ford lost 
4, while Plymouth, Mercury and 
Henry J each lost .3, Buick and 
Pontiac .2, and Oldsmobile, Kai- 
ser and Studebaker each .1. 


anc 
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can keep manufacturers informed | Lloyd, “is not competition from 
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as to what their dealers are | 
thinking and what it is that 
troubles them from time to time.” 

This, he said, would be very help- 
ful to manufacturers as well as 
dealers. 

* + * 
LOYD also asserted that next 
year NADA will make it one of 
its first orders of business to seek 
to relieve the auto 
of its extraordi- 
nary burden of 
taxation. It is a 
serious thing, he 
said, when a $2,- 
000 essential prod- 
uct carries a $650 
burden of taxa- 

tion. 

Lloyd charged 
before the dealer 
meeting that fac- 
J. Saxton Lioyd tories have been 
through the years, and still are, too 
jealous of their prerogatives; that 
they still regard the franchise as 
their property. 

He also warned dealers against 
the demand for an NADA “czar” 
and national legislation to control 
the factories. | 





ESS, he said, factories learn 

to “do unto others as they 

would have others do unto them,” 

they will throw the industry into 
a@ maelstrom. 


“Our greatest problem,” said 





dealers of other makes, but the 
factory’s so-called “stimulating” 
factor—the newly-appointed fel- 
low down the street who will be 
giving away the same make of 
car you're trying to sell.” 

He warned the dealers that the 
public can be expected to demand 
a new era of morality in business. 
He said that people at the factory 
level have “never moved first... 
before they were forced to move.” 
* + + 
At THE AOT dinner, Lloyd said 

that he is constantly being 
exhorted by the factory to educate 
his salesmen, sell his salesmen, and 
make them more conscious of their 
duty to the customer. Lloyd is a 
Buick-Cadillac dealer. 

His next remarks were obvi- 
ously addressed to factory offi- 
cials. 

“Would you mind,” he said, “tak- 
ing a little dose of your own 
medicine? 

“You have some of the worst 
bunch of salesmen working for 
you.” 

= * * 
a) told the dealer gathering 
that NADA is searching care- 
fully for a new managing director, 
a man who “can talk to the manu- 
facturers.” 

Hiring an NADA czar, “who 
could bring the manufacturers to 
their knees,” would not work, he 
said, because all dealers would 


AMALIE...the @L2A@?_ oil 





AMALIE... offers 30,000-mile new car guarantee 
AMALIE... has Liquid-Phase refining 

AMALIE... ideal heavy duty oil for hydraulic valve lifters 
AMALIE... helps make steady customers out of new ones 


AMALIE 


AMALIE DIVISION 
L. Sonneborn Sons, inc., New York 10, N.Y. 


QEFINERIES: PETROLIA AND FRANKLIN. PA. . 


FACTORY: NUTLEY, .J. 
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Member Pennsylvania Grade Crude Oil Association, Permit No. 12 


The autumn display of Clyde Garfield, 


Dealer Garfield's Window Display— 





Inc. (Ford), Manchester, N. H., carries the 


name of the dealership. This was accomplished by using a needle to form each letter 
when the pumpkins were green and small, resulting in natural scar tissue in large 
size when the growth of the vegetables was completed. 





not support any kind of strike 
action which such a czar would 
have to be armed with. 

National legislation would be 
wrong, said Lloyd, because “the 
same legislation that would regu- 
late them (the factories) would 
soon regulate you (the dealers).” 

* * 


* 
E SAID that in his opinion 
dealers must stay strong and 
wait the right moment to press 
their demands on the factory. 

“We must wait, unfortunately,” 
he added, “until the oppressed 
minority becomes a majority, and 
then when our backs are to the 
wall, we'll fight a scared fight, a 
hungry fight, and we’ll gain more.” 

Lloyd elaborated upon the role 
of the automobile dealer in the 
industry, emphasizing that the re- 
tail segment of the industry is its 
most important part. He disclosed 
that a recent survey by NADA 
showed that more people are em- 
ployed in selling and servicing 
cars and trucks than are en- 
gaged in manufacturing them. He 
stated that automobile dealers’ 
investment in this business ag- 
gregates some six billions of dol- 
lars and said: 

“We feel this end is the big end 
of the business,” and “some people 
feel that the tail has been wagging 
the dog.” 

Lloyd suggested to those factory 
Officials present that they might 
profit from setting up other depart- 
ments in their business, which 
might make them run _ more 
smoothly, and said he thought the 
manufacturers should have a deal- 
ers relations department. He added 
that he thought the factory could 
profit from discussing dealer prob- 
lems more closely with dealers, and 
that the factory might discover 
dealers are “wrong only 99 percent 
of the time.” 


* *« * 
HE automobile dealer, Lloyd 
said, is the last remaining inde- 
pendent merchant who does any 
appreciable amount of business. 

People in Washington, he said, 
still refer to the automobile as the 
pleasure car. They attach the same 
significance to the automobile, in 
spite of its role in the defense of 
this nation, as they attach to furs 
and perfume. He said he felt the 
automobile dealer and the manu- 
facturer had a joint task to per- 
form in this respect. 

For the coming year, NADA has 
several objectives of high import, 
Lloyd related. First the automobile 
must be relieved of the extraordi- 
nary burden of taxation which it 
now carries. This must be done, 
Lloyd said, because price will be 
an important factor in the future. 

Secondly, Lloyd stated, NADA 


Letterbox 


(Continued from Page 4) 


obtained its 1953 Chrysler prices 
from an official factory release 
giving factory retail prices. We 
added in federal taxes and de- 
livery-handling charges to give 
“advertised delivered prices.” 

A Chrysler factory spokesman 
declares that the 1953 New 
Yorker is not the same as a 
1952 Saratoga since the latest 
model has an entirely new body. 

Refiguring the Windsor prices 
on the basis of official factory 
prices, Automotive News finds 
that the four-door sedan price 
was increased $79.02 (advertised 
delivered) or $73.02 (factory re- 
tail), as reported previously. No 
comparable prices on the Imper- 
ial models were carried in our 
Nov. 3 issue. 


| will 


take an increasingly heavy 
role, in the coming year, in the 
demonstrated need of this nation 
for more adequate highways and 
roads. 

Lloyd painted a grim picture of 
carleasing to his dealer listeners, 
and said if such a procedure re- 
sults in bringing current model 
used cars to the public cheaper 
than a dealer can sell them, car 
leasing may supplant retail auto- 
mobile merchandising as it exists 
today. 

Distinguished service citations at 
the AOT gathering were presented 
by J. E. Henry, AOT president, to: 

John L, Collyer, B. F. Goodrich 
chairman; George W. Mason; Al- 
bert L. Pope, former president of 
Pope Mfg. Co.; Col. Willard F. 
Rockwell, Timken- Detroit Axle 
chairman; John J. Schumann jr., 
and Russell E. Singer, executive 
vice-president of the American Au- 
tomobile Assn. 


GREY 


RON 


In spite of its percentage losses 
General Motors sold 1,250,662 cars 
during the first three quarters of 
this year—41.5 percent of all sales 
Chrysler Corp. was second with 
22.2 percent, or 667,808 cars, and 
Ford Motor Co. third at 21.5 per- 
cent, with 649,511 cars. 

* * * 


— in sales among independent 
makers was Studebaker, with 
117,332 cars sold. Nash followed 
with 105,703, Hudson had 61,726, 
and Packard 51,577. 


Miscellaneous cars, which in- 
clude foreign sports and pas- 
senger cars, totaled a surprising 
16,088 cars during the first nine 
months of this year, not including 
6,640 Austins and British Fords 
which are listed separately. This 
compares with 11,813 miscellane- 
ous sales up to the same point 
last year, with 5,149 British 
Fords and Austins to be added. 

By makes, the figures showed the 
shares of total registrations in the 
first nine months as _ follows: 
Chrysler (3.0 percent) ; DeSoto (2.2); 
Dodge (6.2); Plymouth (10.8); Ford 
(16.6); Lincoln (0.6); Mercury (4.3); 
Buick (7.5); Cadillac (2.2); Chevro- 
let (20.1); Oldsmobile (5.3); Pon- 


tiac (6.4); Henry J (0.7); Allstate 


(0.1); Kaiser (1.0); British Ford 
(0.1); Austin (0.1); Crosley (0.1); 
Hudson (2.0); Nash (3.5); Packard 
(1.7); Studebaker (3.9); Willys 
(1.0), and miscellaneous (0.6). 
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Rebate Curb Loses Again 


Indiana High Court Upholds Invalidation of Law 
On Finance ‘Kickbacks’ to Dealers 


(Continued from Page 2) 


control legislation will be jeopar- 
dized by this ruling.” He said that 
the 1935 Indiana statute had been 
recommended by the Federal Trade 
Commission to other states as a 
model law. 

McManamon warned that the 
ruling “may well have serious con- 
sequences” and urged that any 
“protective requirements” needed 
to protect consumers be enacted by 
the 1953 State Legislature. 

Affirming a ruling by Special 
Judge Harry T. Ice in Marion 
County Superior Court, the State 
Supreme Court held unenforce- 
able Section 10 of the 17-year-old 
Indiana Retail Installment Sales 
Act, under which the State 
Financial Institutions Depart- 
ment sought to control “kick- 
backs” by finance companies to 
dealers. 

The suit attacking the law had 
been brought by Paul L. Holt, Co- 
lumbus auto dealer, who was sup- 
ported by the Indiana subsidiary 
of Universal C.I.T. Credit Corp., one 
of the country’s largest finance 
companies. The Indiana Assn. of 
Installment Credit Companies, Inc., 
composed of smaller firms, had 
intervened in support of the act. 

The attorney general’s office had 
contended that failure to uphold 
the statute would cause installment 
buying rates to soar to the public’s 
detriment and give large finance 
companies monopolistic leeway. 


Section 10 of the act fixed the 
ceiling on “benefits” a finance 
company may pay a dealer at 2 
percent of the unpaid balance on 
a new car, 3 percent on cars 
under two years old and 5 per- 
cent on all older cars. 

In reply to the contention that 
invalidation of Section 10 might 
result in big companies putting 
smaller ones out of business and 
gaining a monopoly, the high court 
said that Sections 21 through 23 
prohibit any sales arising from 
agreements which result in a mo- 
nopoly. 

In New York, L. Walter Lundell, 
president of Universal C.I.T., ex- 
pressed gratification that “we have 
won out in our long fight in behalf 





Indiana Bank Making 


Ruling an Issue in Ad 


LOGANSPORT, Ind.—The Na- 
tional Bank here, in a news- 
paper advertisement promoting 
its loan services, has cited the 
Indiana Supreme Court’s recent 
decision which invalidates the 
restrictions on rebates a finance 
company may pay to an auto- 
mobile dealer. 

Declaring that finance com- 
panies may include any amount 
in their finance charge as a 
rebate to the dealer, the bank 
warned: “You pay for it!” 

The ad further stated: “Our 
bank finance plan does not in- 
clude any rebate or ‘kickback.’ 
You as the borrower save ac- 


cordingly.” 





Wins Studebaker Race but Cries ‘Uncle’— 


of the automobile dealers of Indi- 
ana against what we considered 
unwarranted governmental inter- 
ference with business.” 

“We have felt,” Lundell said, 
“that if state law can limit a 
dealer’s finance reserve, it might 
also regulate his profit on the 
sale of an automobile, accessory 
sale or a repair job.” 

Lundell cited a portion of the Su- 
preme Court’s opinion which 
stated: 

“These provisions limit and re- 
strict the liberty and _ property 
rights of retail sellers of autos. 
This court has consistently refused 
to follow the pattern or drift of 
other courts which approve mere 
legislative price-fixing ... 

“The public has no legitimate in- 
terest in relative profits of li- 
censees or retail dealers . . . If cost 
of financing to the retail buyer is 
not affected, the public could not 
be injured or the general welfare 
impaired.” 

Lundell predicted that, as a re- 
sult of the court’s decision, “sound 
competition and business judgment 
will assert themselves to govern 
the relationship between Indiana 
dealers and financing agencies, but 
this will be a decidedly healthy 
condition—one that exists today in 
all but two or three states of the 
Union.” 


5 Parts Makers 
Win Election 
To APMA Board 


DETROIT.—Five new directors 
have been elected to three-year 
terms on the board of the Automo- 
tive Parts Manufacturers Assn., ac- 
cording to Frank Rising, general 
manager. 

Named to take office Jan. 1 were 
M. F. Cotes, Motor Wheel Corp. 
president, Lansing; E. E. Lundberg, 
Briggs Mfg. Co. president, Detroit; 
John Dixon, Clevite Corp. executive 
vice-president, Cleveland; Goodloe 
Rogers, American Forging & Sock- 
et Co. president, Pontiac, and John 
Dopke, administrator of the A. O. 
Smith Corp. automotive division, 
Milwaukee. 

Continuing on the board for an- 
other year are R. H. Daisley, Eaton 
Mfg. Co. vice-president, Cleveland; 
W. F. Peterson, Carter Carburator 
Corp. executive vice-president, St. 
Louis; A, Neil Gustine, King-See- 
ley Corp. president, Ann Arbor, 
Mich.; H. L. Pierson, Detroit -Har- 
vester Co. board chairman, Detroit, 
and R. C. Ingersoll, Borg-Warner 
Corp. president, Chicago. 

Directors whose terms still have 
two years to run include C. A. 
Dana, Dana Corp. board chairman, 
Toledo; C. J. Reese, Continental 
Motors Corp. president, Detroit; 


Malcolm P. Ferguson, Bendix Avia- 
tion Corp. president, Detroit; Wil- 
lard F. Rockwell, Timken-Detroit 
Axle Co. board chairman, Detroit, 
and Lloyd A. Johnson, National 
Motor Bearing Co., Inc., president, 
Redwood City, Calif. 





Winner of the 1952 John Studebaker wheelbarrow race at Placerville, Calif., was 








Chet Carsten, California lumberman and football coach, shown hurdling a fence with 
his wheelbarrow as he took the lead in the annual event. The race, held to commemo- 
rate California pioneer days and named in honor of one of the brothers who founded 
Studebaker Corp., is laid out over a 660-yard obstacle course. Entrants are equipped 
with wheelbarrows, shovels and sacks of sand. This year’s winner completed the 
course in seven minutes 42 seconds, and promptly announced his retirement from 
future competition. 








Public's Reaction Pleases DeSoto Officials— 


Trying to find a place for all the congratulary telegrams received at the DeSoto 
plant following the announcement of the 1953 DeSoto is the problem confronting 
(from left) R. M. Rowland, western sales manager; J. B. Wagstaff, sales vice-president, 


and A. B. Nielsen, eastern sales manager. 


Wagstaff reported ‘‘both the dealers and 


the public are very enthusiastic about the new DeSoto. The introduction program was 


a huge success." 


Obituaries 


Roy F. Moore, 66, 


Truck Pioneer 


KALAMAZOO, Mich. — Funeral 
services were held here Nov. 20 for 
Roy F. Moore, 66, one of the pio- 
neers in the truck 
industry, who 
died Nov. 16 in 
Detroit. Mr. 
Moore started his 
automotive career 
as a tester for 
the old Michigan 
Automobile Co. 
here in 1903. His 
later connections 
included the 
Michigan Buggy 
Co., Federal Mo- 


Roy F. Moore 
tor Truck Co., Denby Truck Co., 


Von Poettgen, Inc., and Pratt- 


Moore Co. 
* * * 
J. O. Light 
CRAWFORDSVILLE, Ind, — James O. 


Light, 73, pioneer automobile dealer of 
this city, died Nov. 12. 
o * 
Henry James Brown 
REVERE, Mass.—Henry James Brown, 


Vehicle Officials 
Told Dealers Can 
Spur Safety Drives 


CHICAGO.—The “real weakness” 
of the highway safety movement 
lies in the fact that the nation has 
far too few local 
safety organiza- 
tions carrying out 
approved safety 
programs, Ken- 
neth B. Elliott, 
Studebaker vice- 
president and 
vice - chairman of 
the Inter - Indus- 
try Highway 
Safety Committee, 
told a meeting of 
the American 
Assn. of Motor Vehicle Adminis- 
trators here last week. 


“After all,” he said, “traffic safety 
is only the result of safe actions 
by 150 million Americans on our 
highways. The best, if not the only 
really effective way to reach these 
150 million persons is in their local 
communities.” 

Elliott said that the need for 
organized local support was the 
basis for creating the inter-indus- 
try committee, and that all 48 states 
now have local committees which 
are working on official safety pro- 
grams under an organized plan. 

“In many states,” Elliott said, 
“these dealer safety organizations 
can do an even better job if you, as 
motor vehicle administrators, will 
explain some of your problems to 
them, and ask them to help you 
win more public understanding and 
support.” 

The biggest drive currently being 
sponsored by the locai groups, El- 
liott said, is in promoting behind- 
the-wheel driving instruction for 
high school students. In many 
areas, he added, facilities have also 
been made available to give review 
courses and driver-training pro- 
grams for adults. 


K. B. Elliott 





54, assistant manager of Parkway Motor 
Sales here, died Nov. 15 at his home in 
Chelsea. Mr. Brown had been in the auto 
business almost 30 years. 

* * 


Lark C. Morgan 

LA GRANGE, Ill.—Lark C. Morgan, 62, 
president of Lark C. Morgan Motor Sales 
Co. (Oldsmobile), which he headed since 
1944, died Nov. 13. A veteran of nearly 
40 years in the auto business in the Chi- 
cago area, he formerly represented Hudson 
and Hupmobile. 

* + 7 


Christian Anderson 

CHICAGO.—-Christian Anderson, 63, en- 
gaged in the retailing of Chrysler products 
for 29 years prior to his retirement in 
August, 1951, died Nov. 12 at Orlando, 
Fla. He started with C. R. Dashiell & Co., 
original Dodge distributor in Chicago. Most 
recently he was with Mayrose Motors 
(Chrysler-Plymouth), of Elmwood Park, a 
suburb of Chicago. 

* * * 


Arthur S. Sorensen 
CHICAGO. — Arthur S. Sorensen, 65, 
president of Sorensen Motor Express Co., 
died Nov. 14. He was a founder and the 
first president of the Central Motor Freight 
Assn., affiliate of American Trucking Assns. 
7 * 


Joseph Best 
KERMIT, Tex.—Joseph Best, 55, oper- 
ator of Best Motor Service at Wick, Tex., 
died in a hospital here Oct. 30 of injuries 
suffered when a car he was driving col- 
lided with a butane truck. 
* . + 


Arthur W. Wragby 

DETROIT.—Arthur William Wragby, 65, 
designing engineer and retired General Mo- 
tors Corp. executive, died here Nov. 16. 
Until 1951 he was superintendent of coach 
production for GM. In 1947 he was cited 
by the Government for his work during 
the war with the Office of Scientific Re- 
search and Development. 


* + * 


Rowland C. Wilson Sr. 

PORT LAVACA, Tex.—Rowland C. Wil- 
son sr., 54, former owner of R. C. Wilson 
Motor Co. here, died Nov. 9. He recently 
had sold the firm to Terry Bunch, of Vic- 
toria, Tex. 

* * * 


Pietro Di Novo 
STEUBENVILLE. O. — Pietro Di Novo, 
69, Dodge-Plymouth dealer here since 1932, 
died Nov. 11 at Gill Memorial Hospital. 
He entered the auto business in 1918 at 
nearby Mingo Junction, and at one time 
carried a franchise for Little Giant trucks 
and the Stephens automobile. Mr. Di Novo’s 
son, Michael A., is a partner in the Dodge- 
Plymouth dealership known as Pietro Di 

Novo & Son, 232 N. Third St. 





Gets 40-Year Pin— 


While attending the annual manufac- 
urers' sales conference of Goodyear Tire 
& Rubber Co. in Akron, J. A. Lawrence 
(right), Detroit account executive for Good- 
year, was presented with a 40-year service 
pin by E. J. Thomas, president. Lawrence 
also received a clock—a gift of his Detroit 
associates — from Phillip Coe, assistant to 
the vice-president in charge of manufac- 
turers’ sales in Detroit. Lawrence joined 
Goodyear as a salesman in Detroit in 
1912. 


35 


~1|\Campbell Named 


Head of Auto 
Safety Group 


CHICAGO. — Lt.-Gen. Levin H. 
Campbell jr. (ret.), wartime chief 
of ordnance for the U. S. Army, is 
new board chairman of the Auto- 
motive Safety Foundation. He was 
elected by trustees at their annual 
meeting here, according to Pyke 
Johnson, ASF president. 


Campbell succeeds A. A. Stam- 
baugh, board chairman of Stand- 
ard Oil of Ohio. 


In adopting recommendations of 
their nominating committee by 
unanimous consent, trustees also 
named G. Donald Kennedy and 
Bernard Gray to the ASF operating 
committee. Kennedy is vice-presi- 
dent of the Portland Cement Assn., 
while Gray is president of the 
Asphalt Institute. 


Other officers include: 


Vice chairmen—Malcolm P. Fer- 
guson, Bendix Aviation Corp. presi- 
dent, parts and accessories indus- 
try; Kennedy, cement industry; B. 
E. Hutchinson, Chrysler Corp. fi- 
nance committee chairman, auto- 
mobile industry; L. R. Jackson, 
Firestone Tire & Rubber Co. presi- 
dent, rubber tire industry; E. C. 
Wareheim, Commercial Credit Co. 
president, finance companies; L. S. 
Wescoat, Pure Oil Co. president, 
petroleum industry. 


Also, A. O. Dietz, board chairman 
of Commercial Investment Trust, 
Inc., treasurer; C. O. Skinner, 
Washington representative of the 
Automotive Parts Manufacturers 
Assn., secretary, and Alfred Reeves, 
advisory vice-president of the Au- 
tomobile Manufacturers Assn., as- 
sistant treasurer. 


Plane Order 


(Continued from Page 6) 
can be built by tool intersperse- 
ment. Fabrication and milling on 
the Chase job are done at Willow 
Run in the same area that han- 
dies Fairchild parts. 

Air Force Undersecretary Gil- 
patric admits that that K-F’s and 
Fairchild’s current production costs 
are hardly comparable. Although he 
admits the K-F’s costs are higher 
than estimates the Air Force made 
a@ year ago, he notes also thatthe 
Air Force has always pursued a 
policy of having more than one 
source of supply for military equip- 
ment. 

* - a 
‘O== Willow Run plant,” says 
Edgar Kaiser, K-F president, 
“is such a source.” 

Kaiser thinks it significant that 
criticism of K-F’s aircraft work 
has been particularly strong in 
Ohio, where Cyrus Eaton’s invest- 
ment firms of Otis & Co. has its 
headquarters. 

Kaiser points out that K-F is 
producing planes on schedule and 
has every hope of bringing its costs 
down. 

Gilpatric concedes that prospect, 
too. 

“I think Kaiser will produce on 
schedule and bring its costs down,” 
Gilpatric was recently quoted. “If 
it does, we will have available a 
new source of production capable 
of putting out as many as 250 
planes a month in an emergency.” 

* a + 


ILPATRIC firmly denies that 

any favoritism was shown in 
giving K-F a contract to build 
C-119s. Henry J. Kaiser has been 
a supporter of Democratic regimes 
and the target of many Republican 
attacks. 

“Kaiser owned Willow Run, and 
it was available,” says Gilpatric. 
“The Air Force wanted as many 
producers as possible in case of 
allout war. It was a logical step.” 

Gilpatric points out that he was 
once a general counsel for Fair- 
child, the firm which lost some 
of the C-119 business to K-F. 

Army procurement people admit 
that the difference in price between 
what K-F and Fairchild build the 
C-119 for represents a a lot of 
money. However, they regard the 
extra cost as being necessary and 
representing an investment in the 
nation’s defense. 


Trexler Moves Up 
C. Clifford Trexler has been ap- 
pointed head of Lincoln sales at 
Thackray Motors (Lincoln-Mer- 
cury), Johnstown, Pa, 
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tom (8) sedan, $1,400*, $1,495*, $1,500°, 
$1,575*. °50 Custom (8) sedan, $1,305°, 
$1,375*, $1,405*, $1,505*. °49 Custom (8) 
sedan, $710, $745, $765, $880*, $905, $1,- 












Foam Backing 
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Used-Car Auction Prices 


(Continued from Page 22) 


NASH—’51 Rambler conv., $1,130. 
OLDSMOBILE—’'49 (98) sedan, $1,230*; 
(88) sedan, $1,075*. '48 (76) sedan, $400. 





$3,535*; sedan, $2,640*, $3,175*. "50 (62) 
sedan, $2,610*, $2,620*, $2,790*, $2,850*, 
$2,855*, $3,090*. '49 (62) sedan, $1,755*, 


005. 
$580, $605, $750°*. 

HUDSON—’49 Super (6) sedan, $670, $810. 

KAISER—’51 sedan, $1,320*. 
$400. 

LINCOLN—’52 Capri sedan, 


$3,235*. ’51 


sedan, $1,700*, $1,760*, $1,910*. 


’48 SD (8) sedan, $510, $535, $560, 


‘47 sedan, 


’50 se- 























Introduced in 
Auto Carpets 


NEW YORK.—Several 1953 cars 


PACKARD 48 sedan, $726. an ee $1,930*. dan, $1,515*. °49 sedan, $805*, $925*. e pte. a e coor time, poe | 

ore ranbrook sedan, 91,/10; | CHEVROLET—’52 Bel-Air, $2,125, $2,135, | MERCURY —'52 Monterey, $2,510*, $2,- aion foam-back carpet, a new type 
$1,475, 5 at $1470, $1,468, $1,400,’ $i. $2,145*, $2,200*, $2,205*, $2,220*; SL De-| 590%, $2,600*. ‘51 sedan, $1,525*, $1,- of carpeting with foam-rubber 
450, $1,440, $1,435. '5i Belvedere, $1,-| $1300 $1,400, $1450; Srcton pickup gh Oe sekan, G11 6100 91,500" G1... backing, it is announced by Collins 
580; Cranbrook sedan, $1,265, $1,200; | 345, $1,275, $1,380. ‘51 Bel-Air, $1,520, | 335%. '49' sedan, ‘$075, $1,095*, $1,110°, & Aikman Corp., which is using a 
$1,190, 2 at $1,160, $1,150, $1,130. '50| $1°720, $1,725, $1,770; SL Deluxe sedan, | $1,150. new process of integrating foam 


$1,285, $1,310, $1,355, $1,385*. °50 Bel- 


Deluxe sedan, $920. '48 SD sedan, $810. 


160, $1,190, $1,200, $1,210, $1,215. °’49 
FL Deluxe sedan, $910, $935, $940, $945, 
$1,030, $1,125. '48 FM sedan, $710, $725, 
$765, $770, $775, $780. °47 FM sedan, 
$600, $610, $625, $650, $685, $715. °'46 
SM sedan, $510, $550, $570. 
CHRYSLER—’53 NY sedan, $3,360*. ’'52 
Saratoga sedan, $2,350*, $2,665*; Wind- 
sor sedan, $2,025*, °'51 Windsor sedan, 
$1,715*, $1,740*. '50 NY sedan, $1,410*, 


$1,590°; Chieftain (8) sedan, $1,420. '47 
Torpedo (8) sedan, $695. 

STUDEBAKER—'49 Commander sedan, 
$800. '47 Landcruiser sedan, $665; Cham- 
pion sedan, $465. 


DENVER 


(Denver Auto Auction. Sale every Tues- 
day. Prices are for sale of Nov. 11.) 





When they come to you 
with these problems— 


@ Pwccen piston Rincs 


NASH — ’'51 Rambler station wagon, $1,- 


935*, $1,885*, $2,000*, $2,310*. °49 (98) 
sedan, $940*, $1,265*, $1,310*, $1,315*, 
$1,330*, $1,445*. °48 (66) sedan, $665. 
‘47 (78) sedan, $555°. 

PACKARD—’51 (200) sedan, $1,635*. 

PLYMOUTH—’52 Suburban, $2,100; Belve- 
dere, $2,040; Cranbrook sedan, $1,780. 
‘51 Cambridge sedan, $1,210. 
sedan, $975, $1,010, $1,015. °47 SD se- 
dan, $600, $615, $625. °46 Deluxe sedan, 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 12.) 
(Sales a little more normal this week. 
Prices about the same. Sold 55 units out 
of 90 offerings.) 
BUICK—’51 Special 4-dr., $1,900*. ’50 Su- 
per 4-dr., $1,160. ’48 Special 4-dr., $750. 
CHEVROLET—’50 SL Special 2-dr., $1,- 
040. °49 FL Deluxe 4-dr., $670; 2-dr., 
$805. °48 FM 4-dr., $580. '47 SM 2-dr., 
$685; FL 2-dr., $670; FM 4-dr., $740, 
$570. '37 2-dr., $240. 
CHRYSLER—’48 NY 2-dr., $850. 
FORD—’51 Deluxe (8) 2-dr., $800. ’50 De- 


















"50 SD 





‘47 SL (6) 4-dr., $800. 46 SL (8) 4-dr., 


$490. 

STUDEBAKER—’51 Commander (8) 4-dr., 
$1,400*, ’°50 Champion 2-dr., $955*. °48 
Champion conv., $745*. 

WILLYS—’52 Aerolark (6) sedan, $1,490*. 
50 station wagon (4), $850*. 


DALLAS, TEX. 


(Southwestern Auto Auction. Sale every 
Wednesday. Prices are for sale of Nov. 
12.) 

(Market seems to have leveled off, 
with prices about the same as last week. 
Sold 60 units out of 128 offerings.) 


rubber with carpeting. 


} 

] Air, $1,375, $1,410*, $1,425*; FL Deluxe} 310*, $1,395*. °50 Statesman sedan, ; 

i = a SS om. eden, $1,200, $1,210, $1,215, $1,270%, | $910*. '48 (600) sedan, $425. The process, according to Albert 
| es . ‘. ,275, $1,280, $1,285, $1,360; e- |OLDSMOBILE — '52 Super (88) Holiday, R. Jube, president. has many ad- 
j —-« PONTIAO—'52 Catalina, $2,380", $2.375*.| fixe sedan, $1,100, $1,125" $1140, $1,-| '$B120% 51 (08) soaee, SLotoe Ste Fs Von ame 


vantages over previous methods of 
bonding foam rubber to carpeting 
by means of adhesive. The new 
method applies the foam-rubber 
composition directly to the fabric 
in the form of a thick cream, 


“Please, officer, I just drove it| solidifying into a foam-rubber pad 
out of the showroom. My husband|that is an 


integral part of the 


$1,470*, $1,475*, $1,520*, $1,550*. ‘46| $470. will hit the ceiling if there are any|carpet, he said. 
on others. Buying was very active. Sold | Windsor sedan, $510,  $555°, PONTIAC—'52 Catalina, $2,500*, $2,595°, | extras.’ ” he Yat. 
° 5 and $2,600*; Chieftain (8) conv., $2,395* ° Water will not penetrate the rug, 
i 269 units from 383 offerings.) DODGE—’53 Coronet Diplomat, $2,785*. .° : . ; : 
t : . " ; , ‘ $2,400*, $2,420°; sedan, $2,000*, $2,005*, thus offering quicker drying, Jube 
BUIOK—’52 RM sedan, $2,305 $2,310°, 51 Meadowbrook sedan, $1,310*, $1,325*, $2,010, $2,310" $2,350° 51 ‘Chieftai 2 2 , : 
Hee, 61 Super Riviera sedan, $1,- $1,410°*. ’50 Coronet sedan, $1,005*, $1,- {8} oedam,” 91,460 en e6e. 1 yy a 950*, $1,890*; (98) 4-dr.. $1,900*. '50|/said, and dirt and dust cannot in- 
i 3 , $1,885*, $1,900*, $2,020*; Special 290*. ’°’49 Coronet sedan, $1,040*. 650°, $1,700°. '50 ‘SL (8) sedan, $1,255*, (88) Holiday, o1, 709 - °49 (98) 2-dr., | filtrate the carpeting, making easy 
: $1,560, $1,585*, $1,650, $1,665*, | FORD—'52 Country 8 *; eee. ee Cay a, PA. i ibrati 
$1,700°.° '60 ‘Super sedan,’ $1,200" $1, on, $2,405"; Victoria, '$3.315%; Cus, | Steg, $1,390, 81,335", $1,340°, $1.-| paCKARD—'51 (200) 4-dr.,. $1,700*, ‘49 | V@cuum cleaning possible. Vibration 
“ . A 700° 49 Bu , - wagon, §2, ; ctoria, $2,315 , Cus- 375*, $1,400*. °49 Chieftain (8) sedan, one 9 ) ES se a - and sound are reduced he said 
300°, $1,485 » $1, 5 > uper conv., tom (8) sedan, $1,605, $1,820 R $1,875 R $1,060*, $1,200°. °48 SL (6) sedan, 4-dr., $870*. '46 4-dr., $580*. ’ : 
: $1,045. °48 Super sedan, $710, $780. $1,885°, $1,890*, $1,915*, $1,920°, $2,-| $695*, $725*. °47 SL (6) sedan, $580, | PLYMOUTH—’52 Belvedere, $1,930; Cran- Tests have indicated that the 
CADILLAC—’ 52 (62) sedan, $4,150*, $4,- 070*; %-ton pickup, $1,535. ‘51 Country $585. brook club coupe, $1,750*; Cambridge 4-| process can be u d with fabri 
320°, $4,350°. '51 (62) Coupe deVille, © Squire, $1,825*; Victoria, $1,690*; Cus- | STUDEBAKER—’51 Champion sedan, $1,-| dr., $1,625. ’51' Belvedere, $1,645. °49|? - o oo cs 
' 205*. ’50 Champion sedan, $1,050*. '47| Suburban, $1,065. made from nylon, vegetable and 
t remmanter Land Cretaer, ves = rommag—~es Smog of s-. animal fibers, carpet rayon, and 
s—’ 4-ton pickup, ’ . °50 820°. °5 atalina, \ — ef- 
Jeep, $765. '49 Jeepster, $565°. tain (8) 2-dr.. $1,010. °48 ‘conv., $575. | Plends of all of these fibers. 


The foam-rubber backing can be 
applied to a thickness of five- 
eighths of an inch. Control of tem- 
perature during application, and 
aeration of the foam rubber, elimi- 
nate all odors, Jube said. 


Crowded? 


More Cars in Phila. Area 
Than All Asia 


luxe (8) 2-dr., $735, $900, $1,105*; Cus- — Super sedan, $1,270, $1,370, PHILADELPHIA. — Philadelphia 
tom (8) 4-dr., $1,010; 2-dr., $1,050; De- . 7 and i nvir i i 
STICKING HYDRAULIC VALVE LIFTERS luxe (8) 2-dr., $810. ’49 Custom (8) | CHEVROLET—’51 SL Deluxe sedan, $1,- d its environs contain three times 
2-dr., $700, $940, $855*; conv., $705;| 480%, $1,230. 50 SL Deluxe sedan, $1,-|@S8 Many cars as the whole of Asia, 
Deluxe (8) 2-dr., $815, $885. "48 SD (8) aie ‘ae “Oe” a. gen oe according to William T. Plachter, 
2-dr., $885. '47 SD (8) 2-dr., $300. '46 ‘4 sedan, , . ce 
SD ow $225. “4 ‘oa, $150. 49 | sedan, $170. ’41 club coupe, $175. secretary of the Philadelphia Auto 


@ swudGe AND VARNISH DEPOSITS 


TH—'52 bri ‘4-ar., $1,-| 985%, $1,845, $1,900, $1,905. ’51 Vic- : 
P1300, "49 Deluxe S-dr., $195; SD station | toria, $1,580, $1,585*; Custom (8) se-|@re in operation in the United 
wagon, $940. "48 SD 4-dr., $650. '47| dan,’ $1,420. 50 %-ton pickup, $790; | States,” Plachter said. “Few other 
SLUGGISH VALVE ACTION oe 4-dr., -, L.- in 2 oe a ae. = at Sale baae, American industries have so great- 
Cc—’ -dr., 7 +? , * , i ” 
oor, $1,940°; 2dr. $2,200. “d9 "SL| pickup, $810. "48 SD (8) sedan, $600. '47 | !y outdistanced their rivals. 





luxe 4-dr., $1,835*; 2-dr., $1,775; FL| was topped only by the Big Three 1 single ” 
Deluxe 2-dr., $1,675; %-ton pickup, $1,- | and one independent manufacturer, | 3° 
105. '51 Bel-Air, $1,680*. '50 FL De- . 
ciunitstatk— 38” Windsor" ar"¥2 $35 | Canaday sal : 
. ndsor 4-dr., $2,355°; | Canaday said his company ranked | 5° 
club coupe, Tins se Wate aa thing ia he Ropes Commedia 6. 
: ; , 1,365*. vehicles e Jeep and other |7- 
There is no guesswork about it. the exact degree required. Easy | pesoro—'48 Custom 4-dr., $595. ‘46 Cus- four-wheel-drive Willys vehicles be- | ® 


Quaker State Special Deter- 
gent Additive is the answer to 
sticking hydraulic valve lifters 


to use! And profitable to sell, 
too! 


FORD—'52 Victoria, $2,240°, $2,210*; | tion reflects an increasing flow of 
and other stop-and-go driving svieieineds etaaien 905". "51 conv.” $8815", '°50' Custom | te Aero Willys, Canaday said. The 1U 52D... 
troubles. This remarkable | $1,150. °49 station wagon, ————— An Underfloor Dis- 


product has all the desired AND SERVICE MANAGERS 


PLUS-qualities to overcome 
such problems when added to 
a good quality motor oil. Gives 
you detergency controlled to 


Get in touch with your Quaker State 
distributor now. Get all the facts 
about this amazing new product— 
and directions for its use! 





QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 


2-dr., $100. 
NASH—’52 Rambler country club, $1,375*. 
’51 Ambassador 4-dr., $1,130. 


(8) 4-dr., $1,010. '46 ‘Chieftain (8) 2-dr., 


$565. 
STUDEBAKER—'51 Champion 2-dr., $1,- 


050. 
CLEVELAND 


(O. K. Auto Auction. Sale every Tues- 
day. Prices are for sale of Nov. 11.) 
(Good demand for clean °49s down- 
ward. Late model prices still slipping. 
Sold 24 units out of 56 offerings.) 
BUICK—’50 Super sedan, $1,375*. ’49 Su- 
per 4-dr., $1,045. 
CADILLAC—’49 (61) 4-dr., $1,825*. 
CHEVROLET—’50 SL Special 2-dr., 
085. °46 FM 2-dr., $500. 
CHRYSLER—’48 Windsor 4-dr., $745*. 
DeSOTO—’50 Custom 4-dr., $1,390*. 
DODGE—’47 Custom 4-dr., $650. 
FORD—’51 Victoria, $1,570*; Custom (8) 
2-dr., $1,280; Custom (6) 2-dr., $1,250*. 
’49 Custom (8) conv., $860*; Deluxe (6) 
business coupe, $560. 
KAISER—’51 Henry J (6) sedan, $810*. 
MERCURY—’50 4-dr., $1,255*. 
OLDSMOBILE—’50 (88) 4-dr., $1,470*. 
"48 (76) 2-dr., $705*. ‘47 (76) 2-dr., 
$495*. °46 (66) 2-dr., $390. 
PLYMOUTH—’51 Belvedere, $1,485; Cran- 
brook 4-dr., $1,300. 
PONTIAC—'50 Chieftain (8) 2-dr., $1,300*. 
STUDEBAKER—’50 Commander 4-dr., 


$990. 
WILLYS—’47 Station wagon (4), $480*. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction Co. 
Sale every Friday. Prices are for sale of 
Nov. 7.) 

(Market good. Sold 116 units out of 
178 offerings.) 

BUICK—’50 Super Riviera 4-dr., $1,450*; 
Special 2-dr., $1,410. °49 Super 4-dr., 
$1,250*, $1,050; RM 2-dr., $1,040*, ‘48 
RM 4-dr., $950. '46 Super 2-dr., $680. 


$1,- 


O50". "bi (62) ‘4-dr. $2225". '50 (63) | ‘The Willys output of 135,898 units 
550°. ” ) 4-dr., $3,225°. '50 (62: e Willys output o: . uni 
conv., $2,670. '49 (62) 4-dr., $1,800°, | __an increase of 30 percent over the 9 SYSTEMS 


$1,775*. °48 (62) 4-dr., $1,705°. 
CHEVROLET—'52 conv., $1,975*; SL De- 


tom 4-dr., $460. 

DODGE—’53 Meadowbrook sedan, $2,275*. 
’52 Diplomat, $1,930*. ‘51 %-ton pick- 
up, $875. '50 Coronet 4-dr., $1,130*. '49 
Wayfarer, $935. 


FRAZER—'47 Manhattan 4-dr., $370. 
HUDSON—'52 Hornet 4-dr., $2,000* 


KAISER—’52 4-cdr., $1,995*. ‘51 “2-ar., 
dr., $635. '47 4-dr., $375 
LINCOLN—'52 Cosmopolitan 2-dr., $2,- 
MERCURY—’52 4-dr., $2,270*, $2,070. '51 
4-dr., $1,500*. ‘46 2-dr., $450. 
155; conv., $1,140; Ambassador station 
wagon, $1,120. ‘50 Ambassador 4-dr., 


$1,100; Henry J (4) sedan, $790. °49 4- 
500°. '49 4-dr., $1,050*. 

NASH—’51 Rambler station wagon, §$1,- 
$1,015. 

OLDSMOBILE—'51 Super (88) 2-dr., $1.- 





DeSOTO—’47 sedan, $560. 
DODGE—’48 Custom sedan, $570. 
FORD—’52 Custom (8) sedan, 4 at §$1,- 


SD (8) sedan, $720. °46 SD (8) sedan, 

$580. ’°41 SD (8) sedan, $230. 
MERCURY—’51 sedan, $1,605*. °49 sedan, 

$1,000, $940. °48 sedan, $660. ’46 conv., 


$400. 

OLDSMOBILE-—’51 (98) sedan, $1,885, $1,- 
960*. ’50 (88) sedan, $1,515*, $1,535*. 

PLYMOUTH—’52 Belvedere, $1,910. ‘51 
conv., $1,300. °49 Deluxe sedan, $710. 
’47 Deluxe sedan, $465, $570. ’41 Deluxe 
sedan, $140. 

PONTIAC—’50 Chieftain (8) sedan, $1,- 
325. °46 sedan, $360, $440. 

STUDEBAKER—’50 Champion conv., $755. 


Willys Production 
Tops All Months 


Since Before War 


TOLEDO.—Production of 19,325 
cars and commercial vehicles in 
October, an increase of 19 percent 
over September and 66 percent over 
October, 1951, has been announced 
by Willys-Overland. 


Ward M. Canaday, president, said 
the October figure bettered any 
previous month of the war or post- 
war period. Willys production for 
the first 10 months of the year, he 
said, puts the company in fifth 
place among the country’s 19 auto 
and truck manufacturing organiza- 
tions, compared with seventh last 
year. 


corresponding 10 months of 1951— 


ing shipped to 116 foreign coun- 
tries. 


October’s sharp gain in produc- 


Carey District Deputy 
For Elks in R. I. 


Leo B. Carey (DeSoto-Plymouth), 
of West Warwick, R. L., vice-presi- 
dent of the Rhode Island Automo- 
bile Dealers Assn. and vice-chair- 
man of the Rhode Island Motor 
Vehicle Dealers License Commis- 
sion, has been named district dep- 
uty of the BPOElks for the state. 


mobile Trade Assn. 
“Seventy-six percent of the world’s 
cars and 51 percent of all trucks 


He pointed out that “as impres- 
sive as the leadership achieved by 
the automobile industry, and of 
even greater importance to all 
Americans, are the contributions 
the industry is making to our na- 
tional economy: One out of seven 
employed in this country works in 
an automotive industry, or business 
directly connected with that indus- 
try; one-fifth of all retail sales in 
this country are connected with the 
automotive industry.” 


















The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








































EX ust MINATING SYSTEMS 


TO CHOOSE FROM! 


9. etna Soe Caaey 
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earin type, 
Gesigned ‘tor "use 
with high compres- 
sion engines. 











Write for our new illustrated catalog. 
“The World's Finest Exhaust TION. 


ENGWALD CORPORATION 
357 Lafayette Ave., Brooklyn, N. Y. 
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AUTOMOTIVE NEWS, NOVEMBER 24, 1952 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 


Week Week Jan, 1 Jan. 1 
Ended Same Ended November to to 
Nov. 22, Week, Nov. 15, 1952, Nov. 24, Nov, 22, 
1952 1951 1952 to Date 1951* 1952* 
CHRYSLER ..... . 24,225 15,819 28,420 69,216 1,137,617 793,038 
Chrysler . 3,442 2,406 2,634 7,554 155,146 99,739 
DeSoto .......... 2,616 1,822 2,351 7,830 111,322 82,112 
Dodge ........ ... 6,609 3,990 6,715 20,495 298,427 214,386 
Plymouth .. 11,558 7,601 11,720 33,337 572,722 396,801 
FORD ..... . 14,891 16,7483 29,043 74,633 1,088,186 871,406 
a . 8,739 12,218 22,564 55,454 838,023 675,756 
Lincoln .... eee " 480 1,485 24,511 28,196 
Mercury ................ .. §,628 4,525 5,999 17,694 225,652 167,454 
GENERAL MOTORS... 39,072 27,597 38,871 123,057 2,092,993 1,649,240 
Buick ee | 4,610 8,672 23,691 376,799 296,443 
Cadillac... 1,398 1,135 2,320 6,012 96,252 90,704 
Chevrolet . 21,7389 14,634 21,457 68,225 1,034,633 808,800 
Oldsmobile 5,041 3,143 6,054 16,211 266,753 210,133 
Pontiac ............. 2,992 4,075 368 8,918 318,556 243,160 
KAISER-FRAZER 1,906 970 1,928 5,679 94,497 65,437 
Frazer .... westilindin _ wcenvtqualee — Seuguaypiala,~ wecnniadiaal héctaneessaainms: Seaseuenneneaa 
Kaiser ............ 1,906 970 1,928 5,679 94,497 65,437 
CROSLEY .. eects | cess neeereate ‘ 4,607 1,491 
HUDSON 1,331 166 1,585 3,869 88,189 
NASH ........ 4,454 2,371 4,498 13,301 145,726 133,912 
PACKARD ................. 1,414 1,117 1,224 3,497 70,280 51,241 
STUDEBAKER ............. | ee 5,464 16,946 208,011 149,114 
WILLYS-OVERLAND? 1,656 360 1,440 4,168 24,644 50,186 
Total Cars, U. S......... 94,389 65,184 107,473 314,366 4,954,750 3,833,615 
tincludes station wagons. *Revised. 


COMMERCIAL CARS 
(U. 8, PRODUCTION ONLY) 


Week Week dan. 1 dan. 1 
Ended Same Ended November to to 
Nov. 22, Week, Nov. 15, 1952, Nov. 24, Nov. 22, 
1952 1951 1952 to Date 1951* 1952* 

CHEVROLET 9,128 5,053 9,020 27,266 398,319 290,871 
I Sian svdrsishssaabascies #ivonectbis Oe Satine competes 684 208 
DIAMOND T 164 94 169 492 7,015 7,120 
DIVCO ...... 60 64 27 87 4,003 2,639 
RIE Ssadescsssveesenessseess 3,947 2,720 3,389 11,377 153,962 148,030 
PUEPMIMURES on cseisescesccseeses 36 48 29 109 2,361 1,489 
ED csssiesee 3,394 3,771 6,919 17,8384 296,303 202,349 
EE © .caubipisceabsessssonsaivendessues 2,826 1,580 3,067 8,795 116,385 104,559 
INTERNATIONAL 2,587 11 2,609 7,302 142,785 113,825 
MACE ......... 254 196 258 512 13,090 9,271 
cade cent hcaseecavapasnone 280 331 354 980 13,263 15,452 
STUDEBAKER BE sexscuineses 1,347 4,003 46,720 52,373 
Pci scianneinis 296 312 288 809 15,003 10,963 
WILLYS-OVERLAND - 2,694 1,457 3,001 8,306 87,168 95,202 
MISCELLANEOUS 331 204 331 993 14,679 13,485 
Total Trucks, U. S..... 27,337 15,854 30,808 88,825 1,311,740 1,067,336 


Total Cars, Trucks, 
U. 8. 
Total Cars, Trucks, 
Canada 


Grand Total 
Cars and Trucks, 


6,239 


121,726 81,0388 138,281 403,191 6,266,490 4,901,451 


9,166 27,087 371,917 359,762 


U. S. and Canada......130,938 87,277 147,447 430,278 6,638,407 5,261,213 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 
N.B.: 


All U. 8S. totals include cars and trucks for military orders. 





Model Changeovers Cut 
Week’s Output 16,500 


(Continued from Page 1) 


who have just completed their mod- 
el changeovers may decide to work 
Friday, and even Saturday, after 
Thanksgiving, inasmuch as their 
efforts to stock dealers have been 
hampered by a shortage of workers 


on the assembly lines. 
o + * 


7ss current scarcity of labor will 
be largely to blame for what 
seems certain to be a disappointing 
November production performance. 
The outlook now is for no more 
than 390,000 cars and 108,000 trucks 
this month. When the month start- 
ed, the industry had plans under- 
way for about 445,000 cars and 115,- 
000 trucks in November. 
However, such plans called for 
second-shift operations through- 
out the industry. Up to now, many 
plants have found it impossible 
to hire enough men, and their 
second-shift plans are still on the 
shelf. 

In some cases, makers have de- 
cided to leave those second shifts 
on the shelf until the first quarter 
of next year. They see the likeli- 
hood that defense demands on the 
nation’s supply of workers will ease 
by then. 

Coincidental with that easing, it 
is believed, will come less pressure 
for materials from the defense pro- 
gram 

+. 7” * 


(GENERALLY, it is the opinion of 


most makers that allout pro- 
duction will be possible early in 


1953, and that any controls over 
the industry’s production still on 
paper in the first quarter of next 
year will be more or less meaning- 
less. 


Taking a look at this year’s pro- 
duction performance, the auto in- 
dustry so far in 1952 has turned out 
3,833,615 cars, as against 4,954,750 
cars at the same point in 1951. 

It was just a year ago this 
week that U. S. plants built the 
§,000,000th car of 1951. It will be 
early next month before they turn 
out the 4,000,000th car of 1952. 

In the truck category, U. S. plants 
have built 1,067,836 units so far this 
year, as compared with 1,311,740 at 
the same point in 1951. Total 1952 
truck output will likely reach 1,190,- 
000 units, with about 200,000 ear- 
marked for military usage. 





Here's Scoreboard 


On Autos 

NPA Car Car 

Quota Output Sales* 
Ist Qtr. 1,006,000 994,515 914,132 
2nd Qtr. 1,050,000 $1,204,694 1,212,702 
3rd Qtr. 1,150,000 840,245 866,252 
4th Qtr. 1,150,000 +794,161 $54,011 


Note: Output at end of third quarter 
was 166,546 units behind quotas. 

*U. S. domestic sales only. 

+Production through Nov. 22, 1952. 


§Makers may carry over and borrow 
on quotas from quarter to quarter. 


tIncludes eight states reported for 
October. 





eee? 


Peek at Packard's Power Steering— 






ab: 


The new Packard-designed power steering unit for the company's 1953 cars is shown 
above. The top photo shows the power steering pump mounted at the upper left 
forward end of the engine. Lower photo shows details of the linkage. For 1953, Pack- 
ard is also offering, as standard or optional equipment, power brakes, automatic 


transmissions, air conditioning and other 
other photos on pages | and 12.) 


mechanical improvements. (See story and 


Texas U. C. Dealers Take 
‘Independent’ Name 


By Orland O. Dodson 
Staff Correspondent 

GALVESTON, Tex.—Five resolu- 
tions aimed at spotlighting a pro- 
gram to build business and civic 
prestige for Texas used-car dealers 
were adopted at a two-day conven- 
tion of the Texas Used Car Dealers 
Assn. here last week. 

In accord with a movement 
among used-car dealer associa- 
tions which see an opportunity to 
elevate the public standing of 
their members through use of the 
word “independent” rather than 


Use of Chevrolets 
In School Training 


Increases 20 Pct. 


DETROIT. — Compared with a 
year ago, there has been a 20 per- 
cent increase in the use of dual- 
control Chevrolets 
in school driver 
training, accord- 
ing to W. E. Fish, 
Chevrolet general 
sales manager. 


Chevrolet’s pro- 
gram of coopera- 
tion with school 
driver courses has 
now been broad- 
ened to include 
state departments 
of education, Fish announced. 


“Driver training represents one 
of the rapidly developing phases of 
high school instruction,” said Fish, 
“and the revision of our arrange- 
ment with dealers to include state 
education departments is evidence 
of our desire to support the move- 
ment to the greatest possible ex- 
tent. 


“Already the states of Georgia, 
Wisconsin and Louisiana have been 
added to our accredited list.” 

Under auspices of the American 
Automobile Assn., Chevrolet dealers 
have provided thousands of dual- 
control cars for training courses. 
The company provides its dealers 
with cars in excess of normal mer- 
chandising allotments for loan to 
the schools. 





W. E. Fish 





Chevrolet Truck Aide 


Gets Md. Franchise 

Charles S. White jr., truck man- 
ager for the Baltimore-Richmond 
Chevrolet zone for 2% years, has 
taken over the Chevrolet franchise 
in Aberdeen, Md. The new firm will 
operate as Charley White Chevrolet. 


“used,” the group voted to change 
its name to the Texas Independ- 
ent Automobile Dealers Assn. 

The convention also voted to 
adopt the code of ethics of the Na- 
tional Used Car Dealers Assn. and 
urged members to use the code and 
emblem in their advertising; de- 
cided to promote a Texas-wide 
“Used Car Dealers Week”; resolved 
that dealers should give full sup- 
port to such community projects as 
blood banks, the Red Cross, united 
funds and civil defense, and urged 
dealer support of the NUCDA pro- 
gram opposing national controls on 
business. 

Following the report by retiring 
President Dick Smith that the or- 
ganization had added approximate- 
ly 200 members during the past 12 
month, the convention drafted an 
expansion program which includes 
reorganization of the staff of offi- 
cers and broadening of membership 
eligibility. 

The official staff was broad- 
ened from a three-man executive 
committee made up of president, 
vice - president and _ secretary- 
treasurer to include a president, 
two vice-presidents, a secretary, 
a treasurer and four regional 
vice-presidents. 


Bylaws were changed to allow 
admission of retail salesmen as spe- 
cial-class members of the associa- 
tion, without the right to vote, and 
the new board of directors was in- 
structed to set up a special scale 
of dues for these members. 

Tom Blundell, of Dallas, outgoing 
vice-president, was elected presi- 
dent to succeed Smith, who is from 
Waco. Other officers are Boyd Mul- 
len, of Houston, and John Kinniard, 
of Fort Worth, vice-presidents; J. 
B. Patterson, of Amarillo, secre- 
tary; Dale Robbins, of Lubbock, 
treasurer; Ches McGlothlin, of Abi- 
lene, western regional vice-presi- 








BINDER for 
Aulomotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a@ quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Auto Stocks 
Nov Nov. 1952 

19 12 High Low 
Chrysler 85% 84% 86 68% 
Crosley 1% 1% 8% 1% 
GM 638% 62% 638% 50 
Hudson 15% _ 16 16% 12% 
K-F 8% 4 7 3% 
Nash 21% 21% # =21% 17% 
Packard 5 4% 5% 4% 
Stude. 35% 35% 39% 81% 
Willys 10% #610 10% 8% 
Average 27.00 26.60 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 





dent; O. W. Conditt, of Fort Worth, 
central regional vice-president; 
Clyde Cox, of Tyler, eastern region- 
al vice-president, and Percy Henry, 
of Houston, southern regional vice- 
president. 

Ray Williams, of Fort Worth; 
E. L. Harper, of Wichita Falls, 
and Bruce Gabriel, of Tyler, were 
named to the board of directors. 
They join these carryover direc- 
tors: Ches McGlothlin, C. E. Neel, 
of Amarillo; Wiley Gill, of Dal- 
las; Boyd Mullen, of Dale Rob- 
bins, and A. J. Mehaffey, of 
Waco. 

Panel sessions discussed Texas 
laws affecting used-car dealers. Al- 
though no formal action was taken 

on any of three laws discussed, 
the consensus was that State regis- 
tration laws on cars brought in by ’ 
owners from out-of-state should be 
amended to provide full reciprocity, 
that there should be more alert 
enforcement of the new driver-re- 
sponsibility law requiring motorists 
involved in accidents to furnish 
bond or insurance coverage for 
damages up to $15,000, and that the 
safety-inspection sticker require- 
ment may die from difficulty of en- 
forcement unless it is revised. 


Miles Elliott, NUCDA field direc- 
tor, explained dealer aid available 
from the association and urged 
closer support for the program 
adopted by the Cleveland conven- 
tion. Other talks were given by J. 
Emory Clark, sales counselor, of 
Dallas, and Kraus Earhart, of 
Texas Co., Houston. 


Almost 300 members attended 
the banquet at which the new 
officers and directors were intro- 
duced. Smith presented plaques to 
Kinniard and Gill, who ran a 
dead heat in the annual contest 
for signing up members. 

Officers and board members will 
take office Dec. 1 and hold their 
first meeting at Fort Worth on 
that date. 


New Bendix Unit 
Formed in Mich. 


DETROIT. — Establishment of a 
new manufacturing division of 
Bendix Aviation Corp. at St. Joseph, 
Mich., was announced last week by 
Malcolm P. Ferguson, president. 

The new operation, to be known 
as the Lakeshore division of Bendix, 
will manufacture a line of the 
corporation’s commercial hydraulic 
products in the automotive, agri- 
cultural and transportation fields, 
Ferguson said. 

The foundry section of the new 
plant, which has been purchased 
from Nylon Products Co., will add 
several items to the present Bendix 
line of castings production. 


Oliphant Donates Car 


Oliphant Chevrolet Sales, Inc., 
Salisbury, Md., has presented an- 
other driver-training car to the 
Wicomico High School, Salisbury. 
This is the sixth straight year that 
Dealer Harry Oliphant has given a 
car for this purpose. 
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DEALER SERVICES 


Kindly Acknowledge 


sonesroinnmnnn | CLASSIFIED WANT AD DEPARTMENT | |Equcheedeaae 


To Hold Your Market? 
Reaching an estimated 156,000 readers engaged in all branches of the automotive industry from Maine to An expert in the field is available ‘o 
California. Low Rates: TWENTY CENTS (20c) PER WORD for each insertion. Cash in advance. Position dealers only on a daily fee basis for con- 
sultation on all phases of car leasing as 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing ; 
regards your operation. 
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AUTOMOTIVE NEWS 


HELP WANTED 


Equipment Salesman 


Opportunity to increase your earnings for 
those who are now calling on auto deal- 
ers by selling repeat business items. No 
competition, liberal commissions and pro- 
tected territories for those selected. In- 
clude with reply, territory covered and 
references. 
Box 2058 


c/o Automotive News, Detroit 26 


PACKARD MECHANIC for small, new, 
well equipped shop on Gulf Coast. Must 
be first class finished mechanic with at 
least two years Packard experience. 
Fifty percent with weekly draw. Factory 
manual rates. Must be sober, settled, 
family man and stand rigid investiga- 
tion. No drifters or liquor heads. Box 
2060, c/o Automotive News, Detroit 26. 


SALES MANAGER for Lincoln-Mercury 
dealership in one of North Carolina’s 
largest cities. To have responsibility for 
all new car sales and, if qualified, used 
car sales also. Salary $600 per month 
plus percentage of profits depending on 
qualifications and ability. Box 2029, c/o 
Automotive News, Detroit 26. 


Opportunity 
Accountant - Business Manager 


To take complete responsibility for ac- 
counting, forecasting and other business 
management functions in dealership with 
gross sales over $2,000,000 annually. This 
agency is located in a top midwestern one 
dealer town of about 100,000 people. Will 
consider man with Hull-Dobbs or other 
chain experience. This position offers se- 
curity and good financial reward based on 
salary and share of profits. Wire or Write 


Box 2046, 
c/o Automotive News, Detroit 26. 
For Interview 


PARTS MANAGER, experienced, for 250 
ear Chrysler Corporation dealership in 
city over 30,000, Montana. Good salary, 
must furnish references, permanent posi- 
tion. Write in detail. Box 2032, c/o 
Automotive News, Detroit 26. 


NEED TO HIRE young business man who 
will buy interest in business and assume 
full responsibilities of management in 
DeSoto-Plymouth dealership in southeast- 
ern U. 8S. Reply to Box 2047, c/o Auto- 
motive News, Detroit 26. 


RR A 


WANTED TOP AUTOMOBILE 
FINANCE MAN 
An established, aggressive, regional fi- 
nance concern located in the south has an 
excellent opening for top flight automo- 
bile finance man, age 30 to 40. Must be 
thoroughly experienced and capable in 
selling and servicing without recourse au- 
tomobile finance paper. Right man can 
earn $12,000 to $15,000 a year including 
liberal profit sharing arrangement. Please 
do not apply unless you are thoroughly 
experienced and qualified for top execu- 
tive job in this field. Please outline experi- 
ence thoroughly. Our employes know 


about this advertisement. 
Address Box 2040, c/o Automotive News 
Detroit 26 


MANAGEMENT 
EXECUTIVE 


One of our clients requires services of 
thoroughly qualified general manager 
to direct operations in medium sized 
midwestern company. Full authority 
and responsibility for all phases of 
operation. Absentee ownership. Engi- 
neering background preferable. Must 
know fabrications and production as- 
sembly technique applicable to trail- 
ers, trucks, buses or similar products. 
Only men of accomplished record con- 
sidered. All replies confidential. Con- 
tact our office for further details. 


UHLING, LAUER & ASSOC. 


Management Consultants 
317 Keith Building Cincinnati 2, Ohio 


The Dealer's Market Place! 


BUY IT! 
SELL IT! 
TRADE IT! 
HIRE HELP! 
Through 


AUTOMOTIVE NEWS 
Classified Went Ads 


readers. Count initials and groups of numbers as one word. Ads may be signed with your full name and 


address at regular rates, but if signed ‘Box No 


in care of Automotive News, Detroit 26, Mich."' add 


One Dollar ($1). per insertion for address and extra service as replies are forwarded, unopened, the 


same day received. Display Ads: $11.20 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


POSITION WANTED 


MANAGER or ASSISTANT to owner. For- 
merly general manager one of largest 
Ford dealers in Detroit. Also known as 
one of the best volume used car man- 
agers. Operated own small Chrysler line 
dealership for one year. Can take full 
charge of dealership if desired or will 
operate used car department as a profit- 
able separate business, buying and sell- 
ing additional cars. Finest record and 
references from former employers, banks 
and finance companies. Outstanding rec- 
ord as a sales producer and organizer. 
Aggressive and thoroughly loyal. Age 39, 
married, good health, appearance and 
habits. You will hire me when you see 
me. Will consider any deal 250 to 2,000. 
Ready to go—temporarily residing in 
Chicago. Hugh R. Hall, 6214 N. Win- 
throp, Chicago 40, Ill. 


GENERAL MANAGER with ability to 
build and maintain a quality and profit- 
able organization. Have obtained thor- 
ough knowledge in every phase of retail 
operation over a period of 24 years with 
General Motors dealers. Age 40. Married. 
Excellent references. If you are inter- 
ested in obtaining the services of a gen- 
eral manager with a proven record of 
exceptional competence in retail man- 
agement, please write to Box 2061, c/o 
Automotive News, Detroit 26. 


FORMER NEW YORK CITY volume gen- 
eral manager, twenty-four years success- 
ful record, now on the west coast of 
California, would like to connect with a 
local livewire dealership. Earning at the 
start is secondary, it is the future that 
counts as well as the potential. Will han- 
dle small or large proposition. Can also 
make an investment if necessary. Confi- 
dential. Box 2050, c/o Automotive News, 
Detroit 26. 


OFFICE MANAGER-ACCOUNTANT. Sev- 
en years with Ford and Lincoln-Mercury 
dealerships. Available for employment 
February 15, 1953. Desire contact with 
dealer contemplating need of man of 
mature judgment and extensive account- 
ing, credit and management experience. 
Qualifications, recommendations fur- 
nished. Address: Applicant, P. O. Box 
112, Petal, Miss. 


POSITION AS SALES MANAGER or 
manager. Eighteen years’ experience in 
the auto business with well known deal- 
er. Five years as salesman; thirteen 
years as sales manager. Good reason for 
wanting change. Good habits, good clos- 
er. Best of references. Box 2035, c/o 
Automotive News, Detroit 26. 


CHEVROLET PARTS MANAGER, now 
employed, desires permanent position 
with progressive dealership. Fourteen 
years experience as parts manager of 
dealerships selling $15,000 to $25,000 
parts per month. Age 31. Best of ref- 
erences. Box 2048, c/o Automotive News, 
Detroit 26. 


(henna nena eeeencrnenemetinmenaeatmimamaas 

USED CAR MANAGER available January 
1st. Sober, energetic and a hard hitting 
producer with 20 years’ experience in the 
automobile field. Any location consid- 
ered; all replies confidential. Box 2033, 
c/o Automotive News, Detroit 26. 


SALES MANAGER. Five years wholesale, 
2% years retail management experience. 
Top performance and profit record in 
150 car dealership. Southerner, age 29, 
can accept responsibility. Investigation 
invited. Box 2051, c/o Automotive News, 
Detroit 26. 


SERVICE MANAGER. Capable executive, 
nineteen years’ experience with General 
Motors. Have good technical knowledge, 
broad experience in handling customers 
and employes. Knowledge of paper work 
and sales promotion. Family man. Excel- 
lent references. Box 2053, c/o Automo- 
tive News, Detroit 26. 


FORMER CHRYSLER LINE dealer wishes 
to purchase interest in 150 car or larger 
GM, Ford, L-M or Chrysler line deal. 
Active participation. Box 1976, c/o Auto- 
motive News, Detroit 26. 


SALESMAN, covering Delaware, Maryland 
and eastern Pennsylvania new car deal- 
ers and jobbers, desires connection with 
one or more manufacturers. Box 2052, 
c/o Automotive News, Detroit 26. 


MARRIED MAN, 33, now employed as 
used car manager and appraiser. Six 
year’s experience. Desires change. Box 
2049, c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


THE WEST IS CALLING! Unrivaled op- 
portunity to acquire John Deere imple- 
ment; Chrysler cars; GM truck business, 
grossing $500,000 year. Situated city 
1,000, center grain-cattle ranches, near 
richest oil development United States, 
furnish prosperous clientele. Modern 
buildings, equipment. Complete informa- 
gale request. Grinde, New Rockford, 


DEALERSHIP, handling Dodge-Plymouth, 
in fast growing Tennessee city. 1951 
gross business over $800,000. New build- 
ing containing 15,000 square feet with 
large used car lot adjoining. No real 
estate to buy. Will sell parts and equip- 
ment at substantial discount. Box 2044, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


Why Sell a Dealership Grossing 
Over 2 Million in Sales Annually 
In South's Richest Market? 


We have legitimate reasons and conse- 
quently offer a rare opportunity. Leading 
independent new car authorized dealer- 
ship in city’s top location. Car and busi- 
ness have good community acceptance. 
Beautiful showrooms and offices, modern, 
well-equipped shop, excellent sales and 
office staff. Location in city’s main thor- 
oughfare. Profitable used car lot in con- 
nection with building. Good lease. Sale 
subject to factory approval. All replies 
confidential. Write Box 2026, c/o Automo- 
tive News, Detroit 26. 


WELL ESTABLISHED, going, top inde- 
pendent dealership available in one of 
Texas’ largest and fastest growing cities. 
Facilities complete and up-to-date in 
every detail. Ultra modern building de- 
signed and built for the business. Best 
location in city. Good sales volume and 
profits past eight years. Well trained 
staff on job. Due to owner’s health, 
dealership is offered at a very reasonable 
price. Must be seen to appreciate. Sale 
subject to factory approval. All replies 
strictly confidential. Write Box 2016, c/o 
Automotive News, Detroit 26. 


FOR SALE. Direct dealership, handling 
Dodge-Plymouth, in good town between 
ten and twelve thousand population. In 
Pacific northwest. Record of earnings 
good. Briek and masonry building 100’x- 
110’, full basement, Al location, hard 
surfaced used car lot, 100’x110’, directly 
across the street. Owner wishes to retire 
from active management. Will sell all or 
part. See to appreciate. Box 2065, c/o 
Automotive News, Detroit 26. 


EXCELLENT AUTOMOBILE DEALER- 
SHIP, handling Kaiser-Frazer, in north- 
west section Detroit. Good business dis- 
trict. Beautiful and modern four car 
showroom. Garage completely equipped 
ten stalls. Service doing exceptionally 
good business. Also adjoining is good 
used car lot, which is available. Levin, 
yi 4 W. MeNichols, Detroit 35. UN 
-2738. 


DEALERSHIP, handling Studebaker, in 
rich San Joaquin Valley. All new equip- 
ment, large used car lot. $23,000 in- 
cludes $5,500 lease deposit. Rittenhouse 
Motors, Hanford, Calif. 


DEALERSHIP, now handling Ford, cen- 
tral northeastern Indiana. Fully equipped 
shop, office, parts department and serv- 
ice station. Popular brand gas. $70,000 
takes all, including building and adjoin- 
ing used car lot. Ill health, changing cli- 
mate. Box 2066, c/o Automotive News, 
Detroit 26. 


DEALERSHIP, handling Dodge-Plymouth, 
in north Texas. Lease building and used 
car lot at inventory—$27,000. Details on 
request. Box 2043, c/o Automotive News, 
Detroit 26. 


WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 
411 Curtis Bldg. Detroit 2, Mich. 


MIDDLE GEORGIA automobile dealership 
for sale. Good stock parts, nice tools, no 
real estate, located in middle Georgia, 
excellent market, last year enjoyed 17% 
penetration, first six months of 1952, 
17.4%. $18,000. Box 2039, c/o Automo- 
tive News, Detroit 26. 


POPULAR DEALERSHIP in prosperous 
Ohio city of 30,000. Excellent modern 
building in Al location. Good lease with 
low rent. Efficient shop help. No used 
cars. Dealership enjoys fine reputation. 
Box 2054, c/o Automotive News, De- 
troit 26. 


FOR SALE. Dealership, handling Lincoln- 
Mercury, in central Illinois. Available 
without real estate. $25,000 will handle. 
Box 2055, c/o Automotive News, De- 
troit 26. 


FORD 
Small 30-40 car deal, excellent bidg., high 
service absorption, weak competition, 
pay out in 3 years. 
MERCURY 


Modern building on highway, paved lot, 
net $15 to $20,000, low down payment 
for quick deal. 


PONTIAC-FERGUSON 


Small dealership in county seat. Lease 
building, discount inventory, trade for 
ranch land. 


Locations confidential. Contact 


SODER SOUTHWESTERN 


REALTY BROKERS 
312 HIGHTOWER BLDG. 
OKLAHOMA CITY, OKLA. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, handling popular independ- 
ent, near San Antonio, Texas, Ideal cli- 
mate. Nice showroom, parts department, 
office fixtures, modern shop and equip- 
ment all for $12,000 cash. Building facil- 
ities over 7,000 square feet can be 
bought or leased. Other business inter- 
ests compels selling. Inquiries confiden- 
tial. Box 2056, c/o Automotive News, 
Detroit 26. 


DEALERSHIP WANTED 

CHEVROLET IN TEXAS ONLY. Qualified, 
financially responsible business man 
wants to buy Chevrolet dealership. Al- 
ready factory approved. Absolute confi- 
dence is guaranteed. I am prepared to 
act immediately upon receipt of your 
answer. Write or wire today. Williams, 
Box 1938, Abilene, Texas. 

FORD or LINCOLN-MERCURY located in 
city of 35,000 to 100,000. Prefer south- 
west or west but other sections will be 
considered. Factory approval guaran- 
teed. Box 2062, c/o Automotive News, 
Detroit 26. 


WANTED AUTO AGENCIES 


We have qualified buyers for all size auto 
agencies throughout the United States. All re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 


WANT FORD, GM or DODGE-PLYM- 
OUTH dealership in city of not less 
than 20,000 and preferably west or north- 
west location. Will pay all cash. Box 
2063, c/o Automotive News, Detroit 26. 

CASH FOR anyone of ‘‘Big Three’’ dealer- 
ships. Anywhere. Sell your assets? 200 
units minimum. Will consider partner. 
Best of references. Factory approval. 
Write Box 2064, c/o Automotive News, 
Detroit 26. 

FORD-MERCURY — Population § desired. 
Ford 15,000 up, Mercury 30,000 up. Con- 
fidential. Cash. Box 2036, c/o Automotive 
News, Detroit 26. 


| HAVE CASH 


DO YOU HAVE 
FORD or GM AGENCY 
400 OR MORE UNITS 
AND WANT TO SELL? 
IF SO, WRITE 
Box 2059, c/o Automotive News, Detroit 26 


DISTRIBUTORS WANTED 


SPRAY WHITEWALL TIRES clean. No 
scrubbing, no scouring. ‘‘Magiko’’ the 
spray *em clean wonder. Sample $1. P. 
O. Box 166, Rochester, N. Y. 


DEALER SERVICES 


INVENTORY SERVICE 
cessories 


+g ~~ 
3 
taventetiel talen. price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Illinois 
ESsex 5-8300 


INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time heip: 
confidential and unbiased. Certified 
Also special buy-sell service. 
organization —in business since 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 


INVENTORY SERVICE 


for all dealers by 

ployes. Final report 

his appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 
1731 Candler Bidg. Atlanta 3, Ga. 
Alpine 1140 


INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


SHOPPING SERVICE 
We locate genuine parts for all makes of 
cars and trucks (fenders, bumpers, grilles, 
etc.). Parts are billed and shipped same day 
from authorized dealers, at garage prices. 
Our fee 5% from invoice, no results, no 
charge. We also delete your overstock. 
DISPATCHERS PARTS SERVICE 
5050 Joy Rd. Detroit 4, Mich. 
TExas 4-7450 


Write Mr. L. R. Hall 


AUTOLEASE 


522—5th Ave. New York 18, N. Y. 


CARS FOR SALE 


Ben Fishel 
Auto Auction 


SALE EVERY TUESDAY 
Rain or Shine 


DEALERS ONLY 


Hube Elliott and 
Hugh James 
Auctioneers 


TONEY LEVILL, MANAGER 


Phones 222-223 
2nd and Ohio —_ Cairo, Illinois 


—AUTO— 
AUCTION 


antififens 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 
Auctioneers 


ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 


Upholstery Like New 
BUY NOW AT LOW PRICES 
1949 - 1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


S4TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mgr. 


SARATOGA 7-2300 SHERWOOD 7-1700 


BUYING or SELLING 


Your Greatest Dollar Value's at 


CARL E. MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Indiana's Oldest Auction 
One of America's Best 
Sale Every Tuesday — 11:30 A. M. 
Open All Night Monday 


Phone E-1254 Phone E-5209 
324 West Main Street Fort Wayne, Indiana 


We Guarantee All Checks 
Dealers Only 


ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1951 and 1952 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 


229 S. HANSON ST., PHILADELPHIA 39, PA. 


|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 
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CARS FOR SALE 


niles—$1,450. 1952 Singer 1500 converti- 
le, new, extras—$1,550. 1950 M.G. road- 
ter clean—§$1,100. Terms cash. City Mo- 
or Co., 861 Granby St., Norfolk, Va. 
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CARS WANTED 


1952 AUSTIN A 40 sport convertible, 3,000 











WILL PAY 


| HIGHEST PRICES FOR 


O.K. AUTO| NEW FORDS 


AUCTION 


4305 Euclid Avenue 
Cleveland, O. 


EVERY 
Tuesday Noon 


For Reserved Numbers 
Phone Endicot? 1-5757 
INSIDE SALE RAIN OR SHINE 


Auctioneers 
HAROLD STRAIT 
RAY AUSTIN 





KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 


Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 


ar’ 8541 — Belmont 015! 
IN THE HEART OF INDIANAPOLIS 


AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
AL MY. 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A, and N.A.A.P.A. 





CARS WANTED 


NEW FORDS 


WANTED 
Highest Prices Paid 


Contact 
JOHN DEKLE, Sales Manager 


J. C. LEWIS MOTOR 
Co., INC. 
FORD DEALERS 
SAVANNAH, GEORGIA 
Phone No. 4-4421 


“We guarantee that these cars will not 
be re-sold above OPS ceiling prices.” 





WE WILL BUY 


New Untitled 
Chevrolet Cars 


and 


One-Half Ton Pickups 


“We guarantee that these cars will not 
be re-sold above OPS ceiling prices." 


Wire—Write—Phone 
Bob Jackson 
Jackson Chevrolet Co. 
Pueblo, Colorado 


Contact 
R. R. BOWLIN 


General Manager, or 


GLENN JOHNSTON 


Sales Manager 


Allen County Motors, Inc. 


Ford Dealers 
FORT WAYNE, INDIANA 
Telephone — Anthony 1345 


“We guarantee that these cars will not 


be resold above OPS ceiling prices." 





PARTS FOR SALE 


PONTIAC PARTS. Fast service on grilles, 
fenders, doors, panels for Pontiac and 
GM cars, 1937-1952. Prompt shipment on 

Stacy Trent Pontiac, 224-236 

West Hanover St., Trenton, N. J. Phone 


any part. 


4-5194. 





BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 


GM PARTS 


Shipped Anywhere 
Same Day 


GMC PARTS 


Phone—Wire—Write 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. Chicago 26 
Direct Phone—AM 2-7177 


Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middie 


west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 





SPECIAL! 8QH4235 AXLES .. s $19.95 
WIRE — WRITE or PHONE — ME 4460 


NORWOOD AUTO SALES 


Ford Dealer Since 1923 
5050 Montgomery Road Norwood, Ohio 
BODY PARTS OUR SPECIALTY 





EXCESS SHOP EQUIPMENT? 


Why not sell that extra equipment now 


standing idle in your shop? 


An advertisement in this section is the 


answer! 


AUTOMOTIVE NEWS 


GENERAL MANAGER 
FOR 


NEW CAR DEALER 


Large automobile dealer, one of the ''Big Three,’ with the most mod- 
ern showroom, service and parts department in northern New Jersey, 
offers a high salary with an exceptional opportunity to a hard working 
executive. Automobile experience preferred, but not essential, who 
has the ability to take full and complete charge, to manage a sales, 
service and parts department. Must be able to organize and train 
sales personnel, help close deals, have a ‘'Know-How"’ of sales promo- 
tion and a proven record of accomplishment, be between 35 and 45 
years of age, have the finest of character with the very best of refer- 


ences. Write full resume to 


Box 2041, c/o Automotive News, Detroit 26 















PARTS FOR SALE BUSES FOR SALE MISCELLANEOUS 





1952 GMC SCHOOL BUS, 60 passenger— 
$4,950. Never registered. 1944 Ford tran- 
sit bus, 6 cylinder motor—$550. 1944 
Beck 35 passenger, parlor car seats— 
$1,950. 1942 Fixible. 25 passenger bus— 
$1,150. Photos available. Box 2067, c/o 
Automotive News, Detroit 26. 


AS NEAR AS YOUR PHONE 


Automatic BraKing 


WITH BRAKE HOOK-UP 


ONLY .. °51** sis 


GENUINE 
FORD 
PARTS 






School Buses 
NEW — Immediate Delivery 














St. Louis 9, Mo. 










$ 5 0 0 0 0 3 Ford eee 48 Meets I.C.C. Strength Requirements 
’ 2 GMC OT A e ee . 
2 Dodge JS-212 .. 54 COMPLETE with 
SURPLUS 1 Diao. T 520 .... 54 Guide Cables ood +61“ 
Fast Moving Parts 2 Reo E-121 ... 54 SUP nnsssenen 
9 1 Chev. 6702 ... 48 ee Ne near ee 
5% TRANSIT SALES AND QUICK-TOW, Bumper. 






SERVICE, INC. 


F. T. Mee, Jr. 
Danbury, Conn. 





TREKING sign, Sey k-U 

B ) jook-Up 

Intra-State Tow Bar .. | $42. 50 
(Folding “V" Type) 


Off of Ford Dealers Cost 
Slow Moving Parts 


75% 
Off of Ford List 


Orders of $200 or More Shipped 
PRE-PAID 


Send at Once for List 


SOUTHWESTERN 
MOTOR SALES 


Authorized Ford Dealer 






Tel. 8-5645 







ALL MAKES TOWING 
EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
—SPECIAL— 
Protecto Covers (Tailor Made) ... 


MISCELLANEOUS 


8 out of 10 





















Carrying Bags 
SAFETY CHAINS, set of 2, only .... $2.50 
WE STOCK ALL TYPE PARTS 


DEALERS PREFER 
FOR IMMEDIATE DELIVERY 


THE ENTIRELY NEW 
All Prices Include 8% Fed. Excise Tax 
MOTO-MATIC ee se. 


TOW e GUIDE ||| TOW BAR SALES Co. 


Exclusive Factory Distributors 
WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


“—e * nee Tax 


oF 2-0700 Nite 


7033 W. Fort S. Detroit 9, Mich. 40 So. Clinton St., Chicago 6, IM, 








ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce &t., 
Lynchburg, Virginia. 


SHOP EQUIPMENT FOR SALE 


SERVI-CARS, Harley-Davidson. Used-re- 
built. More business, less cost, good ad- 
vertising with this one man pick-up and 
delivery system. Harley-Davidson parts 
and accessories. Free bulletin. Knuth’s 
(Factory Dealer), 
waukee, Wis. 


OUTSIDE CHRYSLER neon sign. Jim El- 
lis, Fremont, Ohio. 


ANTIQUE CARS FOR SALE 

SALE OR TRADE. 540 K Mercedes-Benz 
convertible. Fine condition. New engine. 
Box 2057, c/o Automotive News, De- 
troit 26. 

FOR SALE. 1929 LaSalle Pheaton, wire 
wheels, etc. Good condition, can be 
driven anywhere. Upholstery and top fair. 
Hershey, 1176 S. Main, Plymouth, Mich. 
Phone 2385M. 








FACTORY 
“NET PRICE 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 
Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 

AA I HE REED OR IN 


AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 


Write—Phone—Wire 
YOUR ORDERS FOR 
Sheet Metal — Grille Parts 


Fresh Air Heaters — Truck Cabs 
Fl-2-3 Pickup bodies 
1952 Skeleton car bodies 


Hercules dump beds 





We have them or will get them 


Allen County Motors, Inc. 
Ford Dealers 


Fort Wayne, Indiana 
Telephone: Anthony 1345 






We Need 100 
HARDTOP CONVERTIBLES 


® Chevrolet Bel-Air 
®@ Buick Riviera ® Ford Victoria 
® Oldsmobile Holiday ® Cadillac deVille 
1950 Models and Up Only 
GET THE TOP PRICE 


From 


R. S. HENRY 






























BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Quantity Shippers—All GM Parts 
Shipped Same Day 
WRITE—WIRE—PHONE 
All Shipments C.O.D. 


GORDON BUICK 


Formerly 
ROBERTSON. BUICK 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
WaAbash 2-1030 





® Pontiac Catalina 

















New Brighton, Pa. Phone 6230 











New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [1] 






TRUCKS FOR SALE 





Two New 1952 Ford 
F-8 147" C&C Green 


1000x20 Tires 
Air Brakes 
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Eaton double reduction single speed rear 


SS 


ats eae Wi cd66deeee 000s ekneneeeaccbasheadeieesdsdenseets )sameseae eee 

Direct-In-Fifth Transmission [Peete eter est ecseeseeeseceeseecesccsercessercecnsseeerersessene: 

Good For | COCO HEHEHE EEE HEHEHE HEHEHE EEE HEHEHE HEH 

Dump truck, pit work, where power is|| Street Address...........+sseereecececereerererecees Sane Wei.crsscves 

needed. | Oo vi doneasaxwactndesscdacksadaeasalsowls Cilla. nics saservueesiee 
Sacrifice at Dealers Cost | TRADE CONNECTION: 

| Car Dealer O Truck Dealer () Manufacturer [] 

SOUTHWESTERN MOTORS | Jobber [) insurance [] Financial [) Supplier [J 
Authorized Ford Dealer a 
Mats 6 Gas cccaccaccesscdseees éees OD p0sdeantnt<seasnnaunes 
7033 W. Fort St. Detroit 9, Michigan { anaes 


1753 Muskego, Mil- _ 


Xt 





went three 


(that's 23) 


leading engine manufacturers 









| use as original equipment 
| 


Sealed Power Piston Rings 


faced with 





nia inc tecciadeaaiete tale tec ce 





Naturally, Sealed Power also has the finest chrome-faced rings for 
replacement use, in Sealed Power KromeX Ring Sets—to fight HEAT, 
FRICTION, ABRASION, and CORROSION, the four deadly enemies 
of piston ring life. These sets include the famous MD-50 Steel Oil 
Ring, the only ring with the Full-Flow Spring. 


Sealed Power Piston Rings 


SEALED POWER CORPORATION ° MUSKEGON, MICHIGAN 


Sole manufacturers of KromeX Ring Sets, MD-50 Steel Oil Ring, Full-Flow Spring, Flex-S Flexible Oil Ring, and GI-60 Groove Inserts. 
Leading producer of Automatic Transmission Rings and Non-Spin Oil Rings. 
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